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Cox-owned 
Atlanta  dallies 
shift  direction 
(Pages  12-15) 


KELSO 

At  the  grand  old  age  of  five,  Kelso  won  the  Jockey  Gold 
Cup,  the  Woodward  Stakes,  the  Governor's  Plate, 
the  Stymie  Handicap — 
and  was  named  Horse  of  the  Year! 


Covering 
presidential 
campaigns 
(See  page  16) 


Singleton  buys 
Houston  Post, 
Denver  Post 
(See  page  18) 


Two  of  the  mo^  famous 
five  year  olds  in  historyl 


USA  TODAY 

September  15th  marks 
the  fifth  birthday  of 
The  Nation's  Newspaper, 
USA  TODAY.  And  after 
just  five  years  we're 
furlongs  ahead  in  daily 
readers.  Now  you  know 
why  we're... 

FIVE  YEARS 
YOUNG 
AND  NO.  1 


Bob  Barton  and  other  staff  members  at  the  New 
Haven  Register  look  to  The  AP  Stylebook  and  Libel 
Manual  as  the  bedrock  of  their  own  newspaper  style. 
Among  the  reasons; 

“Uniformity  of  style,  of  course.  And  the  AP  book  has 
a  lot  of  useful  information.  It  often  saves  a  trip  to  the 
encyclopedia.” 

Barton  is  newsroom  training  officer  at  the  Register, 
and  he’s  deeply  involved  in  updating  the  paper's  own 
stylebook.  Much  of  it  is  built  on  the  foundation  of 
The  AP  Stylebook.  “Probably  96%  of  all  style  matters 
conform  to  AP  style,”  he  says. 

The  AP  Stylebook  is  used  daily  on  the  Register’s 
copy  desk,  and  all  150  editorial  employees  use  it  on  a 
case-by-case  basis.  That’s  typical  for  this  newsroom 
classic,  which  has  had  sales  of  about  700,000  since 
its  modern  format  was  introduced  in  1977.  It’s  become 
the  standard  for  newspapers  and  other  media  and  in 
college  classrooms  all  over  the  country. 

“What  I  especially  like  about  the  new  edition  is  that 
punctuation  is  in  a  separate  section,  so  it’s  easy  to 
look  up  the  various  rules  of  use,”  says  Barton. 


The  new  edition  also  has  a  dictionary  of  computer 
terms,  new  entries  about  how  to  refer  to  handicapped 
people,  about  religion,  science,  weather,  and  many 
more.  There  are  156,000  words,  all  devoted  to  helping 
editors  and  writers  practice  their  craft  with  accuracy 
and  clarity. 

If  language  is  a  part  of  your  business,  then  The 
AP  Stylebook  and  Libel  Manual  should  be  in  your 
working  library.  Order  it  through  AP  Newsfeatures, 

50  Rockefeller  Plaza,  New  York,  N.Y.  10020, 

(212)  621-1821. 


Associated  Press 

Quality.  Commitment. 


Bob  Barton,  New  Haven  Register. 
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A  New  Printer  Emerges 


America's  fastest  growing 
printer  grows  in  response  to 
customer  needs. 

Economic  factors  fluctuate,  mar¬ 
ket  requirements  intensify,  new  busi¬ 
ness  patterns  evolve  and  new  players 
emerge. 

America's  printing  buyers  are  no 
strangers  to  this  sequence  of  events. 
Magazines,  catalogs,  free  standing 
inserts  and  Sunday  magazines  also 
have  changing  characteristics  and 
demands.  Market  conditions  require 
more  definitive  press  runs  both  short 
and  long,  more  targeted  distribution 
both  demographic  and  geographic, 
and  in  general  a  more  responsive 
and  flexible  way  of  doing  business. 

In  response  to  the  current  and 
future  needs  of  America's  printing 
buyers,  a  new  printer  has  emerged, 
Maxwell  Graphics  Group.  As 
America's  fastest  growing  printer. 
Maxwell  presently  ranks  number 
three  in  tbe  nation  with  twelve  man¬ 
ufacturing  locations. 


Maxwell's  growth  and  philosophy 
is  oriented  entirely  to  customer  bene¬ 
fit.  Our  highly  experienced  and  flexi¬ 
ble  management  style  can  respond 
quickly  to  your  changing  needs.  We 
are  totally  committed  to  the  highest 
levels  of  talent  and  technology 
throughout  our  manufacturing  net¬ 
work.  We  pledge  to  be  the  industry's 
low  cost,  top  quality  producer  and 
we  are  totally  supported  by  one  of 
the  world's  largest  communications 
firms. 

Come  to  us  with  your  questions, 
concerns  and  demands.  Let  us 
show  you  how  America's  fastest 
growing  printer  can  respond.  Call 
800-367-6299  for  more  information 
and  the  number  of  your  nearest  sales 
office. 

GRAPHICS  GROUP 

777  West  Putnam  Avenue 
Greenwich,  CT  06830 


MANUFACTURING  LOCATIONS; 

Al(>k>n,  Pa;  Cary,  NC;  Dallas,  TX;  Dickson,  TN;  Fridley,  MN;  Kin)>  of  Prussia,  PA;  Morristown,  TN;  Ml.  Morris,  IL; 
Providence,  Rl;  Richmond,  VA;  St.  Cloud,  MN;  St.  Paul,  MN. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Editorial  workshop 


SEPreMBEII  OCrOSEE  NOVEMBEE 
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SEPTEMBER 

20'26— New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 
Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

23- 26— Asian  American  Journalists  Association,  First  National  Convention, 

Downtown  Hilton,  Los  Angeles. 

23- 26— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Hilton  Lackawanna  Station,  Scranton. 

24- 26 — Missouri  Press  Association  Convention  and  Trade  Show  Westin 

Crown  Center  Hotel,  Kansas  City. 

24-26 — Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/2— Catholic  Press  Association,  Midwest  Regional  Conference,  Hilton 
Downtown,  Fort  Wayne. 

30-10/3— National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

OCTOBER 

1-2 — New  York  Newspapers  Advertising  and  Marketing  Executives,  Fall 
Convention,  Holiday  Inn  Rochester  South,  Rochester. 

1-2— Southern  Production  Program  Inc.,  Annual  Conference,  San  Anto¬ 
nio. 

3- 6— Western  Classified  Advertising  Association,  Sales  Clinic  and  Confer¬ 

ence,  Westin  Hotel,  Denver. 

4- 7 — International  Newspaper  Marketing  Association,  Eastern  Region 

Conference,  Omni  Biltmore  Hotel,  Providence,  R.I.;  Western  Region, 
Skyline  Hotel,  Calgary,  Canada;  Southern  Region,  Harbour  Island 
Hotel,  Tampa. 

4-10— Newspaper  Food  Editors  and  Writers  Association,  New  Orleans. 
7-9— Catholic  Press  Association,  Eastern  Regional  Conference,  Lord 
Baltimore,  Baltimore. 

7-9 — New  England  Newspaper  Association,  Fall  Convention,  Hilton  Hotel, 
Mystic,  Conn. 

7-9 — Pacific  Northwest  Newspaper  Advertising  Executives  Association/ 
Allied  Daily  Newspapers,  Combined  Meeting,  Stouffer-Madison 
Hotel,  Seattle. 

9-10 — Wisconsin  Newspaper  Association,  Fall  Conference,  Madison. 

9-11 — Legal  Issues  Conference  for  Journalists,  Cosponsored  by  the 
Foundation  for  American  Communications  and  the  Gannett  Founda¬ 
tion,  Scanticon  Princeton,  Princeton,  N.J.. 

10-13— Inter-State  Circulation  Managers  Assocation,  Fall  Conference,  Hil¬ 
ton  Hotel  at  Lackawanna  Station,  Scranton,  Pa. 

10-14 — Mid-Atlantic  Circulation  Managers  Association,  Annual  Sales  Con¬ 
ference,  Greenville,  S.C. 

Seminars!  WorkshopsIClinics 


SEPTEMBER 

21- 24 — ANPA  Management  Development  Workshop,  Hyatt  Regency,  Aus¬ 

tin,  Texas. 

22- 25— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Video 

Graphics  Design,  St.  Petersburg. 

28-10/2— ANPA  Management  Introduction  to  Newspaper  Technology,  Semi¬ 
nar,  The  Newspaper  Center,  Reston,  Va. 

OCTOBER 

2-4— Covering  Business  News,  Workshop,  Co-sponsored  by  Mid  America 
Press  Institute  and  the  Society  of  American  Business  Editors  and 
Writers,  Clarion  Hotel,  St.  Louis. 

4-9 — America  Press  Institute,  Journalism  Educators,  Reston,  Va. 

4- 9 — The  Poynter  Institute  for  Media  Studies  Writing  Center:  Writers  and 

Editors,  St.  Petersburg. 

4-14 — American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va.. 

5- 7 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Kickerbocker 

Hotel,  Chicago. 
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By  Roy  H.  Copperud 

The  Middle  Way  —  //  No.  651 

(This  column  continues  a  report  on  my  experience  as  a 
college  newspaper  adviser.) 

Having  developed  a  nose  for  libel  through  threats  of 
lawsuits,  the  editors  took  the  initiative  in  showing  me  in 
advance  stories  of  which  they  were  suspicious.  When  I 
was  uncertain  what  advice  to  give,  I  would  refer  the 
editors  to  the  press  law  expert  on  the  faculty.  These  were 
the  only  occasions  when  I  or  anyone  else  not  on  the  staff 
saw  stories  before  publication. 

My  initiation  as  adviser  coincided  with  the  appearance 
of  the  so-called  —  and  misnamed  —  underground  press, 
which  introduced  the  use  of  language  not  formerly  seen  in 
newspapers.  The  college  press  followed  close  behind,  and 
I  felt  sure  this  was  going  to  lead  to  trouble,  particularly 
from  ultraconservative  members  of  the  board  of  trustees. 
Some  of  them  did  write  outraged  protests  to  me,  the 
director  of  the  school,  and  the  president  of  the  university. 
He  replied  to  one  of  these  complaints  saying.  “We  have 
never  censored  the  campus  newspaper,  we  are  not  going 
to  start  now.” 

Even  so  he  found  himself  in  an  acutely  uncomfortable 
position,  and  one  day  after  a  number  of  four-letter  words 
had  appeared  in  print,  summoned  me  to  his  office  to 
discuss  the  situation.  “Roy,”  he  said,  “can’t  you  teach 
these  young  journalists  that,  once  they  graduate  and  join 
the  staff  of  a  newspaper  on  the  outside,  they  will  not  be 
permitted  to  use  language  like  that?” 

“Yes,”  I  replied,  “I  could  tell  them  so,  but  if  I  did  I 
would  be  telling  them  something  they  have  known  since 
they  were  eight  years  old.” 

I  went  on  to  explain  my  philosophy  of  the  matter,  which 
was  that  the  staff  members  were  only  intent  on  attracting 
attention  and  stirring  up  some  excitement,  and  seeing  how 
far  they  could  push  their  freedom.  At  any  rate,  there  was 
no  way  to  clean  up  the  paper  without  imposing  censorship, 
which  would  have  been  out  of  the  question. 

My  advice  was  to  ignore  the  four-letter  words,  which 
would  cut  the  ground  from  beneath  the  excitement-seek¬ 
ers  and  take  the  fun  out  of  the  situation.  When  there  was 
no  official  reaction,  the  rough  language  soon  faded  away. 
A  few  years  later,  many  general  newspapers  changed  their 
policies  to  admit  previously  forbidden  words  under  care¬ 
fully  prescribed  conditions. 

There  was  never  any  problem  with  pressures  on  the 
campus  paper  to  serve  as  a  public  relations  agency  for  the 
university.  Press  releases  from  the  news  bureau  were 
judged  on  their  merits  as  news  and  played  or  discarded 
accordingly. 

College  administrators  often  find  themselves  in  a  diffi¬ 
cult  position  after  the  threat  of  suit  for  libel .  If  the  school  is 
sued  and  ajudgment  is  handed  down  against  it,  the  college 
must  pay  unless  the  paper  is  an  independent  enterprise. 
The  temptation  in  a  situation  like  ours,  where  the  paper 
could  not  make  a  go  of  it  without  a  subsidy  from  university 
funds,  is  to  use  the  budget  as  a  means  of  controlling  the 
paper.  Refraining  from  this  tactic  presents  a  severe  test  of 
character  to  the  administration. 

The  middle  way  worked  in  our  case  because  the  admin¬ 
istration  recognized  that  imposing  censorship  would  only 
bring  on  a  worse  and  insoluble  crisis  —  namely,  a  staff 
strike  —  and  because  the  sense  of  freedom  enjoyed  by  the 
staff  engendered  a  sense  of  responsibility,  it  also  brought 

(Continued  on  page  4) 
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Prepared  jointly  by  The  Atlanta 
Journal  &  Constitution  and  The 
Roper  Organization,  the  4-part 
Southern  Primary  Poll  offers  an 
ongoing  analysis  of  how  the 
candidates  and  issues  are  shaping 
up  according  to  Southern  voters  in 
the  nine  Southern  states  holding 
primary  elections  on  Super 
Tuesday:  Georgia,  Alabama, 
Florida,  Kentucky,  Louisiana, 
Mississippi,  North  Carolina, 
Tennessee  and  Texas,  as  well  as 
those  three  Southern  states  hold¬ 
ing  candidate  caucuses  on  that 
day— Virginia,  South  Carolina 
and  Arkansas. 

Part  2  will  be  available  for  pub¬ 
lication  Sunday,  Oct.  4.  It  will 
address  voters’  views  on  particular 
candidates  as  well  as  such  key 
issues  as  the  Bork  nomination,  the 
President’s  policy  on  Central 


Who’s  Leading  the  Race 
in  the  Southern  States? 


On  Sunday,  Oct.  4, 
Readers  of  More  Than 
50  Leading  Newspapers 
Across  the  Country 
Will  Find  Out. 


There’s  Still  Time 
to  Make  Sure 
Your  Readers 
Are  Among  Them. 
Subscribe  Today 
to  the  Southern 
Primary  Poll,  Part  2. 


America,  aid  to  the  Contras  and 
U.S.  policy  in  the  Persian  Gulf. 

The  third  and  fourth  parts  will 
be  offered  for  publication  on 
Feb.  7  and  March  6,  1988— right 
before  Super  Tuesday,  March  8, 
1988. 

Results  of  each  poll  will  be  cov¬ 
ered  in  a  2,000-word  story  and 
anticipated  500 -word  sidebars 
devoted  to  each  state,  available  by 
wire  for  Sunday  publication.  A 
package  of  camera-ready  charts 
and  graphs  will  move  in  advance 
of  copy. 

Southern  Primary  Poll 

For  details  on  Parts  2,  3  and  4, 
call  Dan  Barber  toda^  at  The  New 
York  Times  Si^ndication  Sales  Corp. , 
800-972-3550  or  (212)  645-3000. 
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By  Doug  Borgstedt 


Prepares  for  ‘JetCapade’ 

Now  that  the  1987  U.S.  tour  is  finished,  the  folks  who 
brought  you  “BusCapade”  are  ready  with  the  sequel  — 
“JetCapade”  in  1988. 

BusCapade  producers,  Gannett  Co.  Inc.  chairman 
Allen  H.  Neuharth  and  a  group  of  USA  Today  staffers, 
have  set  aside  seven  months  in  1988  for  JetCapade,  a 
whirlwind  tour  of  the  seven  continents,  including  about  30 
major  cities,  with  plans  for  weekly  reports  to  Gannett’s  89 
other  daily  newspapers  and  24  broadcast  stations.  JetCa¬ 
pade  reports  also  will  run  in  USA  Today’s  domestic  and 
foreign  editions  from  next  March  through  September. 
USA  Today  circulates  in  more  than  50  countries  from 
printing  plants  in  Switzerland  and  Singapore. 

“BusCapade  attempted  to  give  USA  Today  readers  a 
better  understanding  of  all  50  states.  JetCapade  will  have 
the  same  goal  around  the  world,”  Neuharth  said  in  a 
release  announcing  the  voyage. 

No  other  details  about  the  tour  were  available,  simply 
because  they  haven’t  been  made  yet,  according  to  Gannett 
spokeswoman  Sheila  Gibbons. 

New  York  News  reaches  pact 
with  its  largest  union 

The  New  York  Daily  News  reached  agreement  on  a  new 
three-year  contract  with  its  largest  union,  the  Newspaper 
and  Mail  Delivers  Union  representing  1,000  drivers,  which 
will  save  the  newspaper  $6  million  a  year. 

The  drivers  are  the  second  of  the  News’  10  unions  to 
reach  agreement  on  a  new  work  pact.  The  ratification  vote 
will  be  held  on  Sept.  29. 

The  economic  terms  call  for  no  wage  increases  in  the 
first  year,  and  increases  of  4%  in  the  second  year  and 
5.25%  in  the  third  year.  The  News  also  agreed  to  increased 
payments  in  the  union’s  health  and  welfare  fund  and 
improvements  in  the  contract  language  covering  cost-of- 
living  raises  and  profit-sharing. 

The  drivers’  $6  million  a  year  in  concessions  came  from 
changes  in  overtime,  manning  and  job  descriptions. 


About  Awards 


W.  Va.  Better  Newspapers.  The  Beckley  Register-Her¬ 
ald  won  seven  first-place  awards,  including  general  excel¬ 
lence,  in  the  West  Virginia  Press  Association  Better 
Newspaper  Contest.  The  Huntington  Herald-Dispatch 
received  six  first-place  awards,  while  the  Morgantown 
Dominion  Post  won  two  awards.  Other  first-place  awards 
went  to  the  Wheeling  News-Register,  Bluefield  Daily  Tele¬ 
graph,  and  Roane  County  Times  Record,  all  with  one 
each. 

Great  teachers.  Warren  K.  Agee,  who  recently  retired  as 
a  journalism  professor  at  the  University  of  Georgia,  won 
the  1987  Distinguished  Teaching  in  Journalism  Award  of 
the  Society  of  Professional  Journalists,  Sigma  Delta  Chi. 
Agee  is  dean  emeritus  of  the  School  of  Journalism  and 
Mass  Communication. 

Sara  Mantooth,  an  associate  professor  at  Baylor  Uni¬ 
versity,  was  selected  as  SPJ,SDX’s  1987  Outstanding 
Campus  Adviser. 

ICMA  promotion  winners.  The  International  Circulation 
Managers  Association  announced  the  winners  of  its  1987 
Promotion  Awards  contest.  The  first-place  winners  are: 

Carrier  and  District  Manager  Sales  Promotions:  Palm 
Springs  (Calif.)  Desert  Sun,  under  35,000  circulation; 
Everett  (Wash.)  Herald,  35,000  to  100,000  circulation; 
Cincinnati  Post,  100,000-200,000  circulation;  and  St. 
Petersburg  Times,  over  200,000  circulation.  The  Everett 
Herald  also  won  Best  of  Show. 

Single  Copy  Sales  Promotion:  El  Noticias  Del  Mundo, 
New  York,  under  35,000;  Edmonton  Sun,  35,000  to 
100,000;  Calgary  Herald,  100,000  to  200,000;  and  San  Jose 
Mercury  News,  over  200,000.  The  Mercury  News  was  also 
named  Best  of  Show. 

All  Other  Sales  Promotions:  Lewiston  (Idaho)  Morning 
Tribune,  under  35,000;  Contra  Costa  Times,  Walnut 
Creek,  Calif.,  35,000  to  100,000;  Harrisburg  (Pa.)  Patriot, 
100,000  to  200,000;  Chicago  Tribune,  over  200,000  and 
Best  of  Show. 

Carrier  Recruitment,  Recognition,  Retention  and  Ser¬ 
vice:  Kingston  (N.Y.)  Daily  Freeman,  under  35,000;  Syra¬ 
cuse  (N.Y.)  Herald-Journal,  35,000  to  100,0()0;  Fresno 
Bee,  100,000  to  200,000  and  Best  of  Show;  Charlotte 
Observer,  over  200,000. 

International  Newspaper  Carrier  Day:  Greenwich 
Time,  under  35,000;  Pueblo  (Colo.)  Chieftan,  35,000  to 
100,000  and  Best  of  Show;  Calgary  Herald,  100,000  to 
200,000;  Dallas  Times  Herald,  over  200,000. 

Audio/Visual:  Norfolk  Virginian-Pilot/Ledger-Star. 

Safety  Awareness:  Fresno  Bee 

Newspaper  in  Education:  Chicago  Tribune. 


Editorial  Workshop 

(Continued  from  page  2) 


about  a  desire  to  put  out  a  professional  product  and  to  get 
as  much  valuable  experience  as  possible  while  the  staff 
members  were  still  in  school. 

As  I  look  back,  nothing  pleases  me  more  than  to  observe 
the  successful  careers  of  many  of  my  former  students.  Not 
that  I  assume  I  contributed  anything  to  their  success,  but  it 
reassures  me  that  I  did  not  put  any  insurmountable  obsta¬ 
cles  in  their  paths. 


4 


EDITOR  &  PUBLISHER  for  September  19,  1987 


4NUM6ERF0URmASERIIS 

ON  BUilDINS  NEW  AMiRiaN  COMPETITIVENESS. 


RESntlKTURING  AMERICA: 
BUIUHNGTOWIN. 


For  the  first  time  since 
World  War  II,  economists  are 
asking  if  America’s  world  eco¬ 
nomic  leadership  can  continue 
in  the  face  of  the  complex  chal¬ 
lenges  of  the  future.  As  we  ap¬ 
proach  the  twenty-first  century, 
there  is  increasing  concern 
that  America’s  preeminence  is 
in  jeopardy. 

In  many  sectors  of  Ameri¬ 
can  business,  our  readiness  to  meet 
the  new  competition  is  question¬ 
able.  Overall  America’s  share  of  the 
world’s  total  output  dropped  from 
42%  in  1962  to  25%  in  1980.  There  is 
a  sense  that  our  national  economy 
has  become  somewhat  soft  and  lazy, 
that  unwieldy  “corpocracies”  and 
conflicts  between  shareholders, 
managements  and  employees, 
make  the  whole  system  resistant 
to  change. 

THE  INSTRUMENTS  OF  CHANGL 

There  is,  however,  a  vital 
and  growing  segment  of  America’s 
economy  that  is  keeping  us  in  the 
world  economic  race:  companies 
that  are  facing  the  challenges  of 
restructuring.  These  companies  are 
bolstering  our  industrial  output  and 
enabling  America  to  produce  more 
jobs  at  a  faster  rate  than  other 
industrial  countries. 

At  Drexel  Burnham,  we 
believe  that  the  way  to  build  Ameri¬ 
can  competitiveness  is  one  com¬ 
pany  at  a  time.  And  the  way  to 
bring  about  change  in  each  com¬ 
pany  is  different.  For  some  compa¬ 
nies,  especially  small  and  midsized 
companies  with  little  access  to  the 
capital  markets,  we  have  developed 
innovative  ways  to  raise  capital, 
particularly  through  high  yield 
“junk”  bonds. 

For  the  new  class  of  owner- 
managers,  we  have  found  ways  of 
raising  funds  to  help  them  realize 
their  visions  of  companies  more 
efficiently-and  profitably-run. 

For  other  companies,  those 
that  wanted  to  change  the  make  up 
of  their  businesses  to  enhance  prof¬ 


itability  and  shareholder  value,  we 
have  helped  restructure  operations 
and  balance  sheets. 

THE  IMPORTANCE  OF 
RESTRUCTURING. 

The  wave  of  corporate 
restructurings  during  the  1980s  has 
brought  change  that  many  believe 
is  boosting  America’s  productivity. 
h&  Fortune  Magazine  reported  on 
March  2, 1987,  “the  evidence  over¬ 
whelmingly  shows  restructuring  to 
be  a  powerful  force  for  economic 
improvement,”  and  those  industries 
that  have  experienced  a  greater 
percentage  of  mergers,  acquisi¬ 
tions,  divestitures  and  other  re¬ 
structuring  activities  have  shown 
a  disproportionate  increase  in 
productivity. 

DYNAMIC  REORGANIZATION 
WORKS. 

Drexel  Burnham  has 
assisted  hundreds  of  corporations 
in  financial  and  operational 
restructuring  to  become  more  com¬ 
petitive.  For  example,  over  the  past 
two  years,  Drexel  Burnham  has 
assisted  Wickes  Companies  in  one 
of  the  most  aggressive  and  success¬ 
ful  corporate  reorganizations  in 
history.  Under  the  leadership  of 
Sandy  Sigoloff,  the  company 
emerged  from  one  of  the  most  suc¬ 
cessful  bankruptcy  reorganizations 
in  American  business  history  in 
January  1985.  Today  it  ranks  as  one 
of  the  60  largest  industrial  firms  in 
the  United  States. 

Since  its  emergence  from 
Chapter  11  two  years  ago,  Wickes 


has  made  17  divestitures  and  12 
acquisitions.  In  January  1985,  the 
company’s  businesses  were  virtually 
100  percent  retail,  with  concentra¬ 
tions  in  lumber  and  building  mate¬ 
rials,  general  and  apparel  retailing 
and  food  and  drug  retailing.  Today, 
Wickes  is  a  multi-industry  company 
operating  in  four  business  seg¬ 
ments:  building  materials  and 
home  improvement,  wallcoverings 
and  furnishings,  apparel  and 
hosiery,  and  automotive  and  indus¬ 
trial  products.  Pro  forma  sales  in 
1986  were  $6  billion  and  pro  forma 
operating  income  from  business 
segments  in  1936  was  $360  million. 
THE  NEW  ENTREPRENEURSHIP. 

Working  in  partnership 
with  a  group  of  American  owner - 
managers,  with  a  new  spirit  of 
entrepreneurship,  weVe  found  that 
the  bold  ‘new’  rules  of  structuring 
for  success  include  some  very  ‘old’ 
ones:  invest  for  the  long-term;  cut 
back  the  bureaucracy;  commit  to 
producing  quality  products  and 
services;  and  finance  with  patient, 
long-term,  fixed-rate  capital,  when 
ever  possible. 

It’s  clear  that  each  com¬ 
pany  must  face  the  future  with  a 
willingness  to  do  what  must  be 
done  to  remain  vital  and  competi¬ 
tive  globally.  That’s  better  for  stock¬ 
holders,  management,  and  workers, 
and  better  for  our  economy  as  a 
whole. 

SHARING  IDEAS  ON  AMERICAN 
COMPETITIVENESS. 

As  we  continue  this  series 
on  the  complex  issues  facing  our 
national  and  global  economy,  we 
encourage  your  reactions,  ideas 
and  questions.  For  reprints  of  our 
entire  series,  write  Frederick 
W.  McCarthy,  Drexel  Burnham 
Lambert,  60  Broad  Street,  Room 
nil.  New  York,  New  York,  10004. 


Dtexel  Buraham 

Helping  People  Manage  Change. 


Now  you  can  have  both  with 
the  new  Goss®  Colorliner™ 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  having  to  make  a  choice. 
Even  in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 
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with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced  " 
need  for  angle  bar  and  bay 
window  leads.  This  makes 
the  four-high  arrangement — 
particularly  with  0‘ptional  third- 
form  rollers  in  the  printing 
couples — well-suited  to  pro¬ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

The  Colorliner  can  be 
installed  with  4/4, 4/2, 4/1 , 

3/1, 2/1  or  whatever  cylinder 
arrangemtfcnt  you  need  today. 
And  its  flexibility  extends  into 
tomorrow  to  meet  new  pagi¬ 
nation  and  color  requirements 


Four  vertical  units.  Each  with  two  print-  ' 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 
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...COLORLINER 


The  75,000  cph  Colorliner 
has  a  number  of  other  out¬ 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or' 
open  fountain  inkers.  Water- 
down-first,  direct-to- plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign’"  and  80-page 
2:3  :3  jaw  folders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


cpntrol  and  information 
systems.  The  menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation:  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup.  I 

The  Production  Information 
.Control  System  counts  papers 
and  shuts  presses  down  at  pre¬ 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with 
the  unique  Goss  Colorliner 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Biggest  investigative  project 

The  Associated  Press  calls  it  the  “biggest  investigative  project”  it 
has  ever  undertaken.  In  terms  of  the  number  of  personnel  involved  it 
might  well  be  the  biggest  investigative  project  ever  undertaken  by 
anyone  anywhere. 

Sixty-seven  reporters  and  editors  in  50  states  and  the  District  of 
Columbia  spent  a  full  year  probing  the  existing  systems  of  guar¬ 
dianships  or  conservatorships,  where  they  worked  well  and  where 
they  were  subject  to  abuse.  AP  has  produced  more  than  300  national 
and  state  stories  and  sidebars  slated  for  publication  the  week  of  Sept. 
20. 

Of  course,  the  AP  may  be  unique  in  having  the  manpower  available 
as  well  as  geographically  distributed  to  undertake  such  an  assign¬ 
ment.  Also  unique,  however,  was  the  secrecy  maintained  by  67 
newspeople  while  the  project  was  under  way.  For  a  craft  known  as  a 
bunch  of  blabbermouths  who  like  to  tell  everything  they  know,  they 
may  have  set  a  precedent  for  being  quiet. 

Come  to  think  of  it,  the  press  has  been  doing  that  elsewhere  lately 
but  not  getting  or  taking  any  credit  for  it.  There  have  been  at  least 
two  press  pool  arrangements  called  by  the  Defense  Department  to 
cover  news  in  the  Persian  Gulf  in  recent  weeks  and  not  a  word  has 
leaked  out  in  advance.  Reporters  and  editors  can  keep  secrets  when 
they  are  handled  right  and  they  become  convinced  it  is  important  to 
do  so. 

The  trouble  has  been,  particularly  in  Washington,  that  politicians 
and  bureaucrats  cannot  understand  why  their  official  activities 
should  be  the  subject  of  scrutiny  and  why  they  cannot  operate  behind 
closed  doors.  Sure,  the  Federal  Convention  did  just  that  200  years 
ago  in  Philadelphia  when  it  created  the  Constitution  of  the  United 
States,  but  it  made  sure  the  document  it  wrote  would  provide  it  could 
never  happen  again.  Let’s  be  thankful  for  that. 

Covering  media  consuitants 

At  an  interesting  seminar  last  week  at  the  American  Press  Insti¬ 
tute  21  top  editors  and  journalists  agreed  political  reporting,  particu¬ 
larly  covering  the  Presidential  candidates,  has  changed  —  there  are 
no  longer  any  taboo  subjects  and  people  running  for  that  office  can 
have  no  private  lives. 

But  while  these  newspeople  were  discussing  the  problems  of 
carrying  in-depth  reports  of  the  candidates,  their  views  and  their 
personal  lives,  they  agree  there  is  one  area  that  even  the  most 
aggressive  campaign  reporters  have  been  failing  to  cover:  the  media 
consultants. 

One  editor  called  them  the  “new  political  elite”  —  the  “real  power 
brokers”  —  who  get  very  little  coverage  despite  their  important 
role.  The  implication  was  that  there  is  a  “sweetheart”  relationship 
between  the  media  consultants  and  the  political  reporters  because 
they  are  good  sources  and  good  friends. 

“They  are  sources,”  E&P's  report  said,  “that  a  political  reporter 
burns  at  his  own  peril.” 

We  have  a  feeling  that  following  this  discussion  we  are  going  to 
read  a  great  deal  more  about  media  consultants,  who  they  are  and 
what  they  do. 
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Letters  to  the  Editor 

Says  writings  on  astrology  can  be  credible 


The  many  letters  in  regard  to  astrol¬ 
ogy  columns  published  in  your  letters 
feature  continue  to  astound  me.  Per¬ 
haps  the  interest  is  only  natural  since 
most  surveys  keep  attesting  to  the 
continued  popularity  of  astrology 
whether  one  is  for  or  against. 

Regarding  your  recent  letter  from 
G.  Robert  Boston:  As  a  thinking  per¬ 
son,  it  would  seem  to  rne  that  instead 
of  simply  criticizing  he  would  take  the 
time  to  contact  credible  persons  with 
a  knowledge  of  the  subject  to 
enlighten  him. 

Walk  into  any  major  bookstore 
today  and  notice  the  many  books 
available  on  “new  age”  thinking. 
These  books  on  astrology  and  other 
subjects  of  higher  consciousness  are 
written  by  educators,  theologians  and 


even  medical  people  with  appropriate 
degrees. 

I  have  personally  met  engineers, 
scientists,  physicians  and  astrono¬ 
mers  who  have  used  astrological  dis¬ 
cipline  to  get  more  insight  into  their 
particular  areas  of  knowledge.  Too 
many  people  like  Boston  are  quick  to 
criticize  without  taking  proper  time  to 
investigate  the  subject. 

Yes,  newspapers  are  sources  of 
information.  They  are  sources  for 
entertainment  also.  I  like  to  think  that 
if  people  are  able  to  read,  then  cer¬ 
tainly  most  of  them  are  wise  enough 
to  know  the  difference  between  truth 
and  light-entertainment  writing.  I 
would  also  hope  that  most  editors  do 
slant  their  articles  to  readers  of  intelli¬ 
gence. 


While  the  sun  sign  forecast-type  of 
column  is  most  common  today,  there 
are  many  periodicals  that  do  bring 
their  readers  into  direct  contact  with 
astrology  writers  with  credible  back¬ 
grounds  and  also  publish  articles  of  a 
more  serious  nature. 

Here’s  hoping  the  disclaimer  kick 
that  many  people  seem  to  be  on 
doesn’t  get  out  of  hand.  Lately,  every 
time  I  dine  on  Chinese  food,  1  expect 
the  waiter  to  present  me  with  the 
restaurant’s  disclaimer  as  I  am  given 
my  fortune  cookie! 

L.4RRY  White 

(White  is  president  of  Time  Data 
Syndicate.) 


Posthumous  tribute  to  a  wordsmith 


Your  John  B.  Bremner  obituary 
said  he  was  an  author  but  didn’t  say 
he  was  the  author  of  Words  on  Words: 
A  Dictionary  for  Writers  and  Others 
Who  Care  About  Words.  That’s  com- 


Origin  of  bloody 

Roy  H.  Copperud’s  interesting  col¬ 
umn  in  E&P  of  Aug.  15  about  “Bri¬ 
ticisms”  (should  we  now  refer  to 
Americisms?)  ponders  the  origin  of 
bloody. 

My  understanding  has  always  been 
that  it  is  of  very  ancient  lineage,  being 
a  corruption  of  the  medieval  expletive 
By  Our  Lady! 

Gerard  Loughran 

(Loughran  is  managing  editor  of 
Compass  News  Features,  Luxem¬ 
bourg.) 

In  defense 
of  Patterson 

In  defense  of  Eugene  Patterson,  let 
me  say  that  on  Tuesdays  and  Wednes¬ 
days  the  tall  wastebaskets  in  our  local 
post  office  are  full  and  overflowing 
with  “freebies.” 

I  have  never  seen  my  newspaper 
(or  any  other  newspaper)  in  the 
wastebasket. 

Elizabeth  Poston  McHarry 

(McHarry  is  editor  and  publisher  of 
the  Ferndale  [Calif.]  Enterprise.) 


parable  with  writing  a  story  about 
Theodore  M.  Berstein  and  not  men¬ 
tioning  he’s  the  author  of  The  Careful 
Writer:  A  Modern  Guide  to  English 
Usage. 

No  doubt  many  journalists  and 
copy  editors  know  about  Words  on 
Words,  but  no  story  about  Bremner  is 
complete  unless  Words  on  Words  is 
mentioned.  Words  on  Words,  like 
Bremner,  is  instructive  and  enter¬ 
taining. 

Michael  Paul 


He’s  not  vain 

An  error  in  M.L.  Stein’s  Aug.  29 
profile  piece  is  so  small,  I  hesitate  to 
bring  it  up. 

But  I  would  like  the  record  cor¬ 
rected,  lest  someone  comparing  rec¬ 
ords  accuse  me  of  false  vanity. 

Stein  reported  my  age  as  56  years. 
In  fact.  I’m  58. 

Pat  Murphy 

(Murphy  is  publisher  of  the  Arizona 
Republic  and  Phoenix  Gazette.) 


On  any  given  weekday  or  Sunday, 
about  7  out  of  10  people  age  50  and  over 
recKi  at  least  one  daily  newspaper. 

Are  they  reading  yours? 

Be  certain  with  MATURITY  NEWS  SERVICE 
a  weekly  package  of  news,  features 
and  columns  on  topics  such  as 
investments,  travel,  consumerism, 
legislative  issues  and  personalities. 

Call  Dan  Barber  at  The  New  York 
Times  Syndication  Sales  Corp., 

800-972-3550,  for  a  free 
month’s  trial  and  details 
about  availability. 

MATURITY  NEWS 

^^■IHnaHSERVICE 

National  Press  Building,  Washington,  D.C. 

Reaching  Out  To  Your  Most  Loyal  Readers 
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So  you  think 
you  know 

Newlfork  City ! 


this  N.Y.  market? 


live  flew  City  eonrtties,  tttis  marketer’s  gem  enjoys  the  unique  position,  within 
New  York  City,  of  having  these  enviable  attributes: 


•  New  York  City’s  highest  median  EBI  income... $35, 901 

•  The  youngest  median  age... 32.6  years  old 

•  The  ONLY  county  in  N.Y.C.  that  is  growing 

•  Almost  1000  acres  of  prime  undeveloped  land 

•  Leads  all  New  York  State  in  building  starts 

•  Has  no  local  TV. 

•  Almost  70%  of  the  adults  are  homeowners 

•  A  two  billion  dollar  market 

•  53%  of  the  female  market  is  employed 
outside  the  home 


•  Has  only  one  local  daily  and  Sunday  newspaper... 
reaching  9  out  of  10  adults... one  of  the  highest 
readership  penetration  percentages  in  America. 

Source:  S&MM  7/27/87  Belden,  Fall  1986 

In  case  you  haven’t  already  guessed... the  market  is 
Staten  Island  (Richmond  County)  and  the  newspaper 
is  the... 

^atcn  Halanb  Abuancc 

Represented  nationally  by  Newhouse  Newspapers. 
For  more  on  this  gem  of  a  market  call  the  Advance’s 
marketing  dept,  at  (718)  981-1234. 
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Every  Saturday  since  1 884 


Beyond  the  traditional  wire  service  roundup 

Associated  Press  completes  yearlong  investigative  project 
which  utilized  67  reporters  and  editors  in  all  50  states 


By  Debra  Gersh 

The  Associated  Press  has  com¬ 
pleted  what  it  is  calling  the  “biggest 
investigative  project”  it  has  “ever 
undertaken”  —  a  six-part,  nation¬ 
wide  investigation  of  guardianships 
for  the  elderly  across  the  nation. 

The  yearlong  project,  which  util¬ 
ized  67  reporters  and  editors  in  all  50 
states  and  the  District  of  Columbia, 
resulted  in  more  than  300  national  and 
state  stories  and  sidebars  slated  for 
publication  the  week  of  Sept.  20. 

Guardianships,  also  known  in  some 
areas  as  conservatorships,  as 
described  by  the  AP,  involve  the 
transfer  of  decision-making  responsi¬ 
bility  from  a  person  declared  unable 
to  take  care  of  himself  and  his  affairs 
to  another  person.  The  AP  found  that 
in  some  states  these  guardian  systems 
just  weren't  working. 

“Guardians  of  the  Elderly:  An  Ail¬ 
ing  System”  is  the  brainchild  of  AP 
managing  editor  William  Ahern,  who, 
while  reading  a  newspaper  article, 
saw  a  story  about  an  elderly  person 
who  had  been  financially  abused  by 
his  ward.  A  sentence  in  the  story 
noted  that  24  other  states  have  guar¬ 
dianships,  so  Ahern  sent  Scott 
McCartney,  Southwest  regional  edi¬ 
tor,  and  Fred  Bayles,  a  national  writer 
based  in  Boston,  to  look  into  what 
some  states  were  doing. 

McCartney  and  Bayles  went  into 
eight  states  and  studied  files  for  six 
months  without  ever  moving  a  word 
on  the  wire. 

“They  would  call  me  now  and  then 
and  say,  ‘This  is  gold,’  ”  Ahern  said 
of  the  preliminary  investigation. 
“They  came  back  with  enough  infor¬ 
mation  to  convince  me  that  this  was 
right  for  a  50-state  investigation  by 
the  AP.” 

“We  can  do  a  50-state  roundup  in  a 
week  or  a  month.  This  was  a  little 
more  than  a  roundup,”  he  added. 


AN  AILIN  G  SYSTEM 

“We  \vanted  to  go  a  little  bit  beyond  a 
traditional  roundup  when  it  came  to 
the  50-state  inquiry.” 

Aside  from  the  sheer  size  of  the 
investigation  —  some  2,200  indivi¬ 
dual  files  were  examined  —  the  AP 
staffers  involved  managed  to  keep  the 
entire  project  a  secret,  even  from  fel¬ 
low  bureau  workers. 


part  of  the  doing.” 

The  nation  was  divided  into  six 
regions,  each  with  a  supervisor  who 
oversaw  the  local  bureau  chiefs  and 
their  reporters.  One  reporter  was 
assigned  in  each  of  46  states,  while 
two  were  deployed  in  Florida,  Cali¬ 
fornia  and  Texas  and  three  reporters 
worked  in  New  York  because  of  the 
geographic  size  and  number  of  elderly 
in  those  states. 

McCartney  and  Bayles  also 
traveled  around  the  country  putting 
together  their  own  national  series, 
often  working  side-by-side  with  the 
state  staffers. 

Weekly  memos  were  sent  via  the 
mail  to  the  homes  of  supervisors  and 
reporters  to  maintain  confidentiality, 
and  floppy  computer  discs  with  sto¬ 
ries  were  mailed  for  editing.  Nothing 
was  on  the  regular  AP  system  — 
beyond  the  secrecy,  Ahern  noted 
that  no  one  wanted  to  take  the  chance 
of  hitting  the  wrong  computer  button 
and  sending  the  information  over  the 


Aside  from  the  sheer  size  of  the  investigation  — 
some  2,200  individual  files  were  examined  —  the  AP 
staffers  involved  managed  to  keep  the  entire  project  a 
secret,  even  from  fellow  bureau  workers. 


“We  had  to  keep  confidentiality,” 
Ahern  commented.  “In  a  news  orga¬ 
nization  like  AP  .  .  .  where  there  are 
very  few  secrets,  especially  on  big 
stories,  to  tell  67  reporters  and  editors 
to  keep  quiet  was  unprecedented  and 
difficult.” 

Ahern,  Bayles,  McCartney  and 
enterprise/special  assignments  editor 
Julie  Dunlap  oversaw  the  project  and 
edited  the  entire  series. 

“1  wanted  to  see  what  we  had  found 
and  reported  in  every  state,”  Ahern 
said.  “1  said  ‘Do  it’  and  I  wanted  to  be 


wire  accidentally. 

Ahern,  Bayles,  Dunlap  and 
McCartney  held  six  regional  meetings 
around  the  country  to  tell  the  report¬ 
ers  and  editors  what  the  project  was 
all  about,  what  they  might  encounter, 
what  kind  of  files  they  would  have  to 
look  at,  and  the  like. 

Nobody  else  knew  about  the  all¬ 
day  meetings  except  the  bureau 
chiefs,  news  editors  and  reporters 
assigned  to  the  project. 

“They  would  just  disappear  from 
( Continued  on  page  40) 
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The  transformation  of  the  Atlanta  dailies 

New  editor  Bill  Kovach,  former  New  York  Timesl  D.C.  bureau  chief,  wants 
to  put  less  emphasis  on  columnists  and  more  emphasis  on  hard  news 


By  Andrew  Radolf 

Bill  Kovach,  former  Washington, 
D.C.,  bureau  chief  of  the  New  York 
Times,  arrived  in  Atlanta  last  Decem¬ 
ber  with  the  proclaimed  intention  of 
transforming  the  Atlanta  Constitution 
and  Journal  into  “world  class”  news¬ 
papers. 

The  newspapers,  which  a  genera¬ 
tion  ago  had  been  the  “center  of 
Southern  journalism,”  according  to 
Kovach,  had  fallen  from  that  preemi¬ 
nent  position.  Part  of  the  problem,  he 
believed,  was  that  the  Atlanta  news¬ 
papers  had  stopped  concentrating  on 
news  reporting  and  had  fallen  under 
the  sway  of  a  variety  of  columnists, 
each  with  his  own  constituency  and 
viewpoints. 

“There  was  a  confusion  of  voices,” 
Kovach  remarked  in  a  recent  inter¬ 
view.  “I  wanted  to  get  some  con¬ 
trol.” 

The  Atlanta  papers  needed  to 
establish  their  reputations  “on  the 
strength  of  the  news  reported  in  the 
newspaper,”  he  continued,  and  “not 
be  dominated  by  columnists.” 

Disputes  with  columnists 

Now,  three  of  the  most  prominent 
columnists  are  gone. 

Night-life  columnist  Ron  Hudspeth 
was  fired  in  a  policy  dispute  after  he 
announced  plans  to  start  a  newsletter; 
political  columnist  Rick  Allen, 
already  disgruntled  because  his  new 
bosses  wanted  him  to  return  to  being  a 
reporter,  resigned  after  one  of  his  col¬ 
umns  was  withheld  from  publication 
because  Kovach  questioned  its 
information  —  which  later  proved 
accurate;  Bill  Shipp,  a  veteran  politi¬ 
cal  columnist  who  was  appointed 
political  editor  by  Kovach,  resigned 
over  his  unhappiness  in  a  post  that 
was  mostly  administrative  and  did  not 
involve  any  writing. 

Still  another  top  columnist, 
humorist  Lewis  Grizzard,  threatened 
to  resign  but  changed  his  mind  after 
the  newspapers  sweetened  the  terms 
of  his  syndication  contract,  including 
allowing  his  column  to  appear  in 
Georgia  newspapers  outside  the 
Atlanta  market  on  a  10-day  delayed 
basis. 

Wendell  Rawls,  a  Pulitzer  Prize 


Bill  Kovach 


winner  and  one-time  New  York 
Times  Atlanta  bureau  chief  whom 
Kovach  brought  in  as  assistant  man¬ 
aging  editor  for  news,  said  that  the 
three  men’s  departure  was  minor  in 
comparison  to  the  overall  strength¬ 
ening  of  the  news  staff  that  has  grown 
to  over  400  people. 


“Reporters  here  feel  like  some¬ 
body  opened  the  cage  doors  and  said, 
‘Fly,  baby,  fly,’”  Rawls  remarked. 

Other  news  staffers  agreed  with 
Rawls’  assessment. 

“Reporters  here  are  ecstatic.  They 
feel  we’re  going  to  join  the  ranks  of 
big-time  newspapers,”  commented 
one  columnist  who  is  still  there. 

Dudley  Clendenon,  formerly  a 
Times  correspondent  in  Atlanta,  was 
brought  in  by  Kovach  to  be  assisting 
managing  editor  for  features. 

Glenn  McCutchen  remains  as  man¬ 
aging  editor. 


Kovach  denied  the  accusations  that 
he  was  seeking  to  turn  the  Atlanta 
newspapers  into  a  Southern  version 
of  the  Times,  calling  such  a  charge  an 
“insult  to  my  ability  and  intelli¬ 
gence.” 

Saying  that  the  newshole  in  the 
Atlanta  newspapers  has  been  “sig¬ 
nificantly”  expanded  since  he  took 
charge,  Kovach  stated:  “Right  now 
there  are  more  staff-written  stories, 
more  state  and  local  news,  than  a  year 
ago.  It’s  fundamental,  bedrock  jour¬ 
nalism.  You  can’t  label  that  New 
York  Times  journalism.  It’s  just  jour¬ 
nalism.” 

Kovach  attributed  some  of  the  agi¬ 
tation  in  the  newsroom  to  the  “ner¬ 
vousness”  that  comes  from  getting  a 
new  boss,  but  he  also  admitted  some 
mishandling  of  the  situation  involving 
Bill  Shipp. 

“I  didn’t  realize  the  extent  of  his 
frustration  until  he  left,”  the  editor 
said. 

Kovach  said  there  “may  be  some 
truth”  to  the  perception  that  his  own 
inexperience  in  being  the  top  editor  of 
a  newspaper  contributed  to  the  prob¬ 
lems. 

“It’s  entirely  different  dealing  with 
80  people  [in  the  Times’  D.C.  bureau] 
and  400.  In  terms  of  dealing  with  staff, 
you  don’t  have  as  much  time  to  do  it.” 

Part  of  McCutchen’s  role  as  man¬ 


aging  editor  is  to  provide  “the  thread 
of  continuity”  in  the  newsroom, 
Kovach  said,  as  well  as  offer  guidance 
in  operational  matters. 

Kovach  also  felt  that  his  disputes 
with  the  columnists  were  not  much 
different  from  the  types  of  battles  he 
had  with  the  Times’  Washington  cor¬ 
respondents. 

“I  had  exactly  the  same  conflicts 
from  time  to  time  in  terms  of  how 
much  leeway  they  would  have,”  he 
said. 

The  flap  over  the  departures  of 
Shipp,  Hudspeth  and  Allen  comes  at  a 


“Reporters  here  feel  like  somebody  opened  the 
cage  doors  and  said,  ‘Fly,  baby,  fly,’”  Rawls  remarked. 
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time  when  the  suburban  dailies  in 
affluent  Gwinnett  and  Cobb  counties 
to  Atlanta’s  north  are  planning  on 
heating  up  the  competition  for  read¬ 
ers. 

Allen  will  be  joining  Cable  News 
Network,  but  Hudspeth’s  three-dot 
journalism  style  column  with  its  focus 
on  city  night  spots  was  picked  up  by 
both  the  Gwinnett  Daily  News  and  the 
Marietta  Daily  Journal  in  deals  that 
will  allow  him  to  continue  publishing 
his  newsletter. 

Shipp  also  signed  a  deal  to  have  his 
column  appear  regularly  in  the  Mar¬ 
ietta  Daily  Journal,  and  is  negotiating 
an  arrangement  with  Gwinnett.  He  is 
also  publishing  a  weekly  newsletter 
on  politics. 

One  of  the  reasons  the  Atlanta 
Newspapers  moved  to  appease  Griz- 
zard  was  to  keep  him  from  winding  up 
in  the  suburban  papers  as  well. 

“He’s  the  franchise,”  commented 
one  Southern  publisher  with  an 
Atlanta  background.  “They  lose 
Lewis  and  they’re  in  trouble.” 

Gwinnett  and  Marietta  each  have 
daily  circulation  approaching  30,000 
copies,  far  below  the  Atlanta  papers’ 
daily  totals  of  265,000  for  the  morning 
Constitution  and  186,000  for  the  eve¬ 
ning  Journal.  On  Sundays,  the  Jour¬ 
nal  and  Constitution  has  circulation 
in  the  645,000  range,  compared  with 
28,600  for  Marietta  and  31,000  for 
Gwinnett. 

Just  looking  at  Gwinnett  and  Cobb 
counties,  the  Atlanta  papers  still  have 
the  circulation  lead.  They  have  about 
55,000  combined  daily  sales  and 
84,400  Sunday  sales  in  Cobb,  while 
their  Gwinnett  circulation  totals 
about  30,400  combined  daily  and 
49,900  on  Sundays. 

But  the  Marietta  newspaper  also 
publishes  a  string  of  29  free,  TMC 
weeklies  called  Neighbors  with 
430,000  circulation  surrounding 
Atlanta.  The  Neighbors  weeklies  also 
are  carrying  Hudspeth  and  Shipp, 
giving  the  Marietta  group  what  gen¬ 
eral  manager  Elliott  E.  Brack  called 
“a  one-two  punch. 

“Hudspeth’s  been  writing  about  in- 
town  things,”  he  continued.  “We  feel 
his  best  audience  is  in  our  Neighbors 
newspapers.” 

The  company’s  strategy,  observed 
Brack,  is  to  market  the  Daily  Journal 
in  areas  where  the  Neighbors  create 


The  Atlanta  newspapers  are  beefing 
up  their  suburban  sections  —  called 
"Extras"  (left)  —  in  an  attempt  to  ward 
off  the  competition  of  the  suburban 
"Neighbors"  free-circulation  papers 
(right)  put  out  by  Marietta  publisher 
Otis  Brumby. 


an  opening. 

Brack  recently  joined  the  Marietta 
papers  from  the  Gwinnett  Daily 
News,  a  change  in  jobs  that  “coin¬ 
cided”  with  the  latter’s  sale  to  the 
New  York  Times  Co. 

Newspaper  war? 

The  Gwinnett  acquisition  alone 
was  enough  to  spur  talk  in  Atlanta  of 
an  intensified  newspaper  war  in  the 
suburbs  as  the  Times  Co.  adds  its 
financial  muscle  to  a  newspaper  with 
a  highly  regarded  editorial  product. 
The  Gwinnett  Daily  News  has  won 
the  Georgia  Press  Association’s 
award  for  general  editorial  excellence 
in  eight  of  the  last  nine  years,  includ¬ 
ing  1987. 

The  Gwinnett  sale  also  fueled  spec¬ 
ulation  that  the  New  York  Times  Co. 
would  renew  its  efforts  to  purchase 
the  Marietta  papers  from  the  Brumby 
family  in  an  attempt  to  create  a 
regional  daily  a  la  Long  Island  (N.Y.) 
Newsday  in  the  Northern  counties. 


So  far,  the  Brumbys  give  no  indica¬ 
tion  of  wanting  to  sell,  and  Times 
spokesman  Leonard  Harris  said  the 
company  intends  to  concentrate  on 
keeping  the  Daily  News’  penetration 
growth  in  line  with  household  growth 
in  Gwinnett,  one  of  the  fastest  grow¬ 
ing  counties  in  the  nation. 

Even  before  the  Times  bought 
Gwinnett,  the  Atlanta  newspapers 
were  moving  to  strengthen  them¬ 
selves  in  the  northern  suburbs.  Last 
February,  the  weekly  Gwinnett  Extra 
switched  from  a  tabloid  to  a  broad¬ 
sheet,  with  more  community  news 
and  features  and  a  break  page  with  a 
generous  helping  of  offset  color. 

The  newspapers  followed  that 
move  with  the  Aug.  20  conversion  of 
its  Extra  sections  for  Cobb  County, 
home  county  of  the  Daily  Journal,  and 
Fulton  County,  to  broadsheet  as  well. 

Kovach  has  increased  the  staffs  at 
the  Gwinnett,  Cobb  and  Fulton 
bureaus  to  10  people  each,  and  they 
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report  for  the  daily  papers  as  well  as 
for  the  Extra  editions. 

Atlanta  publisher  Jay  Smith  also 
noted  that  his  newspapers  are  gaining 
circulation  in  Gwinnett  at  a  rate  that  is 
double  the  county’s  54%  increase  in 
households. 

“The  fact  is,  we're  doing  very  well 
in  Gwinnett,”  he  commented. 

However,  Gwinnett  publisher  Tom 
Jones  said  his  newspaper  is  doing 
very  well  too. 

“Since  they  have  made  their  move 
in  Gwinnett,  we  have  made  the  most 
success  in  building  circulation  and 
advertising  volume,”  he  said.  “We’re 
growing  fastei  than  households  and 


have  further  plans  to  improve  our 
product.” 

Jones  maintained  the  Daily  News 
“still  has  the  largest  [household]  pen¬ 
etration”  in  terms  of  home  delivery  in 
its  market,  and  he  questioned  if  the 
Atlanta  dailies  have  the  overall  circu- 
lation  lead  in  Gwinnett.  “Our 
research  shows  a  lot  of  duplication 
between  the  morning  and  evening 
papers.” 

“Our  mission  is  not  to  get  lost  in 
what  our  print  competition  is  doing,” 
said  Smith.  “Rather,  we’re  playing 
our  game  as  well  and  as  aggressively 
as  we  can.” 

Overall,  the  Atlanta  newspapers 
have  been  gaining  both  circulation 
and  advertising  volume  in  the  last  few 
years.  Smith  said,  calling  the  growth 
one  of  the  industry’s  “better  success 
stories”  of  the  1980s.  That  success 
includes  boosting  display  volume 
through  a  program  that  offers  sizable 
(Continued  on  next  page) 


“Our  mission  is  not  to  get  iost  in  what  our  print 
competition  is  doing,”  said  Smith.  “Rather,  we’re 
piaying  our  game  as  weii  and  as  aggressiveiy  as  we 
can.” 
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(Continued  from  page  13) 
discounts  and  the  short  lead  time  of 
“ROP  deadlines”  to  retailers  agree¬ 
ing  to  purchase  six,  eight  or  12  con¬ 
secutive  full-page  ads,  he  said. 

The  Constitution  and  Journal  are 
completing  a  $  150-million  capital  pro¬ 
gram  that  included  the  opening  of  a 
satellite,  four-color  offset  plant  in 
Gwinnett  which  handles  about  half  of 
its  press  run.  The  newspapers  plan  on 
being  entirely  offset-produced  by 
1989,  but  in  the  meantime  they  have 
cut  back  on  the  use  of  color  in  some 
sections  because  of  the  poor  quality 
of  the  letterpress. 

Smith  became  publisher  of  the 
Atlanta  newspapers  when  David  Eas¬ 
terly  was  promoted  to  president  of 
Cox  Enterprises’  newspaper  division. 
Formerly,  Smith  was  publisher  of 
Cox’s  Austin  American  Statesman. 

“My  only  mandate  was  to  keep  the 
momentum  up,”  Smith  said. 

Winship  advises 

Despite  the  prosperity  of  the  Jour¬ 
nal  and  Constitution,  Smith  was 
aware  that  their  journalistic  reputa¬ 
tion  was  lagging  behind.  He  called  in 
Tom  Winship,  retired  editor  of  the 
Boston  Globe,  as  consultant  to  rec¬ 
ommend  ways  to  improve  the  news 
product. 

Winship’s  recommendations  set  in 
motion  the  chain  of  events  that 
brought  Kovach  to  Atlanta.  His 
report  stressed  the  need  for  the  news¬ 
papers  to  improve  their  news  report¬ 
ing  and  said  plans  should  be  made  to 
bring  in  someone  to  be  groomed  as 
editor  Jim  Minter’s  successor. 

When  the  New  York  Times  named 
editorial  page  editor  Max  Frankel  to 
succeed  A.M.  Rosenthal  as  executive 


editor,  the  word  went  out  that 
Kovach  was  available. 

“1  had  worked  long  enough  as  a 
number  two,”  Kovach  said.  “The 
time  comes  when  you  want  to  try  to 
follow  your  own  vision.” 

Winship  felt  the  Atlanta  newspa¬ 
pers  should  make  an  offer  to  Kovach, 
but  he  also  advised  that  they  offer  him 
the  top  spot. 

“He’s  not  somebody  who  comes 
along  every  day.  To  attract  him,  we 
had  to  make  him  editor  now,”  Smith 
explained. 

Minter  was  moved  over  to  senior 
editor  to  make  way  for  Kovach. 

“The  publisher  is  free  to  have  who¬ 
ever  he  wants  in  there,”  Minter  said 
of  the  change.  “That’s  the  business 
we’re  in.  They  wanted  a  nationally 
known  editor.” 

Minter  was  credited  with  leading 
the  Atlanta  dailies  through  the  diffi¬ 
cult  job  of  merging  the  news  staffs  in 
the  early  1980s  and  with  generally 
upgrading  their  news  pages. 

But  there  was  also  a  feeling  that 
Minter  had  taken  the  papers  about  as 
far  he  could  go  and  “some  fresh  blood 
was  needed,”  according  to  several 
observers  familiar  with  the  Atlanta 
dailies. 


“I  had  worked  long 
enough  as  a  number 
two,”  Kovach  said.  “The 
time  comes  when  you 
want  to  try  to  follow 
your  own  vision.” 


And,  according  to  these  observers, 
it  was  under  Minter  that  the  system 
developed  with  the  columnists 
becoming  the  mainstay  of  the  news¬ 
papers. 

“The  newspapers  got  too  occupied 
with  enemies  and  sacred  cows,”  com¬ 
mented  one  Georgia  publisher. 

Minter,  however,  remarked  that  he 
“believes  in  personal  journalism,” 
particularly  as  a  way  to  compete  with 
electronic  media’s  faster  coverage  of 
hard  news.  “We  had  perhaps  one  of 
the  outstanding  lineups  [of 
columnists]  in  the  country,”  he  said. 
“I  see  a  lot  of  columnists  at  a  lot  of 
other  newspapers.  I  don’t  think  we 
were  unusual.” 

“I  think  those  personal  columns 
that  allow  the  readers  to  identify 
[with  the  newspaper]  are  valuable 
institutions,”  Kovach  said,  “as  long 
as  they  don’t  get  involved  with  the 
reporting  of  the  news.” 

Kovach  himself  observed  that  it’s 
“easier  for  somebody  from  the  out¬ 
side  to  look  at  a  situation”  and  make 
changes,  adding  that  he  was  not  “tied 
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Atlanta  newspapers  have  cut  back 
an  the  use  of  color  in  some  sections  until 
the  newspaper  can  switch  entirely  from 
letterpress  to  offset. 

by  the  webs”  of  relationships  that  had 
formed  over  time. 

Even  those  who  have  criticized 
Kovach  for  the  way  he  has  handled 
the  columnists  praised  him  for 
improving  local  and  regional  news 
coverage  and  for  his  hiring  of  political 
cartoonist  Doug  Marlette  away  from 
the  Charlotte  (N.C.)  Observer  to 
appear  in  the  Constitution. 

Kovach  also  commissioned  the 
Southern  Poll,  which  the  newspaper 
will  use  to  generate  news  stories  on 
the  shifting  mood  of  the  electorate  as 
the  March  8  “Super  Tuesday”  pri¬ 
mary  approaches. 

Kovach’s  plans  include  the  devel¬ 
opment  of  “generic  beats  to  deal  with 
the  human  issues,”  such  as  social 
welfare,  health  and  science,  and  race 
relations. 

In  addition,  he  wants  the  newspa¬ 
pers  to  “take  advantage  of  the  num¬ 
ber  of  resources  in  Atlanta  that  gen¬ 
erate  news  for  the  first  time.”  These 
resources,  he  said,  include  the  Cen¬ 
ters  for  Disease  Control  which  is  in 
the  forefront  of  the  battle  against 
AIDS,  major  corporations  such  as 
Coca  Cola  and  R.J.  Reynolds  and  the 
universities  in  the  area  such  as 
Emory,  Georgia  Tech,  and  Univer¬ 
sity  of  Georgia. 

The  Carter  Center,  founded  by  for¬ 
mer  President  Jimmy  Carter,  “is 
going  to  produce  a  lot  of  news  for 
me,”  Kovach  said. 

The  editor  believes  that  Atlanta  is 
(Continued  on  page  54) 


The  man  who’ll  lead  Cox 

39-year-old  James  Cox  Kennedy  will  become  chairman  of  Cox  Enterprises 
in  January;  affirms  his  family’s  long-term  commitment  to  the  media  company 


By  Andrew  Radolf 

This  January  James  Cox  Kennedy 
will  become  chairman  of  Cox  Enter¬ 
prises,  the  Atlanta-based  communi¬ 
cations  company  founded  by  his 
grandfather.  His  ascension  to  the  top, 
the  39-year-old  Kennedy  believes,  is 
demonstration  of  the  family’s  long¬ 
term  commitment  to  the  privately 
held  company. 

“Our  family  and  all  the  other  mem¬ 
bers  of  my  generation  are  committed 
to  this  company,”  Kennedy  said  in  a 
recent  interview.  “They  love  this 
company.” 

Kennedy  was  confident  that  the 
type  of  family  rift  which  led  to  the 
dismantling  of  the  Bingham  family’s 
media  empire  would  not  beset  Cox 
Enterprises. 

“Throughout  my  career,  I  worked 
closely  with  my  generation,  who  are 
the  future  owners.  I  make  sure  the 
lines  of  communication  are  open,”  he 
said. 

Kennedy  is  the  son  of  Barbara  Cox 
Anthony.  She  and  her  sister,  Anne 
Cox  Chambers,  are  the  controlling 
shareholders. 

So  far,  he  is  the  only  scion  of  the 
family  to  be  involved  in  the  business. 
His  sister  lives  in  Australia.  His  three 
Chambers  cousins  are  pursuing  other 
occupations. 

The  family’s  shares  are  held  in  sev¬ 
eral  trusts  which  “pass  stock  owner¬ 
ship  directly  to  our  generation  at  the 
deaths  of  my  mother  and  aunt,”  Ken¬ 
nedy  said. 

“Down  the  road,”  the  company 
will  have  to  deal  with  the  proliferation 
of  generations,  Kennedy  acknowl¬ 
edged,  but  he  does  not  see  any  crisis 
developing  in  the  near  term. 

“I  certainly  would  think  a  company 
our  size  could  provide  sufficient 
income  for  the  major  stockholders,” 
he  said,  adding  that  at  this  point  Cox 
has  every  intention  of  remaining  pri¬ 
vately  held. 

“We’re  bulletproof.  We  can’t  be 
put  in  play,”  he  stated,  while  calling 
the  “broad  variety  of  [financial] 
options”  available  to  a  privately  held 
company  as  “the  best  of  all  possible 
worlds.” 

From  1982  until  last  winter,  Ken¬ 
nedy  was  publisher  and  president  of 


James  Cox  Kennedy 

the  Grand  Junction  (Colo.)  Daily  Sen¬ 
tinel.  In  February,  Garner  Anthony, 
Kennedy’s  stepfather,  announced  he 
would  retire  in  January  1988.  Ken¬ 
nedy  was  brought  back  to  Atlanta, 
promoted  to  executive  vice  president 
and  named  Anthony’s  successor  as 
chairman  and  chief  executive  officer. 


Last  June,  William  Schwartz 
resigned  as  president  and  chief  oper¬ 
ating  officer.  Kennedy  then  was 
named  president,  and  will  stay  in  that 
post  until  he  moves  up  to  chairman. 
Schwartz  had  been  president  and 
CEO  of  publicly  held  Cox  Communi¬ 
cations  and  became  president  and 
COO  of  Cox  Enterprises  after  the  pri¬ 
vate  arm  of  the  Cox  companies 
bought  up  the  nonfamily  held  stock  of 
the  public  arm  for  $1.25  billion  in 
1985. 

The  merger  of  Cox  Communica¬ 


tions  with  Cox  Enterprises  produced 
a  company  with  annual  revenues  that 
are  now  approaching  $2  billion  and 
holdings  that  include  20  daily  newspa¬ 
pers,  eight  television  stations,  11 
radio  stations,  numerous  cable  sys¬ 
tems,  and  a  thriving  business  in  auto¬ 
mobile  auctions. 

Blending  the  two  corporate  cul¬ 
tures,  Kennedy  remarked,  continues 
to  be  a  major  endeavor.  “We’re  not 
trying  to  homogenize.” 

Dealing  with  debt 

The  Cox  Communications  merger 
also  left  the  company  with  a  huge 
debt.  Bank  borrowings  for  the 
acquisition,  plus  some  loan  consoli¬ 
dation,  increased  the  outstanding 
debt  in  1985  to  $1.8  billion.  The  debt 
has  been  whittled  down  currently  to 
$  1 .5  billion,  Kennedy  said,  an  amount 
he  characterized  as  “very  manage¬ 
able”  for  the  company. 

One  result  of  that  debt,  Kennedy 
continued,  is  that  the  company  will 
“take  a  very  hard  look”  at  any  future 
acquisitions. 

However,  Cox  is  not  taking  itself 
out  of  the  acquisition  market,  either, 
especially  for  newspapers. 

“We’re  actively  looking  for  news¬ 
papers,”  he  said.  “The  Sun  Belt  has 
been  popular,  but  we’re  not  ruling  out 


any  area.  We’re  seeing  rebuilt  pros¬ 
perity  in  areas  formerly  known  as  the 
Rust  Belt.” 

Most  of  the  company’s  newspapers 
are  in  the  Sun  Belt  states  of  Arizona. 
Georgia,  Texas  and  Florida.  The  Col¬ 
orado  paper  and  the  Dayton  Daily 
NewslJournal  Herald  and  Springfield 
News-Sun  in  Ohio  are  the  exceptions. 

The  broadcast  and  cable  properties 
have  wider  geographic  distribution. 

Besides  having  been  publisher  at 
Grand  Junction,  Kennedy  also  served 
(Continued  on  page  54) 


“We’re  actively  looking  for  newspapers,”  he  said. 
“The  Sun  Belt  has  been  popular,  but  we’re  not  ruling 
out  any  area.  We’re  seeing  rebuilt  prosperity  in  areas 
formerly  known  as  the  Rust  Belt.” 
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Covering  presidential  elections 

Gary  Hart  episode  complicates  the  already  complex  presidential  coverage 


By  Mark  Fitzgerald 

Los  Angeles  Times  Washington 
bureau  chief  Jack  Nelson  was  speak¬ 
ing  to  a  North  Carolina  audience 
recently  when  a  man  stood  up  and 
asked,  “How  long  have  you  been 
married?" 

“I  said,  ‘13  years,’  and  he  said, 
‘Have  you  ever  committed 
adultery?’ 

“1  told  him,  ‘I  don’t  have  to  answer 
that  question  .  .  .  I’m  not  running  for 
president.’  ’’ 

Welcome  to  presidential  campaign 
coverage  in  the  post-Gary  Hart  era. 

At  this  year’s  J.  Montgomery  Cur¬ 
tis  memorial  seminar  at  the  America 
Press  Institute  in  Reston,  Sept.  10  and 
11,21  of  the  nation’s  top  editors  and 
journalists  talked  about  how  the  nor¬ 
mal  frustrations  and  problems  of  cov¬ 
ering  presidential  election  campaigns 
have  become  even  more  complicated. 

One  change,  for  instance,  is  the 
feeling  that  virtually  every  provable 
fault  of  a  presidential  candidate  is 
open  for  scrutiny. 

“1  think  we’re  all  agreed  here 
that  .  .  .  people  who  are  running  for 
president  have  no  personal  lives,’’ 
Philadelphia  /n^/nVe’r  associate  editor 
Acel  Moore  said. 


“The  floodgates  have  absolutely 
opened,’’  Nelson  proclaimed. 

Adultery  —  the  “A-question”  in 
the  new  journalistic/political  jar¬ 
gon  —  has  become  such  an  issue  that 
even  wives  of  candidates  are  broach¬ 
ing  it,  remarked  Bill  Kovach,  editor  of 
Xht  Atlanta  Journal  and  Constitution. 


“Do  you  give  [a 
candidate]  a  blood  test? 
‘Here,  blow  into  the 
balloon,  Senator.’” 


“1  had  a  reporter  go  out  to  Iowa  and 
one  of  the  candidate’s  wives  said, 
‘Are  you  going  to  ask  me  the  A-ques- 
tion?’  My  reporter  had  no  intention  of 
asking  the  A-question  but,  after  it  was 
invited,  he  asked  it,  and  then  asked  it 
about  all  the  other  candidates,  too,’’ 
Kovach  said. 

But,  as  Rocky  Mountain  News  edi¬ 
torial  page  editor  Jean  Otto  pointed 
out,  adultery  is  not  the  only  potential 
A-question  that  may  demand  cover¬ 
age. 

“Suppose  you  have  a  female  candi¬ 
date  for  the  presidency  who  had  an 


abortion?  Suppose  she  had  it  when  it 
was  still  illegal  in  some  states.  Or  if 
she  had  it  while  it  was  legal?  There  are 
a  lot  of  other  A-questions  out 
there  —  alcohol,  abuse,  abortion,” 
Otto  asserted. 

These  new  demands  on  candidate 
and  reporter  come  on  top  of  long¬ 
standing  problems  newspapers  have 
covering  campaigns. 

For  one  thing,  proving  many  of  the 
new  “character  issues”  is  not  easy. 

Consider  the  problem  of  alcohol 
abuse. 

“It’s  so  damn  difficult  to  prove,” 
Baltimore  Sun  columnist  Jack  Ger- 
mond  said.  “Do  you  give  [a 
candidate]  a  blood  test?  ‘Here,  blow 
into  the  balloon.  Senator.’” 

As  Craig  Whitney,  Washington 
bureau  chief  for  the  New  York  Times, 
discovered,  probing  those  issues  can 
backfire  on  newspapers.  His  paper 
was  roundly  criticized  when  it  sent 
out  letters  asking  all  candidates  to 
volunteer  information  such  as  medi¬ 
cal  and  financial  records. 

“I’m  still  wondering  why  we  got  so 
spooked  in  the  press  after  the  Hart 
episode,”  Whitney  observed. 

However,  the  perceived  faults  of 
candidates  do  not  have  to  be  as  dra¬ 
matic  as  alcohol  abuse  or  adultery  to 


Many  newspapers  reluctant  to  cover  Jackson  aggressively 

Fear  digging  into  black  candidate’s  private  life  might  lead  to  racism  charges 


By  Mark  Fitzgerald 

Jesse  Jackson’s  second  presiden¬ 
tial  campaign  is  again  throwing  some 
of  the  nation’s  top  newspaper  editors 
a  curve. 

At  the  American  Press  Institute’s  J. 
Montgomery  Curtis  memorial  semi¬ 
nar  in  Reston,  Va.,  Sept.  10  and  11, 
these  editors  conceded  that  they 
remain  unsure  how  they  should  be 
covering  Jackson,  the  first  serious 
black  candidate  for  president. 

A  few  editors  acknowledge  that  for 
various  reasons  newspapers  are  not 
investigating  Jackson  in  the  way  that 
Gary  Hart,  for  example,  was  covered. 

Atlanta  Journal  and  Constitution 
editor  Bill  Kovach,  for  one,  said  his 


paper  has  not  yet  assigned  as  many 
reporters  to  investigate  Jackson’s 
background  as  it  has  for  other  candi¬ 
dates. 

One  reason,  Kovach  said,  is  that 
Jackson  is  not  regarded  as  having 
much  of  a  chance  of  actually  winning 
the  Democratic  nomination. 

Another  reason,  Kovach  and 
others  agreed,  is  that  newspapers  fear 
that  a  negative  investigative  story 
about  Jackson  will  open  them  up  to 
charges  of  racism. 

“I  think  Jesse  Jackson’s  personal 
behavior,  his  personal  background, 
like  any  other  candidate 
.  .  .  [particularly]  because  of  his 
input  into  the  Democratic  nomina¬ 
tion,  needs  to  be  checked,”  Kovach 


said. 

“But  we’re  going  to  run  the  risk  of 
[being  charged  with]  racist  cover¬ 
age  —  and  I  know  that,”  Kovach 
added.  “It’s  a  little  more  troublesome 
for  a  white  paper  in  a  black  urban 
area.” 

Newspapers  cover  Jackson  very 
carefully,  said  Baltimore  Sun  political 
columnist  Jack  Germond. 

“Everyone  is  scared  of  being  called 
racist,”  he  said. 

That  kind  of  reluctance  to  cover 
Jackson  aggressively  is  “irresponsi¬ 
ble,”  said  Acel  Moore,  associate  edi¬ 
tor  of  the  Philadelphia  Inquirer,  and 
the  only  black  editor  at  the  API  semi¬ 
nar. 

“In  making  the  exception  I  think  in 
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merit  coverage. 

Editors  and  writers  say  they  want 
to  tell  readers  what  kind  of  person  a 
candidate  is  in  other  ways,  too. 

One  reason  is  that  these  top  news¬ 
papers  believe  they  missed  the  boat 
on  Reagan  and  Carter  and  failed  to 
alert  readers  effectively  about  their 
management  styles  and  character. 

“1  think  we  have  a  resource  we 
tend  to  ignore,  and  that's  that  all  of 
these  people  have  personal  histories 
and  they  are  well  known  to  report¬ 
ers,”  said  Washington  Post  colum¬ 
nist  David  S.  Broder. 

”1  think  we  would  have  done  much 
better  to  rely  on  the  papers  in  Sac¬ 
ramento,  who  knew  Reagan's  style. 
Carter,  as  you  know,  made  a  special 
effort  to  discount  the  judgments  of 
Bill  [Kovach's]  predecessor  at  the 
[Atlanta  Journal  and  Constitution] 
because  he  knew  very  well  that  they 
were  quite  critical,”  Broder  added. 

This  time  around,  Broder  has 
noticed  that  Democratic  candidate 
Michael  Dukakis,  the  Massachusetts 
governor,  “seems  to  have  no  sense  of 
humor,  no  irony  about  himself 
...  he  wants  to  micro-manage  every¬ 
thing.” 

“I'm  sure  going  to  find  some  way  to 
probe  that  .  .  .  and  see  how  it  would 
affect  his  being  president  of  the 
United  States,”  Broder  said. 

There  also  seemed  to  be  agreement 
that  news  organs  should  examine 
political  actions  of  candidates  in  a 
more  systematic  way. 

“1  think  we  let  them  ‘get  away  with 
it'  too  often,”  said  Charles  J.  Lewis, 
Washington  bureau  chief  for  the 
Associated  Press.  “We  need  to  renew 
our  commitment  to  holding  people  to 
their  record  —  and  not  their  rhet- 


my  book  that  is  not  acting  .  .  . 
responsibly.  In  my  book,  not  to  apply 
the  standard  is  more  racism,”  he 
observed. 

The  paradox  is  that  while  no  paper 
has  yet  published  a  major  investiga¬ 
tive  piece  on  Jackson,  the  candidate 
has  received  enormous  coverage. 

“He  works  our  guilts  better  than 
any  candidate  since  I’ve  been  watch¬ 
ing  candidates,”  said  John  Seigen- 
thaler,  chairman  and  publisher  of  the 
Nashville  Tenneseean  and  USA 
Today  editorial  director. 

Jackson’s  personal  style  has  been 
to  court  publicity  aggressively, 
Seigenthaler  reported. 

“He  will  call  and  say,  ‘I'm  coming 
in  to  meet  with  your  editorial  board 
today.’  And  you'll  say,  ‘Well,  I've  got 
somebody  here.’  And  Jackson  will 
say,  ‘Well,  that's  all  right.  I’m  coming 
down  anyway.’  ” 

“And  he  comes  —  and  he  brings 


oric.” 

The  character  issue  has  brought 
into  even  starker  focus  the  dilemma  of 
how  newspapers  should  cover  politi¬ 
cal  issues  that  arise  during  cam¬ 
paigns.  Long  criticized  for  concen¬ 
trating  on  the  so-called  horse  race 
aspect  of  campaigns,  newspapers 
face  the  problem  of  pushing  “issues” 
even  further  back  into  their  coverage. 

Then,  too,  there  is  considerable 
doubt  among  top  editors  and  political 
reporters  about  whether  readers  care 
at  all  about  issues. 

Germond,  for  example,  recalled 
how  the  old  Washington  Star  ran 
long,  long  pieces  on  each  issue. 

the  Chicago  Tribune  are  doing  — 
simply  repeating  the  profiles. 

“We’re  running  the  profiles  once  in 
1987  and  once  more  in  1988,”  Tribune 
editor  James  D.  Squires  said.  “We 
have  started  them  out  in  the  soft  parts 
of  the  paper,  the  magazine  or  Tempo 
[section],  and  we're  going  to  run  them 
in  the  hard  news  sections  in  1988.” 

Still,  the  practice  goes  against  the 
journalistic  grain,  and  presents  news 
organizations  with  a  persistent  quan- 
dry. 

“1  think  that  is  the  most  frustrating 
thing  about  what  we  do.  How  do  you 
go  back,  day  after  day,  to  report  on 
the  same  story?”  asked  Barry  Suss- 

One  reason  is  that  these  top  newspapers  believe 
they  missed  the  boat  on  Reagan  and  Carter  and  failed 
to  alert  readers  effectively  about  their  management 
styles  and  character. 

“1  think  maybe  three  percent  of  our 
readers  read  them,”  he  said.  “You 
can't  force  those  long  .  .  .  articles 
down  your  readers'  throats.  They're 
not  going  to  read  them  unless  [an 
issue]  comes  up  in  the  context  of  the 
campaign.” 

In  addition,  there  is  the  vexing 
question  of  how  to  get  information  out 
to  readers  when  they  are  ready  for  it. 

“We  have  the  problem  of  being 
about  six  months  too  early  in  running 
profiles  on  the  candidates  and  1  won¬ 
der  how  we  can  repeat  those  [long] 
stories,”  Des  Moines  Register  editor 
James  P.  Gannon  said. 

One  specific  solution  is  what  the 
Atlanta  Journal  and  Constitution  and 

man,  managing  editor/national  affairs 
for  United  Press  International. 

The  danger,  of  course,  is  not  simply 
boring  journalists  —  but  alienating 
readers,  who  may  come  to  feel  that 
the  press  is  “beating  up”  on  a  candi¬ 
date  because  it  repeatedly  mentions 
some  character  issue. 

“You're  accused  of  harping,  as  it 
were,  harping  on  truth,”  said  Boston 
Globe  columnist  Ellen  Goodman. 

Another  enduring  frustration  is  that 
newspapers  often  end  up  following 
the  lead  of  tv  news. 

“Television  sets  the  momentum, 
television  is  the  movement,”  Rich¬ 
mond  Times-Dispatch  Washington 
(Continued  on  page  56) 

three  people  with  him  and  they  all 
have  something  to  say,  too,”  Seigen¬ 
thaler  said. 

“My  belief  is  he  is  going  to  get  more 
coverage  than  the  other  candidates,” 
he  added. 

“That’s  precisely  why  we  have  put 
someone  on  Jackson,”  said  New  York 
Times  Washington  bureau  chief  Craig 
R.  Whitney.  “Not  because  we  think 
he’s  going  to  win,  but  because  he  is 
going  to  be  there  to  the  end.” 

James  D.  Squires  said,  “and  I  spend 
my  time  investigating  PUSH  and  his 
taxes.  I  don’t  look  at  his  sex  life.” 

PUSH,  People  United  to  Save 
Humanity,  is  a  self-help  and  political 
activist  group  Jackson  founded  sev¬ 
eral  years  ago;  he  resigned  from  its 
leadership  two  years  ago. 

Even  day-to-day  coverage  of  Jack- 
son  is  different,  some  journalists 
noted. 

Washington  Post  columnist  David 

S.  Broder  said  newspapers  “are  not 
listening  and  hearing  and  reporting” 
many  of  Jackson’s  unconventional 
stands  on  issues.  One  example, 
Broder  said,  is  Jackson’s  “striking” 
stand  on  the  trade  problem,  in  which 
he  blames  not  foreign  countries  for 
stealing  American  jobs  but  multina¬ 
tional  companies. 

“I  guarantee  you  if  it  was  Gephardt 
who  was  saying  that,  there’d  be  a  lot 
of  discussion  about  it,”  Broder  said. 

Are  political  consultants  sacred 
cows?  See  story  on  page  56. 

Other  editors,  too,  said  they  have 
active  investigations  of  Jackson 
under  way  but,  even  then,  Jackson’s 
style  has  been  to  respond  aggres¬ 
sively  before  anything  has  been  pub¬ 
lished. 

“1  get  a  call  from  Jesse  Jackson 
every  day,”  Chicago  Tribune  editor 
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Singleton’s  empire  grows 

Acquires  the  Houston  Post  and  Denver  Post  within  five  days  of  each  other 


By  Andrew  Radolf 

Dallas-based  Media  News  Group  is 
continuing  its  drive  to  become  a  major 
newspaper  chain  with  the  announce¬ 
ment  within  five  days  of  each  other 
that  it  will  be  acquiring  the  Houston 
Post  and  Denver  Post  in  separate 
transactions. 

Both  newspapers  are  the  second 
dailies  in  their  respective  markets. 
The  Denver  Post  has  chalked  up  sig¬ 
nificant  losses  during  the  past  few 
years,  while  the  Houston  Post  dipped 
in  and  out  of  profitability  over  that 
same  period. 

The  acquisitions  give  Media  News 
28  dailies,  including  the  20  dailies 
owned  by  MNG  affiliate  Garden  State 
Newspapers,  a  60/40  partnership  with 
Media  General  of  Richmond,  Va. 

MNG  recently  sold  its  dailies  in 
Hobbs,  N.M.,  and  Blackfoot,  Idaho. 
The  company  also  publishes  28  non¬ 
dailies. 

On  Sept.  9  Media  News,  headed  by 
president  William  Dean  Singleton,  36, 
and  chairman.  Richard  Scudder,  74, 
announced  its  subsidiary  Gloucester 
County  Times  Inc.,  will  purchase  the 
Houston  Post  from  Sun  Publishing  of 
Toronto  for  S150  million  in  cash  plus 
an  agreement  to  pay  Sun  Si. 25  for 
every  Si  increase  in  revenues  for  the 
next  five  years,  with  1987  as  a  base. 

Henry  Ansbacher  Inc.  of  New 
York  represented  Media  News  Group 
in  the  transaction. 

Sun  Publishing  bought  the  Post  in 
1983  from  the  Hobby  and  Catto  fami¬ 
lies  for  SlOO  million  in  cash,  plus  the 
value  of  the  working  capital. 

In  recent  years,  Sun  said  the  Post, 
with  annual  revenues  of  S200  million, 
had  managed  to  turn  a  small  profit  in 
the  troubled  Houston  economy. 

“We  believe  in  the  benefits  of  sell¬ 
ing  the  Post  to  Media  News  on  a  basis 
which  permits  us  to  participate  in 
future  revenues  outweigh  the  benefits 
of  retaining  the  Houston  Post,”  said 
Sun  president  Douglas  Creighton. 

Houston  Post  publisher  Donald  F. 
Hunt  will  remain  in  his  post,  accord¬ 
ing  to  Laurie  Smith  Walton,  market¬ 
ing  director  of  MNG’s  Dallas  Times 
Herald,  but  he  will  be  leaving  his  posi¬ 
tion  as  executive  vice  president  of 
Sun  Publishing. 

Earlier  this  year.  Media  News  lost 


William  Dean  Singleton 


out  in  its  bid  to  acquire  the  all-day 
Houston  Chronicle  even  though  its 
bid  of  $415  million  in  cash  was  higher 
than  the  $400  million  in  cash  and  notes 
paid  by  Hearst  in  purchasing  the  daily 
from  the  Houston  Endowment.  The 
intervention  of  the  state  attorney  gen¬ 
eral  resulted  in  Hearst's  agreeing  to 
raise  the  acquisition  price  by  $15  mil¬ 
lion. 


More  ownership  changes  on  page 
46. 


The  morning  Post  has  weekday  cir¬ 
culation  of  309,400  and  Sunday  circu¬ 
lation  of  356,400,  according  to  the 
March  31,  1987,  Publisher’s  State¬ 
ment,  compared  with  the  Chronicle's 
circulation  of  406,084  daily  and 
531,528  Sundays. 

MNG  will  sell  advertising  in  the 
Post  and  the  Dallas  Times  Herald  at 
combination  rates,  said  Walton,  and 
will  also  gain  economies  through  joint 
purchasing  of  supplies.  The  two  dai¬ 
lies  will  also  “combine  forces”  for 
improving  state  news  coverage,  she 
added. 

In  the  Denver  Post  transaction, 
announced  Sept.  14,  Media  News 
said  a  newly  formed  affiliate  will 
acquire  the  financially  ailing  newspa¬ 
per  from  Times  Mirror  for  $95 


million  —  $25  million  in  cash  and  $70 
million  in  notes. 

Times  Mirror  had  acquired  the  Post 
for  $95  million  in  cash  in  1980. 

Media  General  will  provide  the  $25 
million  cash  used  in  the  transaction  in 
return  for  a  note  from  Media  News 
Group  and  the  option  to  buy  40%  of 
the  Post. 

If  the  option  is  exercised,  the  per¬ 
centages  owned  by  MNG  and  Media 
General  in  the  Post  will  be  similar  to 
their  Garden  State  Newspapers 
arrangement. 

The  Denver  Post  sale  is  Media 
News’  second  purchase  of  a  finan¬ 
cially  troubled  newspaper  from  Times 
Mirror. 

In  1986,  MNG  acquired  the  Times 
Herald,  also  the  second  newspaper  in 
its  market,  from  Times  Mirror  for 
$1 10  million.  However,  that  purchase 
was  made  by  MNG’s  Gloucester 
County  Times  subsidiary.  Media 
General  turned  down  an  offer  to  par¬ 
ticipate  in  that  transaction. 

That  purchase  marked  MNG’s 
entry  into  the  major  metro  field.  Prior 
to  that,  the  company  had  concen¬ 
trated  on  buying  small-  to  medium¬ 
sized  dailies  in  monopoly  markets. 

The  Denver  acquisition  does  not 
include  the  Post’s  downtown  prop¬ 
erty,  valued  at  about  $20  million, 
which  Times  Mirror  will  lease  to  the 
new  Post  owner  for  up  to  five  years. 
The  sale  does  include  the  newspa¬ 
per’s  new  45-acre  production  site 
built  at  a  cost  of  $56  million. 

Times  Mirror  also  invested  heavily 
in  new  front-end  equipment  and 
presses  for  the  Post.  The  company  did 
not  reveal  the  Post’s  total  losses,  but 
called  them  “significant.”  The  after¬ 
tax  charge  against  its  1987  earnings 
from  the  sale  will  be  500  a  share. 
Times  Mirror  said. 

Times  Mirror  chairman  Robert  E. 
Erburu,  in  announcing  the  sale,  stated 
it  was  in  the  company’s  “best  inter¬ 
ests  at  this  point  to  devote  its 
resources  to  other  priorities.” 

Earlier  this  year,  the  Post  bought 
out  157  employees  in  a  staff  reduction 
program. 

The  Post,  with  229,731  daily  circu¬ 
lation,  trails  Scripps  Howard’s  Rocky 
Mountain  News,  with  345,778  in  daily 
(Continued  on  page  46) 
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Legitimate  iegisiation  or  retaiiation? 

California  biii  would  collect  sales  tax  from  newspapers’  flea  markets, 
but  the  papers  claim  the  action  is  aimed  at  curbing  aggressive  reporting 


By  M.L.  Stein 

The  publisher  of  five  Southern  Cali¬ 
fornia  weeklies  supported  by  swap- 
meet  (flea  market)  revenues  claims  a 
state  bill  to  collect  sales  tax  from  the 
meet  is  aimed  at  closing  him  down  in 
retaliation  for  the  papers’  aggressive 
reporting. 

“There’s  no  question  that  they 
have  singled  us  out,”  said  Joseph 
Bianchi,  who  publishes  the  Para¬ 
mount  News-Tribune  and  four  other 
mostly  free  weeklies  in  the  Long 
Beach  area.  “There  are  150  swap 
meets  throughout  the  state  and  only 
two  are  named  in  the  bill.” 

The  other  is  in  the  nearby  city  of 
Compton  which,  Bianchi  asserted, 
was  included  “so  the  bill  won’t  smell 
so  bad  —  to  make  it  kosher.” 

The  California  Newspaper 
Publishers  Association  also  is  con¬ 
cerned  about  the  bill,  noting  that  “it 
appears  aimed  at  a  particular  newspa¬ 
per.” 

Bianchi,  who  told  E&P  he  has  oper¬ 
ated  the  Paramount  swap  meet  for 
several  years,  started  the  small  news¬ 
paper  chain  two  years  ago. 

He  projected  a  profit  for  next  year, 
but  said  the  papers  are  currently  los¬ 
ing  money. 

“I  wouldn’t  be  able  to  continue 
without  the  swap  meet,”  he  added. 

Senate  Bill  800  to  establish  a 
statewide  sales  tax  for  swap  meets 
or  flea  markets  was  amended  recently 
to  make  the  tax  program  a  three-year 
“pilot  program”  applicable  to  only 
Paramount  and  Compton.  It  already 
has  won  approval  in  the  Assembly 
Ways  and  Means  Committee. 

The  bill  would  require  the  state 
Board  of  Equalization  to  place  full¬ 
time  inspectors  at  swap  meets  in  the 
two  communities  to  make  sure  sales 
taxes  are  collected  and  reported. 

The  operators  would  have  to  pay 
cost  of  the  inspections. 

Bianchi  and  Harry  Polgar,  general 
manager  of  the  News-Tribune  group, 
charge  the  bill  was  initiated  by  Para¬ 
mount  city  officials  who  are  irritated 
by  stories  and  editorials  focusing  on 
city  land-use  policies. 

According  to  the  News-Tribune, 
the  city  approved  a  single-family 


housing  development  without  an 
environmental  impact  report  of  the 
property  despite  concerns  about  toxic 
deposits. 

Bianchi  also  noted  that  his 
papers  —  the  others  are  in  Downey, 
Cerritos,  Norwalk  and  Bellflower  — 
supported  a  Republican  Assembly 
candidate  last  year  and  thus  aroused 
the  ire  of  legislative  Democrats  who 
are  supporting  the  bill. 

Bianchi  said  a  sales  tax  on  swap 
meet,  the  second  largest  in  the  state, 
would  drive  vendors  to  meets  with  no 
sales  tax. 

“We  would  be  out  of  business,”  he 
continued. 


The  publisher  contended  further 
that  Paramount  also  discriminates 
against  the  swap  meet  in  assessing 
business  taxes. 

He  said  the  annual  tax  on  the  seven- 
day  swap  meet  amounts  to  $400,0(X)  a 
year,  while  other  businesses  pay  a  flat 
fee  of  $85.  In  the  case  of  the  swap 
event,  the  city  extracts  $I  per  vendor 
per  day  from  both  the  vendors  and 
Bianchi,  he  explained. 

CNPA  legal  counsel  Terry  Francke 
said:  “We  can’t  think  of  or  have  we 
heard  of  a  plausible  reason  for  this 
bill.  If  it’s  such  a  good  idea  as  a  tax 
approach,  why  isn’t  it  being  applied 
statewide?  Bianchi  is  not  against 
paying  his  fair  share  if  his  competitors 


A  number  of  newspapers  and 
supermarkets  are  slated  to  participate 
in  the  Shoppers  PayDay  program  set 
to  run  in  the  New  England  area  the 
week  of  Sept.  21. 

The  program  is  the  sixth  regional 
cooperative  refund  event  sponsored 
by  Stratmar  Systems  of  Port  Chester, 
N.Y.,  and  the  second  in  New 


do  so  as  well.” 

Francke  said  the  city  Paramount 
obviously  could  not  get  at  the  News- 
Tribune  directly  “without  running 
into  constitutional  problems.” 

The  sale  tax  bill  was  introduced  by 
Sen.  Ralph  Dills,  Gardena  Democrat. 

Paramount’s  lobbyist  in  Sac¬ 
ramento.  Joe  Gonsalves,  conceded  in 
an  interview  with  McClatchy  News 
Service  that  the  newspaper  and  the 
city  “have  had  some  conflict,”  but 
denied  the  bill  was  aimed  at  hurting 
the  paper.  The  measure,  he  claimed, 
is  intended  only  to  make  sure  the  city 
and  state  are  not  losing  sales  tax 
revenue  because  of  unreported  trans¬ 


Paramount  city  manager  William  Holt . . .  estimated 
the  city  is  losing  between  $80,000  and  $120,000  a  year 
in  sales  tax  revenue  from  the  meet  and  the  state 
between  $480,000  and  $720,000. 


Shoppers  PayDay  set  in  New  England 


actions  at  the  swap  meet. 

Paramount  city  manager  William 
Holt  also  denied  the  bill  was  retal¬ 
iatory.  He  estimated  the  city  is  losing 
between  $80,(X)0  and  $120,000  a  year 
in  sales  tax  revenue  from  the  meet  and 
the  state  between  $480,000  and 
$720,000. 

Holt  said  the  city  did  not  request 
the  legislation,  but  the  Board  of 
Equalization’s  analysis  lists  the  city 
of  Paramount  as  the  measure’s  spon¬ 
sor. 

A  Long  Beach  Press-Telegram  edi¬ 
torial  called  the  bill  “an  arrow 
targeted  at  a  newspaper  offending 
officials  and  should  be  rejected  as  a 
petty  attack  on  freedom  of  the  press.” 


England.  The  February,  1986,  pro¬ 
gram  there  generated  over  690,492 
unit  purchases. 

The  program  offers  consumers  an 
opportunity  to  obtain  cash  rebates 
and  merchandise  worth  up  to  $22.75 
by  purchasing  a  variety  of  grocery, 
dairy,  deli  and  health  and  beauty  aids 
(Continued  on  page  57) 
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WEEKLY  EDITOR 


Jack  Douthit 

Sterling  City  News-Record 
Sterling  City,  Texas 


By  Ava  Mills 

Jack  Douthit  has  been  editor  and 
publisher  of  the  weekly  Sterling  City 
(Texas)  News-Record  since  1944,  and 
he  still  uses  a  Linotype  machine 
bought  in  1946. 

“I  ordered  the  Linotype  in  1945. 
The  war  was  over,  but  just  barely,  and 
the  Office  of  Price  Administration  still 
had  a  ceiling  price  on  Linotypes,”  he 
recalled.  “I  got  the  Linotype  in  1946, 
but  by  then  the  OPA  and  the  ceiling 
price  were  no  more.  The  manufac¬ 
turer  went  up  about  $1,000  on  my 
Linotype  before  I  got  it.  Even  then,  it 
was  still  under  $5,000.” 

The  Linotype  uses  hot  lead  to  form 
lines  of  type.  The  lead  then  hardens. 
With  the  Linotype,  Douthit  uses  a 
Campbell  Press  to  print  the  newspa¬ 
per  and  also  for  job  printing.  “I 
learned  the  printing  trade,  which  was 
a  vital  thing  for  me,  when  1  worked  at 
Talley  Press  in  San  Angelo  [Texas]  in 
the  1930s.” 

He  later  worked  for  a  small  news¬ 
paper,  the  San  Angelo  News,  and 
“got  the  feel  of  putting  out  a  small 
paper.”  Douthit  has  completed  50 
years  as  editor  of  small  papers.  On 
Jan.  1,  1937,  he  leased  the  Mertzon 
(Texas)  Star  and  edited  it  for  the 
owner  for  seven  years. 

“Then  the  News-Record  was  for 
sale  and  the  Star  was  not,  so  I  came 
over  and  bought  this  one  in  1944  and 
I’ve  been  here  ever  since.  That  was  43 
years  ago.” 

The  News-Record  has  had  only  two 
owners  in  its  long  history.  Two  papers 
which  started  publishing  in  Sterling 
City  in  the  early  1890s,  the  News  and 
the  Record,  were  consolidated  in  1902 
by  Bill  Kellis,  founder  of  one  of  the 
papers,  who  bought  out  his  competi¬ 
tion.  Kellis  remained  as  editor  and 
publisher  of  the  News-Record  until  he 
sold  it  to  Douthit. 

The  News-Record  is  packed  with 
local  news.  During  the  school  year,  it 
carries  honor  rolls,  lunchroom 
menus,  sports;  the  lead  story  often  is 
a  football  game.  In  election  years,  the 
paper  has  stories  about  candidates 


(Mills  is  a  free-lance  writer.) 


and  election  results. 

All  during  the  year,  it  carries  club 
news  and  community  service 
announcements — just  before 
Halloween  last  year,  the  News-Rec¬ 
ord  announced:  “The  Sterling 
County  Nursing  Home  invites  all  the 
spooks  and  goblins  (up  to  the  fifth 
grade)  to  drop  by  the  nursing  home 
for  trick  or  treating  on  Oct.  31 
between  the  hours  of  6:00  p.m.  and 
8:00  p.m.” 

Douthit’s  weekly  column.  Behind 
the  8-Ball,  usually  is  about  local  top¬ 
ics,  although  he  says  he  can  write 
about  anything  he  wants  to. 

Every  year  the  newspaper  office  is 


closed  the  first  two  weeks  in  July 
while  Douthit  and  his  wife  Evelyn 
take  a  vacation.  When  they  return, 
Douthit  writes  a  column  about  their 
trip.  This  year,  his  column  on  July  17 
described  their  trip  to  Alaska  to  visit 
their  daughter  and  son-in-law,  Lee 
and  Roger  Sample,  of  Eairbanks. 

Eew  photographs  appear  in  the 
News-Record  because  of  the  cost  but, 
if  a  bride's  mother  wants  the  bride’s 
picture  in  the  paper,  Douthit  sends 
the  picture  to  Oklahoma  City  for  an 
engraving  and  the  bride’s  mother 
pays  only  the  cost  of  the  engraving. 

The  News-Record  is  a  two-person 
(Continued  on  page  57) 
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starting  Sunday,  Sept  20, 
Chicago  wili  feel 
the  wallop  of  USA  WEEKENDl 

Starting  Sunday,  September  20,  the  Dally  Herald  will  be  carrying  USA  WEEKEND, 
the  most  exciting  weekend  magazine  in  the  USA. 

USA  WEEKEND  will  delight  and  inform  Daily  Herald  readers  and  give  advertisers 
a  powerful  new  entree  into  the  USA’s  third  largest  market! 

With  the  addition  of  the  Daily  Herald,  the  total  circulation  of  USA  WEEKEND  is 
a  powerful  14,234,556  —  and  growing! 


“We’re  pleased  to  introduce  USA 
WEEKEND  to  suburban  Chicago, 
an  upscale  market  which  is  a 
natural  for  its  advertisers,  it’s  a 
quality  product  with  imagination, 
and  we  like  dealing  with  a 
management  team  of  such  high 
integrity.” 

Daniel  E.  Baumann 


“I’ve  long  been  an  advocate  of 
USA  WEEKEND  because  of  its 
lively  approach  and  easy-to-read 
format.  It  presents  the  kind  of 
‘reader  friendly’  style  that  our 
readers  tell  us  they  want.  As 
another  element  in  our  Sunday 
package,  USA  WEEKEND  will 
help  the  Daily  Herald  continue 
to  be  the  fastest  growing  major 
newspaper  in  Illinois.” 

Douglas  K.  Ray 
Vice  President/ 


“USA  WEEKEND  is  the  latest 
addition  to  our  ‘reader  friendly’ 
Daily  Herald,  further  demonstrat¬ 
ing  our  commitment  to  our 
readers  and  advertisers  by  provid¬ 
ing  them  with  an  expanding, 
colorful  Sunday  package.” 
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The  appearance  of  conflict 

Phoenix  paper  bars  columnist  from  writing  about  recall  move  against 
governor  because  columnist’s  politician  brother  may  be  a  candidate 


By  M.L.  Stein 

Fearing  conflict-of-interest 
charges,  the  Phoenix  Gazette  has 
barred  political  columnist  John  Kolbe 
from  writing  anything  involving  the 
recall  movement  against  controver¬ 
sial  Gov.  Evan  Mecham. 

The  order  also  includes  any  refer¬ 
ences  to  his  brother.  Republican  Con¬ 
gressman  Jim  Kolbe,  who  has  been 
touted  as  a  candidate  for  governor 
should  the  recall  movement  succeed. 

The  restrictions  on  Kolbe,  a 
Gazette  political  columnist  for  15 
years,  were  announced  by  managing 
editor  Lynne  Holt  in  an  “Editor’s 
Report"  in  the  Aug.  27  issue. 

Holt  said  Kolbe  had  been  directed 
to  avoid  writing  about  likely  candi¬ 
dates  for  the  governor’s  office,  the 
recall  movement.  Gov.  Mecham  and 
his  staff,  and  Kolbe’s  brother. 

“Credibility  is  a  sacred  trust  to  the 
staff  of  the  Phoenix  Gazette,”  Holt 
stated.  “We  take  every  precaution  to 
avoid  the  appearance  of  conflict  of 
interest  or  favoritism  in  our  news  col¬ 
umns. 

“And  I  trust  you  will  appreciate 
how  difficult  it  is  to  limit  temporarily 
the  fields  of  coverage  for  the  most 
popular,  most  astute  political  colum¬ 
nist  in  our  region  .  .  .  John  Kolbe.” 

It  is  only  because  of  Jim  Kolbe’s 
possible  candidacy  for  the  governor¬ 
ship  that  John  Kolbe  is  being  placed 
under  restrictions.  Holt  added. 

Holt  said  he  had  the  “utmost  faith” 
in  Kolbe’s  integrity  and  if  his  brother 
decides  not  to  run  for  governor,  he 
can  resume  writing  about  the 
Mecham  administration  and  the  recall 
drive. 

Holt’s  assurances  did  little  to  mol¬ 
lify  Kolbe,  who  termed  the  limitations 
a  “terrible  imposition.” 

“Mecham  dominates  the  political 
landscape  in  this  state,”  he  told  E&P. 
“He  is  not  a  major  political  story 
here,  he  is  the  political  story.” 

Kolbe  said  his  main  objection  to 
Holt’s  order  is  that  it’s  “premature.” 

“My  brother  has  not  declared  his 
candidacy  and  recently  he  said  he 
would  not  be  a  candidate,”  the  col¬ 
umnist  argued. 

Kolbe  said  his  brother  has  been 


mentioned  very  rarely  in  his  column 
and  never  in  connection  with  the 
Mecham  recall  drive. 

Holt  told  E&P:  “I  am  not  saying 
there  is  any  conflict  of  interest.  I  am 
saying  the  Gazette  cannot  afford  an 
appearance  of  such  conflict.” 

The  order  involving  Kolbe  follows 
a  long  period  of  strained,  if  not  bitter, 
relations  between  Mecham  and  the 
Phoenix  Newspapers,  which  publish 
the  Gazette  and  the  Arizona 
Republic. 


A  few  months  ago,  Kolbe  was 
ignored  at  Mecham’s  news  confer¬ 
ences,  the  governor  declaring  him  a 
“non-person,”  according  to  the 
Gazette.  Mecham  had  not  liked  a 
Kolbe  column  about  his  politiking  at  a 
national  governors’  conference. 

The  governor  has  railed  at  both 
papers  for  their  coverage  of  his 
actions,  which  have  brought  on  the 
recall  drive.  He  rescinded  the  state’s 
Rev.  Martin  Luther  King  Jr.  holiday, 
returning  it  later  in  a  diluted  form; 
called  blacks  “pickaninnies”; 
declared  homosexuals  have  no  place 
in  government;  and  said  working 
women  cause  divorce. 

It  has  been  charged  that  the  state 
has  lost  sizable  tourist  business 
because  of  Mecham’s  stand  on  the 


The  1987-88  Knight-Bagehot  Fel¬ 
lows  in  Economics  and  Business 
Journalism  have  been  named  by 
Columbia  University’s  Graduate 
School  of  Journalism. 

They  are:  Geoffrey  Foisie,  assis¬ 
tant  editor.  Broadcasting  magazine; 
P.  Gunasegaram,  special  writer.  Busi¬ 
ness  Times  of  Malaysia;  Mel  Laytner, 
radio  correspondent,  NBC  News, 


King  holiday. 

On  June  4,  Mecham  canceled  his 
subscription  to  the  Republic  after  its 
gossip  columnist  ridiculed  his  wife’s 
clothes  for  a  Latin  American  tour. 
Also,  in  connection  with  that  junket, 
statewide  media  charged  that  he 
attempted  to  handpick  the  reporters 
to  accompany  him  (E&P,  June  13). 

Mecham  has  accused  the  Phoenix 
papers  in  general,  and  publisher  Pat 
Murphy  in  particular,  of  waging  a 
vendetta  against  him,  a  charge  denied 


by  Murphy  and  other  executives  of 
both  publications. 

The  recall  drive  had  collected  about 
103,000  signatures  by  mid-August.  A 
total  of  216,000  are  required  by  the 
Nov.  3  deadline. 

Under  Arizona  law,  if  the  drive  suc¬ 
ceeds,  a  special  election  for  governor 
would  be  held,  probably  in  April,  with 
Mecham  permitted  to  be  one  of  the 
candidates. 

Observed  Kolbe:  “It’s  hard  to 
imagine  how  he  [Mecham]  could  lose. 
He  still  has  a  strong  base  of  support 
and  the  rest  of  the  votes  w  ould  have  to 
be  divided  among  the  other  candi¬ 
dates,  and  there  will  be  several.” 

What  concerns  Kolbe  most,  how¬ 
ever,  is  that  the  limitations  on  his 
writing  may  extend  to  the  election. 


Jerusalem;  Julia  Martinez,  business 
writer,  the  Associated  Press,  Detroit; 
Susan  McHenry,  editor,  Ms.  maga¬ 
zine;  Stanley  Reed,  Middle  East  edi¬ 
tor,  International  Reports,  and  free¬ 
lance  writer;  Valerie  Reitman,  busi¬ 
ness  reporter,  the  Charlotte  (N.C.) 
Observer;  and  Leah  Beth  Ward,  spe¬ 
cial  projects  editor,  the  Albuquerque 
(N.M.)  Journal. 


Kolbe  said  his  main  objection  to  Holt’s  order  is  that 
it’s  “premature.” 

“My  brother  has  not  declared  his  candidacy  and 
recently  he  said  he  would  not  be  a  candidate,”  the 
columnist  argued. 


Columbia  names  its  1987-88  feiiowships 
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Two  years  of  production  operation  have  paid  off  for 
FLEXOMAN.  By  the  last  quarter  of  1986,  MAN  Roland 
received  orders  for  66  new  units.  Four-color  units, 
arch  units,  vertical  units,  and  color  decks  for  slip-in 
or  complete  new  presses. 

USA-built  FLEXOMAN  —  the  flexo  leader  from  one 
of  the  world’s  largest  press  manufacturers. 

Ask  the  people  who  have  already  made  the  choice 
you’re  considering.  Then  call  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600 
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LEGAL  BRIEFS 


City  charges  paper 
with  open  records 
vioiations  in  Texas 

City  officials  say  the  Lufkin  (Texas) 
Daily  News  violated  the  Open  Rec¬ 
ords  Law  by  printing  statements 
given  to  police  who  were  investigat¬ 
ing  allegations  of  misfeasance  at  the 
fire  department  garage. 

City  attorney  Bob  Flournoy  said 
that  publication  of  the  statements 
given  to  a  detective  by  witnesses  was 
a  misdemeanor  violation.  He  also  said 
publication  had  prevented  the  city 
from  concluding  its  investigation  and 
had  exposed  the  city  to  the  threat  of 
lawsuits  from  witnesses  who  gave 
statements  to  police  in  confidence. 

“I  wouldn’t  say  we  are  to  the  point 
of  filing  any  charges,”  Flournoy  said. 
“But  I  want  us  to  understand  what  the 
law  is.” 

The  newspaper,  which  obtained  the 
records  from  confidential  unidenti¬ 
fied  sources,  denied  the  allegation. 

Jim  George,  the  newspaper’s  attor¬ 
ney  in  Austin,  noted,  “The  Texas 
Open  Records  Act  is  designed  to 
apply  to  governmental  officials  as  set 
out  in  Section  1  of  that  act.  It  does 


not,  and  never  was  intended,  to  apply 
to  anybody  else.  No  prosecutor  has 
ever  even  attempted  to  prosecute  any 
non-governmental  agency  or  indivi¬ 
dual.” 

According  to  the  documents 
obtained  by  the  newspaper,  top  city 
officials  learned  a  year  ago  that  pri¬ 
vate  vehicles  were  being  repaired  at 
the  garage. 

—  AP 

Norwich  paper  pays 
back  wages  to  staff 

The  Norwich  (Conn.)  Bulletin, 
without  admitting  liability,  has  agreed 
to  pay  about  $15,000  in  back  wages  to 
3 1  employees  in  its  circulation  depart¬ 
ment,  resolving  litigation  that  charged 
violation  of  federal  law  in  not  paying 
minimum  wage  and  proper  overtime. 

The  judgment,  signed  by  Judge 
Alan  H.  Nevas  in  U.S.  District  Court 
in  Hartford,  permanently  enjoins  the 
newspaper  from  future  violations  of 
the  minimum  wage,  overtime  and  rec¬ 
ord-keeping  provisions  of  the  federal 
Fair  Labor  Standards  Act.  The  per¬ 
manent  injunction  means  that  if  the 
Bulletin  is  again  found  in  violations  of 
the  provisions,  there  is  the  possibility 
of  more  serious  action,  according  to  a 


DOL  spokesman. 

The  U.S.  Department  of  Labor 
brought  suit  in  July  1986,  charging 
failure  to  pay  the  federal  minimum 
wage  of  $3.35  per  hour,  proper  over¬ 
time  and  maintain  adequate  payroll 
records.  The  Department  of  Labor 
spokesman  said  that  the  31  workers 
had  been  owed  back  wages  ranging 
from  less  than  $20  to  more  than 
$1,000.  The  back  wages  covered  the 
time  span  from  July  1,  1983,  through 
Sept.  7,  1986. 

Akron  libel  award  is 
overturned  by  court 

The  Ohio  Supreme  Court  has  over¬ 
turned  a  $7,500  libel  award  against  the 
Beacon  Journal  Publishing  Co.  and 
Peter  Phipps,  a  former  reporter  for 
the  Akron  Beacon  Journal,  in  a  case 
in  which  a  man  contended  he  was 
defamed  in  a  story  about  betting  at  a 
racetrack. 

In  the  case,  which  was  returned  to 
the  Summit  County  Common  Pleas 
Court  for  further  proceedings,  Wil¬ 
liam  Landsdowne,  a  former  college 
professor,  contended  he  was  defamed 
by  a  Beacon  Journal  story  involving 
bets  he  placed  at  the  Northfield  Race 
Track  near  Akron.  —  AP 
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looks  to  the  program  as  “The  Nation’s  Hour  of  Evening  News.” 

Consult  your  local  listings  and  join  the  millions  of  dedicated  viewers  who 
count  on  Robert  MacNeil  and  Jim  Lehrer  to  give  them  the  news  of  the  day  in  depth. 

We  at  AT&T  began  supporting  the  award-winning  MacNeil/Lehrer  approach 
to  the  news  in  1980.  We’re  still  doing  it  today. 
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qualin^  of  life.  In  the  quality^  of  our  products  and  semces. 

If  it’s  outstanding  performance  you  want,  AT&T  will  see  that  — — _ 
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‘Spokesman  only’  press  policy  faces  court  challenge 


By  Barbara  J.  Hipsman 

and  Mark  Fitzgerald 

A  federal  court  in  Illinois  is  hearing 
a  legal  challenge  to  one  of  the  most 
vexing  problems  government  beat 
reporters  face:  official  agency  poli¬ 
cies  forbidding  public  employees  to 
talk  to  journalists  except  through 
designated  spokesmen. 

So  far,  the  American  Civil  Liberties 
Union  of  Illinois  has  won  a  temporary 
restraining  order  preventing  publicly 
funded  Cook  County  Hospital  from 
enforcing  its  press  policy.  The  hospi¬ 
tal  has  a  policy  that  all  media  contact 
must  be  through  its  Office  of  Public 
Affairs. 

In  issuing  the  order,  U.S.  District 
Judge  Susan  Getzendanner  called  the 
hospital’s  policy  an  “absolutely 
unconstitutional”  constraint  on  free 
speech.  That  temporary  order,  issued 
Aug.  12,  has  been  extended  twice  as 
the  case  awaits  a  full  hearing  before 
U.S.  District  Judge  Brian  Duff. 

At  issue  in  the  ACLU’s  $200,000 
individual  and  class  action  suit  is  not 


only  the  press  policy,  but  the  demo¬ 
tion  of  a  doctor  because  he  spoke  to  a 
Chicago  Tribune  reporter. 

The  case  stems  from  comments  Dr. 
Renslow  D.  Sherer  Jr.  made  to  Tri¬ 
bune  reporter  Ronald  Kotulak.  At  the 
time.  Dr.  Sherer  was  serving  as  acting 
director  of  the  hospital’s  AIDS  ser¬ 
vice. 

In  Kotulak’s  July  22  story,  he 
wrote:  “The  first  hospital  ward  in 
Chicago  exclusively  for  AIDS 
patients  is  expected  to  open  at  Cook 
County  Hospital  this  fall  to  handle  the 
steadily  increasing  number  of  patients 
suffering  from  the  disease.” 

While  Dr.  Sherer  is  not  quoted 
directly  about  that  statement,  the  hos¬ 
pital  said  it  assumed  he  was  the 
source.  In  its  brief,  the  ACLU  says 
that  he  answered  questions  only  con¬ 
cerning  “the  establishment  of  AIDS 
wards  at  hospitals  around  the 
country  .  .  .  (but)  did  not  tell  said 
reporter  that  an  AIDS  ward  was 
expected  to  open  at  Cook  County 
Hospital  in  the  fall.” 

The  same  day  the  story  appeared. 


INFLUENCE 

Toledo's  newspaper  —  a  strong 
influence  for  over  150  years. 
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The  Blade  is  more  than  a  newspaper. 
It  is  a  community  institution  ...  in¬ 
vesting  itself  in  the  economic, 
cultural  and  political  life  .  .  .  work¬ 
ing  to  set  priorities . . .  sparking  ideas 
.  .  .  using  its  influence  to  help  great 
things  happen. 

The  redevelopment  of  Toledo’s  river¬ 
front  into  a  sparkling  collection  of 
shops,  restaurants,  museums  and 
parks  has  transformed  this  industrial 


district  into  a  popular  destination 
for  tourists  from  the  Midwest  and 
Canada. 

Among  the  glittering  additions  to 
Toledo’s  riverfront  scene  has  been  the 
ornamental  lighting  of  principal  river 
bridges.  The  Blade  provided  finan¬ 
cial  Backing  and  strong  editorial  sup¬ 
port  for  “Toledo  Alight;’  a  glowing 
symbol  of  one  midwestern  city’s 
resurgence  of  civic  spirit. 

The  Blade’s  strong  influence  makes 
it  an  effective  catalyst  for  community 
achievement.  It’s  an  influence  we 
share  with  advertisers  in  our  14- 
county  market.  3-county  Metro  area 
Sunday  coverage  82%;  3-county 
Metro  area  daily  coverage  67% . 


f  THE  BLADE 

One  Of  America's  Great  Newspapers 

541  Superior  St.,  Toledo,  OH  43660 


hospital  director  Terrence  Hansen 
sent  Dr.  Sherer  a  memo  saying  that  all 
interviews  with  news  organizations 
must  be  cleared  through  the  hospital’s 
public  affairs  office. 

“Your  participation  in  this  inter¬ 
view  is  contrary  to  Cook  County  Hos- 
pital  policies,”  Hansen  wrote. 
According  to  the  lawsuit,  hospital 
administrators  also  complained  that 
this  was  not  the  first  time  Dr.  Sherer 
circumvented  “prescribed  lines  of 
intra-  and  interdepartmental  commu¬ 
nication  and/or  chain  of  command.” 

A  day  after  the  story  appeared,  the 
hospital  advised  its  chairman  of  the 
Division  of  Infectious  Disease  to 
replace  Dr.  Sherer  because  he  could 
“no  longer  be  entrusted  with  direc¬ 
tive  responsibility  for  the  AIDS  Ser¬ 
vice  in  your  division.” 

The  doctor  now  works  as  an 
attending  physician  in  the  division. 

ACLU  attorney  Jane  M.  Whicher 
criticized  the  press  policy  as  “a  clear 
and  direct  violation  of  the  First 
Amendment  right  to  free  speech.” 

“As  a  physician  delivering  health 
care  to  AIDS  patients  at  Cook  County 
Hospital  for  years.  Dr.  Sherer  is  in  an 
excellent  position  to  advocate  for  per¬ 
sons  with  AIDS  in  public  hospitals 
and  in  the  community.  He  should  not 
be  denied  his  right  to  educate  the 
public  about  this  crucial  health 
issue,”  Whicher  added. 

Cook  County  Hospital 
spokeswoman  Wanda  Robertson 
declined  to  comment  on  the  case,  cit¬ 
ing  the  litigation.  Phone  messages  to 
the  Cook  County  State’s  Attorney’s 
Office,  which  is  prosecuting  the  case, 
were  not  returned. 


Phoenix  papers 
seek  ad  agency 

Phoenix  Newspapers  Inc., 
publisher  of  the  Arizona  Republic  and 
Phoenix  Gazette,  is  seeking  a  new 
advertising  representative  to  replace 
WFC  Advertising,  it  was  announced. 

PNI  general  manager  Bill  Hogan 
said  the  selection  is  likely  to  be  com¬ 
pleted  this  month. 

Among  those  in  competition  for  the 
Sl-million  account  are  Cramer-Kras- 
selt,  Evans/Motta,  Hutelmyer  & 
Lavidge,  Patchen  Brownfield,  Phil- 
lips-Ramsey  and  Pollick  and  Associ¬ 
ates,  all  local  firms. 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

The  Montreal  Gazette 

Montreal,  Quebec 

The  Press  Register 

Mobile,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Mail  Tribune 

Medford,  Oregon 

TheTimes-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

The  Daily  Town  Talk 

Alexandria,  Louisiana 

The  Journal-Star 

Lincoln,  Nebraska 

The  Windsor  Star 

Windsor,  Ontario 


The  Arkansas  Gazette 

Little  Rock,  Arkansas 

The  Globe  and  Mail 

Toronto,  Ontario 

The  Star-Telegram 

Fort  Wbrth,  Texas 

The  Patriot- News 

Harrisburg, 

Pennsylvania 

The  Herald-Leader 

Lexington,  Kentucky 

Beacon  Publishing 
Company 

Acton,  Massachusetts 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 

Fort  Wayne 
Newspapers 

FortVWyne,  Indiana 

The  Press 

Christchurch, 

New  Zealand 

Brabants  Nieuwsbiad 

Roosendaal,  Holland 
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The  Harris  8300  integrated  newspaper  system  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enou^  to  handle  your  ne^s.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRIS,Ext4100. 
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Coors  drops  libel 
suit  against 
Denver  daily 

William  K.  Coors  and  Adolph 
Coors  Co.  announced  an  agreement 
to  drop  a  $  150-million  libel-slander 
suit  against  the  Denver  Rocky  Moun¬ 
tain  News  after  the  newspaper  apolo¬ 
gized  for  a  1984  story. 

The  apology  by  News  editor  Ralph 
Looney  was  contained  in  a  letter  to 
Coors  and  the  company.  The  letter 
also  was  published  in  the  Denver 
newspaper’s  Aug.  26  editions. 

Coors  and  the  company  filed  suit  on 
the  basis  of  a  story  alleging  that 
Coors,  the  firm’s  chief  executive  offi¬ 
cer,  told  a  group  of  minority  business 
leaders  that  blacks  lacked  the  intellec¬ 
tual  capacity  to  succeed. 

“I  did  not  say  that  and  I  do  not 
believe  it,”  Coors  said  when  the  story 
was  published.  He  declared  that  his 
intent  was  taken  out  of  context. 

Black  organizations  demanded 
economic  concessions  worth  $1  mil¬ 
lion  from  the  beer  company  as  a  result 
of  the  article. 

Looney’s  letter  read:  “The  Rocky 
Mountain  News  regrets  publishing 
the  headline  of  its  article  reporting  on 
Mr.  Coors’  speech  to  the  Denver 
Minority  Business  Association  in 
February  1984.  Undoubtedly,  the 
headline  and  certain  references  in  the 
article  could  have  been  more  pre¬ 
cisely  prepared  and  worded  to  avoid 
any  misrepresentation. 

“We  at  the  Rocky  Mountain  News 
have  long  been  aware  that  William 
Coors  and  the  Adolph  Coors  Com¬ 
pany  have  an  outstanding  record  of 
concern  and  involvement  with  the 
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minority  community. 

“The  News  did  not  intend  to  cause 
harm,  damage,  or  inconvenience  to 
Mr.  Coors  and  the  Company,  and  we 
sincerely  regret  any  such  reaction 
from  our  readership.” 

The  suit  was  dismissed  with  preju¬ 
dice  in  Jefferson  County  District 
Court,  which  means  it  could  be  refiled 
by  either  side. 

Gannett  sues  to  get 
state  spending  files 

The  Gannett  News  Service,  unable 
to  gain  access  to  documents  concern¬ 
ing  pork-barrel  spending  by  the  state 
legislature,  has  sued  the  New  York 
Division  of  the  Budget. 

The  suit  was  filed  in  state  Supreme 
Court,  New  York’s  initial  trial  court, 
after  state  officials  rejected  Gannett ’s 
attempts  to  get  the  information 
released  under  the  state  Freedom  of 
Information  Law. 

The  documents  in  question  are 
requests  from  individual  legislators 
for  money  to  support  favored  local 
projects  and  are  supposed  to  serve  as 
a  justification  for  that  funding. 

Complaints  about  the  level  of  pork- 
barrel  spending  in  recent  years, 
believed  to  be  more  than  $80  million 
in  the  state’s  current  budget  of  more 
than  $40  billion,  prompted  Gov. 
Mario  Cuomo  to  seek  additional 
documentation  this  year  of  the  expen¬ 
ditures. 

The  documents  furnished  to  Cuo- 
mo’s  budget  division  by  the  legisla¬ 
ture  are  being  sought  by  Gannett. 

Peter  Lynch,  a  spokesman  for  the 
budget  division,  said  the  documents 
had  not  been  released  to  Gannett 
because  the  Cuomo  administration 
felt  that  they  might  be  the  property  of 
the  legislature  and  thus  not  necessar¬ 
ily  subject  to  release  under  the  Free¬ 
dom  of  Information  Law. 

—  AP 

Contra  Costa  paper 
appeals  court  order 
for  reporter’s  notes 

The  Contra  Costa  (Calif.)  Times 
has  appealed  a  judge’s  order  that  a 
reporter  surrender  her  notes  and  tes¬ 
tify  about  her  interviews  with  a  mur¬ 
der  suspect  in  which  he  said  he  com¬ 
mitted  several  slayings. 

The  appeal,  which  the  Walnut 
Creek  newspaper  filed  with  the  state 
1st  District  Court  of  Appeals,  stems 
from  an  Aug.  4  ruling  that  a  defen¬ 


dant’s  right  to  a  fair  trial  in  a  death 
penalty  case  is  more  important  than  a 
reporter’s  First  Amendment  rights. 

Attorney  Lucy  Ablan,  representing 
the  Times  and  reporter  Erin  Hallissy, 
called  the  appeal  “extremely  impor¬ 
tant”  because  no  California  appellate 
court  has  defined  the  scope  of  the 
reporters’  shield  law  in  a  death  pen¬ 
alty  case.  The  shield  law  was  elevated 
to  state  constitutional  status  in  1980. 

Times  executive  editor  Ernest 
Hines  said  the  issue  of  a  reporter’s 
right  to  protect  notes  or  unpublished 
material  is  crucial. 

The  state  had  asked  the  court  to 
order  the  reporter  to  testify  about  por¬ 
tions  of  her  jailhouse  interviews  not 
included  in  the  stories  she  wrote 
about  John  Sapp  last  year.  Sapp  is 
charged  with  killing  three  people,  and 
in  a  May  10,  1986,  story  based  on  an 
interview  with  Hallissy,  he  said  he 
was  responsible  for  several  murders 
including  those  three. 

—  AP 


Philly  photo  editor 
charged  with  sexual 
assault  of  part-timer 

A  former  photo  editor  from  the 
Philadelphia  Inquirer  faces  trial  in 
Delaware  County  Court  on  charges 
he  sexually  assaulted  a  part-time  pho¬ 
tographer  in  one  of  the  paper’s  subur¬ 
ban  bureaus. 

The  woman  testified  that  Daniel 
Miller,  36,  assaulted  her  four  times  in 
July  —  twice  in  the  darkroom  of  the 
newspaper’s  Springfield  bureau  and 
twice  in  his  car. 

Miller,  who  is  scheduled  to  be  for¬ 
mally  arraigned  on  Oct.  6,  has  been 
ordered  to  stand  trial  on  charges  of 
simple  assault,  simple  harassment, 
unlawful  restraint,  involuntary  devi¬ 
ate  sexual  intercourse,  indecent 
assault,  indecent  exposure  and  open 
lewdness.  Four  charges  of  false 
imprisonment  were  dismissed. 


Judge  orders 
survey  be  released 

A  judge  has  ordered  the  California 
Fish  and  Game  Department  to  release 
to  the  San  Francisco  Chronicle  an 
employee  survey  criticizing  the 
agency. 

Ruling  on  a  Chronicle  suit,  Supe- 
(Continued  on  pafte  32) 
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rior  Court  Judge  Lucy  K.  McCabe 
said  responses  to  the  survey  by  the 
employees  are  not  exempt  from  the 
state  public  records  act. 

The  Fish  and  Game  Department 
had  argued  that  release  of  the  survey 
results  would  invade  the  employees’ 
privacy  and  hamper  internal  commu¬ 
nications. 

Chronicle  attorneys  said  the  news¬ 
paper  would  protect  the  identity  of 
respondents.  They  also  declared 
there  were  “compelling  reasons”  for 
viewing  the  results  because  the 
department  was  under  scrutiny  by  the 
legislature,  the  press  and  its  own 
workers. 

The  agency’s  director  initiated  the 
survey  after  the  Chronicle  inter¬ 
viewed  several  employees  who  com¬ 
plained  about  insufficient  resources 
in  the  agency  and  decisions  that  were 
politically  motivated. 

Paper  does  not 
have  to 

release  photos 

The  Portland  Oregonian  does  not 
have  to  release  unpublished  photos 
sought  by  defense  attorneys  for  three 
women  arrested  during  an  anti¬ 
nuclear  demonstration. 

The  State  Court  of  Appeals 
reversed  a  contempt  order  against  the 
Oregonian  imposed  by  a  judge  who 
fined  the  newspaper  $300  and  ordered 
editor  William  A.  Hilliard  jailed  for 
contempt. 

County  District  Judge  Robert  Kirk- 
man’s  order  was  stayed  pending  the 
Oregonian’s  appeal. 

The  paper  had  refused  to  turn  over 
to  Kirkman  pictures  taken  by  staff 
photographer  Claudia  Howell  at  a 
1985  protest  rally  in  the  city’s  Pioneer 
Square. 

Prosecution  of  the  women  was 
delayed  during  the  litigation. 

The  appellate  court  said  the  trio 
failed  to  show  that  their  rights  were 
being  violated  by  Oregon’s  shield 
law,  which  permits  media  to  withhold 
unpublished  material.  Moreover,  the 
court  declared,  the  defendants  raised 
no  constitutional  issues  unless  they 
“can  show  that  the  photos  are  mate¬ 
rial  and  favorable  to  the  defense  in  the 
criminal  case.” 

Judge  John  Butler,  who  wrote  the 
opinion  for  the  three-member  panel, 
asserted  the  women  made  no  attempt 
to  “explain  how  the  photos  might 
work  in  their  favor,  how  they  might 


contradict  possible  prosecution  testi¬ 
mony  and  even  what  that  testimony 
might  be.” 

Consequently,  according  to  the 
opinion,  the  appeals  court  did  not 
have  to  decide  the  constitutional 
question  of  whether  a  criminal  defen¬ 
dant’s  rights  would  be  violated  by 
refusal  to  provide  the  shielded  mate¬ 
rial. 

Oregonian  assistant  managing  edi¬ 
tor  Judson  Randall  said  that  at  one 
point  during  the  appeal  the  women’s 
lawyers  offered  to  drop  the  demand 
for  the  photos,  but  the  newspaper 
insisted  on  submitting  the  issue  to  the 
higher  court. 

“We  were  hoping  that  the  shield 
law  would  be  upheld  on  a  constitu¬ 
tional  basis,”  he  explained. 

Pa.  legislature  asks 
court  to  throw  out 
suit  from  reporters 

The  Pennsylvania  Senate  and 
House  of  Representatives  have  asked 
the  state’s  Commonwealth  Court  to 
throw  out  a  lawsuit  brought  by  the 
Pennsylvania  Legislative  Correspon¬ 
dents  Association  which  alleged  that 
secret  meetings  during  the  budget¬ 
making  process  violated  the  Sunshine 
Act. 

In  preliminary  objections  filed  with 
the  court,  attorneys  for  the  General 
Assembly  said  the  association  had 
failed  to  show  how  the  law  had  been 
broken,  and  argued  that  “alleged 
interaction”  of  legislators  in  private  is 
“an  integral  part  of  the  legislative  pro¬ 
cess.” 

The  correspondents  claim  that  leg¬ 
islative  leaders  held  secret  meetings 
and  acted  as  a  “de  facto  conference 
committee”  in  hammering  out  state 
budget  legislation  that  was  then  pre¬ 
sented  to  the  House  and  Senate  in 
conference  committee  report  form, 
which  could  not  be  debated  on  the 
floor  of  the  respective  legislative 
branches. 

Appeals  court  sides 
with  daily  over 
trial’s  closing 

The  3rd  U.S.  Circuit  Court  of 
Appeals  ruled  recently  that  judges 
cannot  close  their  courtrooms  during 
criminal  trials  without  first  giving 
their  reasons  and  holding  a  hearing  if 
the  news  media  or  public  object. 

U.S.  District  Judge  Alan  N.  Bloch 


was  in  error,  the  appellate  court  said, 
when  he  closed  his  courtroom  during 
a  drug  defendant’s  testimony  without 
granting  the  Pittsburgh  (Pa.)  Press  a 
hearing  to  oppose  the  decision. 

Bloch  also  refused  to  let  the  Press 
see  transcripts  of  the  testimony,  say¬ 
ing  the  right  of  public  access  was 
overridden  by  “a  grave  risk  of  serious 
injury  to  innocent  third  parties.” 

But  the  appellate  court  opinion, 
written  by  Judge  Carol  Los  Mans- 
mann,  said  Bloch’s  action  deprived 
the  Press  of  its  First  Amendment 
rights  without  due  process  of  law. 

The  appeals  court  sent  the  case 
back  to  Bloch  with  instructions  that 
he  hold  a  hearing  to  determine  if  there 
are  still  any  reasons  for  denying  the 
Press  access  to  the  transcripts. 

Libel  case  ends 
as  Pa.  daily  pays 
award  to  plaintiffs 

The  New  Castle  (Pa.)  News,  which 
recently  had  its  appeal  of  a  libel  ruling 
turned  down  by  the  Supreme  Court, 
ended  the  litigation  with  the  payment 
of  $600,000  in  damages  to  the  two 
plaintiffs. 

The  two  men  claimed  they  were 
libeled  by  articles  published  in  May 
1979  and  won  a  jury  verdict  in  1984. 

Ricardi  C.  Gatto,  a  former  council¬ 
man,  was  awarded  compensatory 
damages  of  $400,000  and  Nick  A. 
Frisk  Jr.,  a  former  borough  solicitor, 
received  $100,000  in  compensatory 
damages.  Each  plaintiff  also  received 
$50,000  in  punitive  damages  from  the 
News.  The  original  punitive  damages 
awards  of  $175,000  each  were 
reduced  by  the  trial  judge. 

Reporter  testifies 
before  grand  jury 

A  New  York  Daily  News  reporter 
was  ordered  to  testify  before  a  grand 
jury  that  eventually  indicted  a  man  in 
the  death  of  a  12-year-old  girl. 

Reporter  Heidi  Evans,  who  inter¬ 
viewed  the  man  shortly  after  his 
arrest,  testified  for  about  five  min¬ 
utes. 

Attorneys  for  the  News  sought 
unsuccessfully  to  prevent  Evans  from 
appearing,  contending  that  her  notes 
were  privileged. 

Supreme  Court  Justice  Norman 
Felig  denied  the  motion  to  quash  the 
subpoena,  ruling  that  Evans’  testi¬ 
mony  was  unavailable  from  another 
source. 
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CBS  exec  calls  for 
a  tv  news  service 

CBS  News  executive  Don  Hewitt 
has  proposed  that  a  television  news 
service  be  formed  to  provide  overseas 
coverage  for  the  three  commercial 
broadcast  networks. 

Such  a  service  would  help  “avoid 
those  awful  bloodlettings”  in  the  net¬ 
work  news  division  by  reducing  costs 
and  put  television  news  executives 
“out  of  the  money  business  and  back 
into  the  news  business,”  said  Hewitt, 
producer  of  “60  Minutes.” 

The  new  cooperative  could  be 
called  Associated  Television,  or  AT, 
and  could  be  operated  under  the  aus¬ 
pices  of  the  Associated  Press  to  serve 
“television’s  needs  as  the  AP  serves 
the  needs  of  newspapers,”  Hewitt 
said  in  a  speech  at  a  convention  of  the 
Radio  Television  News  Directors 
Association  in  Orlando,  Fla. 

“We  think  it  is  an  interesting  idea, 
something  we  would  be  interested  in 
talking  about,”  said  Louis  D.  Boc- 
cardi,  AP  president  and  general  man¬ 
ager.  The  AP  already  provides  a  simi¬ 
lar  service  covering  Washington  for 
television  clients,  he  said. 


Brothers  killed  in 
auto  accident  while 
delivering  papers 

Two  brothers  delivering  the  Sun¬ 
day  edition  of  the  Pittsburgh  (Pa.) 
Press  were  killed  Aug.  30  when  a 
station  wagon  driven  by  their  mother 
was  involved  in  a  collision  with  a 
pickup  truck. 

They  were  Lamont  Mills,  14,  and 
Lionel  Mills,  10.  Their  mother,  Diana 
Mills,  received  hospital  treatment  for 
cuts  after  the  early-morning  accident. 

Police  charged  David  Voshall,  27, 
with  drunken  driving  and  involuntary 
manslaughter  and  two  counts  of 
vehicular  homicide  while  driving 
under  the  influence. 

Standard  market 
data  folders 
are  introduced 

The  Future  of  Advertising  Project’s 
marketing  data  task  force  has  devel¬ 
oped  a  standardized  format  for  mar¬ 
ket  data  folders  that  will  allow  news¬ 
papers  to  present  information  in  a 
standardized  sequence,  making  mar¬ 


ket-to-market  comparisons  easier, 
and  which  will  be  adaptable  to  the 
computer  systems  of  multimarket 
advertisers. 

The  standard  folder  is  divided  into 
10  sections:  table  of  contents;  the 
unique  character  of  the  market;  mar¬ 
ket  definition;  market  size  and  rank; 
economic  bases;  population  charac¬ 
teristics;  the  retail  environment; 
media  overview;  information  about 
the  individual  newspaper;  and  con¬ 
tacts  for  further  information.  The  size 
is  8.5-by-ll  inches  with  three  holes 
punched  on  the  left  side. 

The  format  was  developed  by  a 
subcommittee  of  the  task  force 
headed  by  Walter  Rugaber,  president 
and  publisher  of  the  Roanoke  (Va.) 
Times  &  World-News,  in  consultation 
with  the  International  Newspaper 
Marketing  Association,  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  and  the  News¬ 
paper  Research  Council. 

The  subcommittee  examined  more 
than  50  different  newspaper  market 
data  folders  and  booklets  from  both 
large  and  small  newspapers  before 
arriving  at  a  final  version. 

Robert  Hartmann,  publisher  of  the 
Evansville  (Ind.)  Press  chairs  the 
marketing  data  task  force. 

Single  copies  of  the  Standard  Mar¬ 
ket  Data  Folder  can  be  obtained  by 
writing  to  Uldis  Grava,  vice  presi¬ 
dent/director  of  marketing  services. 
Newspaper  Advertising  Bureau,  1180 
Avenue  of  the  Americas,  New  York, 
N.Y.  10036. 


Retail,  classified 
ads  run  in  one 
section  in  CSM 

The  Christian  Science  Monitor  has 
introduced  a  new  system  of  grouping 
together  its  retail  and  classified  adver¬ 
tising  in  one  section  called  Monitor 
Marketplace. 

In  the  past,  the  Monitor  carried 
local  advertisements  grouped 
together  under  local  headings  but 
spread  throughout  the  paper.  Now 
the  national  daily  has  grouped  all  local 
and  regional  ads  together  in  the  back 
of  the  paper,  separate  from  editorial 
content,  along  with  the  classified  sec¬ 
tion,  according  to  Kristy  Murray, 
special  assistant  to  the  general  man¬ 
ager  of  field  marketing  at  the  Monitor. 

In  the  U.S.  edition.  Monitor  Mar¬ 
ketplace  features  ads  from  different 
regions  on  a  fixed  daily  schedule,  and 
within  each  region,  ads  are  grouped 
by  categories,  such  as  travel,  ser¬ 


vices,  department  stores,  fashion  and 
restaurants. 

In  addition,  the  newspaper  has 
decreased  its  advertising  deadline 
from  two  weeks  to  five  days  and  will 
electronically  typeset  ad  copy,  with 
no  added  art  fee  for  most  designs. 
Monitor  advertisers  can  now  select 
design  elements  —  such  as  type  size, 
type  style  and  size  of  artwork  —  from 
the  paper’s  stylized  format  choices  to 
create  their  own  customized  ads. 

National  ad  rates  at  the  Monitor 
have  changed  very  little,  although 
they  have  gone  up,  Murray  noted, 
adding  that  retail  rates  have  changed  a 
little  more,  depending  on  the  type  of 
advertising. 

Specific  rate  increase  figures  were 
not  available,  but  Murray  said  there’s 
“something  for  every  budget.” 


Fund  raising  starts 
for  Tatarian  chair 

California  State  University, 
Fresno,  has  begun  a  fund-raising  cam¬ 
paign  to  create  the  Roger  Tatarian 
Chair  in  Journalism. 

Tatarian  began  his  journalism 
career  as  a  copyboy  with  United 
Press  (later  United  Press  Interna¬ 
tional),  working  his  way  up  to  vice 
president  and  editor-in-chief.  After 
his  retirement  from  UPI  in  1972,  Tata¬ 
rian  returned  to  Fresno  and  began 
work  as  a  faculty  member  in  the 
Department  of  Journalism  at  Fresno 
State,  his  alma  mater. 


Press  group  uses 
‘censorship’  in  its 
membership  drive 

The  North  (New)  Jersey  Press  Club 
is  seeking  members  by  mailing  jour¬ 
nalists  a  mock  censorship  decree.  The 
form,  purporting  to  be  from  the 
Bureau  of  News  Management  and 
Regulation,  warns:  “You  are  hereby 
ordered  to  cease  and  desist  all  further 
inquiry,  research,  examination,  cov¬ 
erage  or  compilation  of  related  infor¬ 
mation  pertaining  to  the  subject(s) 
indicated  ...” 

On  the  back  of  the  form  is  an  expla¬ 
nation  from  the  press  club  and  an 
invitation  to  join  the  group. 

Club  president  John  Garbarino 
noted  that  the  organization  is  looking 
for  journalists  who  “get  upset  if  their 
First  Amendment  rights  are 
trampled.” 
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Why  gamble  with  your  color... 
when  we  offer  you  a  sure  bet 


At  Huber,  we  understand  every  aspect  of 

newspaper  production  that  can  contribute  to 

color  quality.  That’s  why  we: 

•  Look  into  your  plate  preparation,  color 
separation,  print  density  and  lay 

•  Analyze  your  present  ink  formula,  ink/water 
balance,  and  the  paper  that  you  use 

•  Study  your  presses,  their  type,  makeup, 
configuration,  and  their  running  speed 

•  Look  at  the  overall  appearance  of  your 
printed  sheet  —  page  set-off,  smearmg, 
rub-off  and  dot  gain 

•  Investigate  your  delivery  and  handling 
procedures  •  Collect  data  on  acceptance 
by  your  advertisers 


We  really  get  to  know  your  operation.  We 
compile  our  findings  in  a  permanent  record  — 
and  place  your  “Fingerprint”  on  file  for  future 
reference.  Then,  and  only  then,  do  we  custom¬ 
ize  a  color  ink  formula  just  for  you  —  and  we 
supply  it  with  the  consistency,  dependability 
and  service  that  have  made  Huber  an  industry 
leader  for  over  a  century.  If  you  want  quality 
color,  don’t  leave  anything  to  chance.  Call  on 
Huber  today.. .it’s  a  sure  bet. 

For  more  details  about  a  comprehensive 
analysis  of  your  operation,  call  Andy 
McDonnell,  Market  Manager,  Newsinks 
(201)  906-1760. 

Think  ink. ..think  Huber. 


J.M.  Huber  Corporation 
333  Thornall  Street,  Edison,  N.J. 


08818 


\ 


Entering  Freshmen 


THERESA  BUNCO  AARON  COUNTS 

American  University  University  of 

Washington 


JULIO  FLORES.  JR.  DELU  GOTT  LEA  MARIE  HOXIT 

University  of  Illinois  Northwestern  University  of  Georgia 

University 


Undergraduates 


TERRENCE  ALLEN 
University  of 
Southern  California 


Southern  California 


POLLY  MARIE  BASORE 
Oklahoma  State 
University 


GREGORY  BOROWSKI  LOTTIE  CHESTNIT  DAWN  PARIS  JAMES  FOTI  DORIS  GIAGO  CARU  HARRIS  LAURA  HEAD  LaMONT  JONES.  JR.  AGNES  KAM 

Marquette  University  University  of  Georgia  Indiana  University  University  of  South  Dakota  State  Western  Kentucky  University  of  Main  land  Western  Kentucky  Franklin  College 

Wisconsin-Madison  University  University  University 


PAMEUKLOHA  SUE  KRENEK  CHRISTINE  KRIDLER  ABRAHAM  KWOK  GRACE  LEE  KOLLEN  LONG  NANCY  MANDELKORN  RENA  MARTIN  CHERYL  McCALUSTER 

Universitt'  of  Texas  A  &  M  University  University  of  North  University  of  Arizona  University  of  Missouri  Wichita  State  University  Norfolk  State  University  University  of  Illinois  University  of 

Mississippi  Carolina  at  Chapel  Hill  Minnesota 


ABEL  MONTEZ 

JEFFERY  OTT 

Xavier  University  ol 

SHAWN  POGATCHNIK  AMY  RADINOVIC 

SONYA  R4MSEY 

ANTOINETTE  ROBINSON  TODD  ROSS 

LAURIE  ROWAN 

ALEXANDRA  SALAS 

University  of 

University  of  Ohio  University 

Howard  University 

Glassboro  State  College  Murray  State  University 

Northern  Arizona 

New  York  University 

New  Mexico 

Louisiana 

Southern  California 

University 

GREGORY  SHYMKO  JON  SMYTHE  JOHN  SOLOMON.  IV  PATRICIA  SWEENEY  PHILLIP  TAYU)R  SUSAN  TOMARO  KEVIN  WAUER  CHRISTOPHER  WILLS  TAMARA  WINEBRENER 

Northwestern  Oklahoma  State  Marquette  University  Syracuse  University  University  of  Missouri  Northwestern  Ohio  University  University  of  Illinois  University  of  Arizona 

University  University  University 


VAURIE  BASHEDA  DANIEL  BERKOWITZ  KIMBERLY  CHILDERS  KAREN  DILLON  MARIAN  DOUGLAS  JAMES  KELLY 

University  of  Mary  land  Indiana  University  University  of  North  University  of  Missouri  University  of  Minnesota  Indiana  University 

Carolina  at  Chapel  Hill 


Graduates 


DOLORES  KONG  JOHN  KORNACHl  K  THOM  LIEB  PAMA  MITCHELL  ROBERT  MOORE  DAVID  PORRECA,  JR  LEVERNE  REGAN  EUZABETH  RENKOR  DAVID  SMETHURST 

University  of  Missouri  University  of  University  of  Maryland  University  of  North  Northwestern  Northwestern  Ohio  University  University  of  Northwestern 

Southern  California  Carolina  at  Chapel  Hill  University  University  Washington  University 
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Sixty  ways 

to  build  the 
hitureof 
American 
journalism 

1987  Scholarship  Selection  Committee 

Sharon  M.  Murphy  Marian  Marzolf 

Chair  Associate  Professor 

Dean  Department  of  Communication 

College  of  Journalism  University  of  Michigan 
Marquette  University  SusanneShaw 
Reese  Cleghorn  Executive  Director 

Professor  and  Dean  ACEJMC 

College  of  Journalism  School  of  Journalism 
University  of  Maryland  and  Mass  Communication 
Felix  Gutierrez  University  of  Kansas 

Professor  Edward  M.  Welch 

School  of  Journalism  Instructor 
University  of  Southern  Department  of  Journalism 
California  University  of  Mississippi 

For  further  information  on  the  journalism 
programs  of  the  Gannett  Foundation,  contact: 
Gerald  M.  Sass 
Vice  President/Education 
Gannett  Foundation 
Lincoln  Tower 
Rochester,  New  York  14604 
716-262-3315 

For  further  information  about  the  Gannett 
Foundation  Journalism  Scholarship  Program, 
contact: 

Priscilla  Kennedy 
Scholarships  Administrator 
Gannett  Foundation 

Gannett  Foundation 

Supporting  journalism  education  and  professionalism,  mid-career  development, 

First  Amendment  freedoms,  opportunities  for  minorities  and  women,  and  journiism  research. 


You  re  looking  at  them.  They  re  the  outstanding 
young  students  who  are  this  year’s  winners  of 
the  Gannett  Foundation  Journalism  Scholarships. 

These  talented  men  and  women  were  selected 
from  nearly  700  applicants.  Chosen  on  the  basis 
of  their  developing  journalistic  skills,  educational 
aptitudes,  and  personal  qualities,  these  sixty 
scholars  will  be  a  driving  force  in  the  future  of 
the  communications  industry. 

Undergraduate  scholarships  are  SI, 500.  Graduate 
scholarships  are  S3,000.  All  scholarships  are  for 
one  year,  and  are  renewable  upon  selection  in 
subsequent  competitions. 

Since  1935,  the  Gannett  Foundation  has  provided 
more  than  $30  million  in  grants  to  support  jour¬ 
nalism  education  and  research,  to  strengthen  the 
profession  and  to  provide  educational  oppor¬ 
tunities  for  students  pursuing  communications 
careers. 

The  1987  scholarships  reflect  the  Gannett 
Foundation’s  pride  in  today’s  communicators, 
and  our  commitment  to  building  a  sound  future 
for  American  journalism. 
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Newspapers  cheer  Greene’s  decision  on  Baby  Beiis 


By  Mark  Fitzgerald 

Newspaper  industry  officials 
cheered  Judge  Harold  Greene's  deci¬ 
sion  Sept.  10  preventing  regional  Bell 
Operating  Companies  from  providing 
their  own  information  services  for  at 
least  another  three  years. 

However,  the  judge,  whose  land¬ 
mark  decision  broke  up  the  AT&T 
telephone  monopoly  five  years  ago, 
did  permit  the  so-called  “Baby  Bells” 
to  transmit  information  services.  The 
newspaper  industry  had  previously 
indicated  it  considered  that  an  accept¬ 
able  loosening  of  the  restrictions 
placed  on  the  BOC s  by  the  1 982  Modi¬ 
fied  Final  Judgment. 


American  Newspaper  Publishers 
Association  chairman  George  W. 
Wilson  said  competition  would  be 
enhanced  by  Greene’s  decision, 
which  also  prohibited  the  BOCs  from 
manufacturing  equipment  or  offering 
long-distance  services. 

“His  decision  today  appears  to  pro¬ 
vide  a  fresh  incentive  for  the  develop¬ 
ment  of  robust  electronic  information 
services  in  this  country,”  said  Wil¬ 
son,  president  of  the  Concord  (N.H.) 
Monitor. 

“Newspapers  and  others  in  the 
information  business  have  long 
sought  an  environment  in  which  com¬ 
petition  is  encouraged  and  monopoly 
conduct  is  minimized.  We  have 
believed  and  continue  to  believe  that 
the  American  people  will  benefit  most 
from  telephone-based  services  that 
are  highly  competitive  and  richly 
diverse,”  he  said  in  a  statement. 

“I  really  don’t  see  any  negatives 
from  a  newspaper  viewpoint,”  said 
Uzal  H.  Martz  Jr.,  the  president  and 
publisher  of  the  Pottsville  (Pa.) 
Republican,  who  has  been  very  active 
in  ANPA’s  efforts  on  the  BOC  issue. 

In  a  telephone  interview,  Martz 
said  the  223-page  legal  opinion 
appears  to  accept  the  so-called 
“diversity  principle”  advanced  by 
newspapers  and  other  information 
service  interests. 

That  principle  argues  that  the  same 
Bell  company  which  has  monopoly 
control  of  transmission  lines  should 


not  be  permitted  to  offer  its  own  infor¬ 
mation  services  also  over  those  lines. 
The  idea  is  that  the  temptation  to 
assign  competitors  poorer  lines  or 
give  them  less  reliable  service  would 
be  too  great  for  the  BOCs  to  resist. 

“It  separates  content  from  con¬ 
duit,”  Martz  declared. 

Though  newspapers  are  not  now 
offering  electronic  information  ser¬ 
vices  in  any  substantial  way,  they 
have  feared  that  the  regional  Bell 
Companies  could  begin  offering  such 
lucrative  and  traditional  newspaper 
functions  as  electronic  classified  ads. 

In  his  decision,  Greene  said  he 
would  prohibit  the  BOCs  from  oper¬ 
ating  their  own  information  service 


until  such  a  time  as  there  is  “no  possi¬ 
bility  of  anti-competitive  behavior.” 

However,  the  so-called  Modified 
Final  Judgment  also  called  for  a 
review  of  the  BOCs  every  three 
years.  In  this  first  review,  the  U.S. 
Justice  Department  had  argued  that 
virtually  all  restrictions  on  the  BOCs 
should  be  lifted. 

Though  the  decision  gave  newspa¬ 
pers  virtually  everything  they 
wanted,  Martz  hesitated  to  charac¬ 
terize  it  as  a  “victory.” 

“That  implies  that  someone’s  been 
vanquished,”  he  commented.  How¬ 
ever,  “our  objective  was  not  to  nail 
[the  BOCs]  to  the  ground  but  to  test 
the  water  and  find  a  basis  in  which  we 
can  work  together.” 

Martz  said  newspapers  would  even 
be  willing  to  permit  BOCs  to  offer 
more  information  services  than  Judge 
Greene  himself  provided  in  his  deci¬ 
sions. 

The  publisher  said  there  are  some 
low-  and  mid-range  “content-neu¬ 
tral”  services  they  could  be  permitted 
to  offer.  One  example  sometimes 
cited  is  a  wake-up  call  service. 

In  addition,  the  Baby  Bells  could 
speed  progress  on  consumer  videotex 
systems  if  they  were  permitted  to  use 
their  highly  sophisticated  billing  sys¬ 
tem  to  eliminate  the  complicated 
identification  code  and  billing  sys¬ 
tems  now  used  by  information  ser¬ 
vices. 

After  the  AT&T  breakup,  ANPA 


and  some  other  newspaper  groups 
had  favored  continuing  a  total  pro¬ 
hibition  on  any  Baby  Bell  involve¬ 
ment  in  information  systems. 

“But  we  took  a  real  hard  look  and 
felt  there  is  a  real  difference  between 
transmission  and  content,”  Martz 
asserted. 

If  newspapers  don’t  regard  Judge 
Greene’s  decision  as  a  victory,  how¬ 
ever,  it  is  clear  from  their  comments 
the  regional  Bells  regard  it  as  a  defeat 
and  are  appalled  by  the  judge’s  out¬ 
dated  view  of  the  marketplace. 

“The  lifting  of  restrictions  on  infor¬ 
mation  services  is  so  narrow  that  we 
already  thought  we  could  do  virtually 
everything  he  is  giving  us,”  Ken  Mil¬ 
lard,  senior  vice  president  of  corpo¬ 
rate  strategy  for  Ameritech,  the  Mid¬ 
west  Bell  Company,  told  the  Chicago 
Tribune. 

Millard  and  other  BOC  executives 
argued  that  the  decision  means 
American  consumers  won’t  soon  see 
the  kind  of  videotex  services  already 
offered  in  France  by  the  small  Minitel 
terminals  or  in  Japan. 

To  the  contrary,  however,  Martz 
said  the  Greene  decision  will  boost 
the  telephone  infrastructure  needed 
to  provide  widespread  consumer  vid¬ 
eotex. 

“If  you’re  going  to  have  a  con¬ 
sumer-oriented  videotex  industry, 
which  is  what  everybody’s  talking 
about,  you’re  going  to  have  to  use  that 
[telephone  wire]  going  into  the 
house.” 

ABC’s  ZIP  auditing 
gets  more  members 

Forty-three  more  newspapers  have 
joined  the  Audit  Bureau  of  Circula¬ 
tions’  Audited  ZIP/Postal  Code  Cir¬ 
culation  Program  in  the  past  year, 
bringing  the  total  number  of  partici¬ 
pating  newspapers  to  210. 

Ad  spending  up  for 
first  half,  NAB  says 

Expenditures  for  newspaper  adver¬ 
tising  for  the  first  six  months  of  1987 
totaled  $14.2  billion,  an  increase  of 
10.2%  over  the  same  period  in  1986, 
according  to  the  Newspaper  Adver¬ 
tising  Bureau. 

Spending  for  retail  advertising  in 
the  six-month  period  went  up  8. 1%  to 
$7.1  billion,  with  classified  increasing 
by  16.0%  to  $5.3  billion  and  national 
going  up  3%  to  $1.8  billion. 


“/  really  don’t  see  any  negatives  from  a  newspaper 
viewpoint,”  said  Uzal  H.  Martz  Jr.,  the  president  and 
publisher  of  the  Pottsville  (Pa.)  Republican,  who  has 
been  very  active  in  ANPA’s  efforts  on  the  BOC  issue. 
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PERFORMANCE  PIATE  SYSTEMS™ 

Made  in  America 


The  big  question:  Just  how  much  can 
these  new  systems  save  me? 

Plenty!  Consider  the  alternatives; 
government  fines  of  up  to  $10,000  a  day; 
possible  shutdowns;  personal  injury  suits;  or 
designing  an  approved  system  of  your  own. 

What  about  switching  to  a  subtractive 
plate  system? 

It’s  less  expensive  to  use  Western.  No  start¬ 
up  costs,  personnel  retraining  or  lost 
production  time,  and  not  all  subtractive 
plate  chemistries  comply  with  EPA  and 
OSHA  guidelines. 

What  about  other  environmental  additive 
chemistry  on  the  market? 

They  Just  don’t  do  the  Job,  because  additive 
plate  processing  produces  polluting  sludge. 
Our  Eliminator  makes  all  the  difference. 
Remember,  it’s  not  Just  the  chemistry 
which  must  pass  government  regulations 
...it's  what  goes  down  the  drain. 

The  Choice  is  Clear. 

For  complete  technical  information,  call 
1-800-325-3310  (in  Missouri, 
314-225-5031).  Or  write  Western  Lithotech, 
3433  Tree  Court  Industrial  Boulevard, 

St.  Louis,  MO  63122. 

♦Patent  Pending 


w 
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■RITVllI  Dan  Sells, Vice 
President  of 
Newspaper  Sales  at 
Western  Lithotech,  ex¬ 
plains  a  new  concept 
in  cost-effective  pollution  control. 


So  what  happens  to  the  solid  waste? 

It’s  easily  disposed  of  by  your  waste  haulers. 


Give  me  three  good  reasons  why  a 
newspaper  needs  the  Envirotech  and 
Eliminator  Systems. 

Here  are  four:  EPA,  OSHA  and  state 
regulations  and  community  responsibility. 


Dan,  what  is  this  concept? 

Well,  it  involves  two  systems:  Envirotech 
clean  chemistry  and  a  special  processor 
called  Eliminator*  And  together,  they 
are  the  best  available  technology  for 
additive  plate  processing. 

How  do  they  work? 

First,  they’re  designed  to  work  ex¬ 
clusively  with  Western  Lithoplater® 
plate  processors.  Envirotech  is  a  new, 
odorless  developer  and  finisher 
chemistry  — so  clean  it  meets 
tough  government  regulations. 

Then  our  new  Eliminator  system 
is  connected  to  the  Lithoplater 
processor,  removing  solids  from 
effluent  waste.  So  what  goes  down  the 
drain  is  safe  and  virtually  clear. 


AP  project 

(Continued  from  page  II) 


the  office,”  Ahern  explained. 

In  San  Francisco,  however,  “Oper¬ 
ation  Cold  Cuts”  (named  for  the  only 
type  of  lunches  the  staff  seemed  to  eat 
on  the  trip)  almost  had  its  cover 
blown.  As  the  participants  were  leav¬ 
ing  the  hotel  where  the  secret  meeting 
took  place,  Ahern  said  they  turned  to 
the  right  and  saw  one  of  those  hotel 
signs  that  said  “Welcome  Associated 
Press”  and  some  florists'  group. 

The  fact  that  guardianship  laws 
vary  from  state  to  state  and  even  from 
county  to  county  within  the  states 
“made  it  that  much  bigger  of  a  story,” 
Ahern  said. 

Reporters  could  not  simply  exam¬ 
ine  one  county's  system  and  use  that 
as  typical  of  the  entire  state,  so  the  AP 
chose  what  it  felt  was  a  good  sampling 
of  the  states,  looking  into  some  coun¬ 
ties  that  had  many  guardianship  cases 
and  some  that  had  only  a  few,  he 
explained,  adding  that  reporters  often 
had  to  travel  long  distances  to  get  to 
different  courthouses. 

Although  a  large  part  of  the  infor¬ 
mation  gathering  was  through  inter¬ 
views,  the  main  source  of  information 
was  the  individual  guardianship  files 
in  the  county  probate  courts;  files  that 
in  some  cases  lay  under  dust  and  cob¬ 
webs,  files  that  could  be  one  page  long 
or  very  thick. 

Reporters  studied  files  dating  back 
to  1980  and  followed  through  to  see 
what  became  of  the  cases. 

One  problem,  however,  was  that 
the  files  could  not  be  removed  from 
the  courthouses.  To  remedy  that, 
McCartney  and  Bayles  developed  an 
eight-page,  164-question  form  that 
reporters  filled  in  with  information 
about  the  wards,  medical  statements, 
and  the  like.  Completing  the  question¬ 
naires  was  not  simply  a  matter  of 
checking  off  boxes  next  to  each  ques¬ 
tion  but  of  filling  in  detailed  informa¬ 
tion  about  what  the  files  revealed. 

One  staffer  stayed  so  late  looking  at 
files  that  he  was  locked  in  the  court¬ 
house  at  night,  and  others  were  asked 
by  curious  clerks  if  they  were  attor¬ 
neys. 

“It  was  a  big  challenge  for  them 
[the  staff  involved].  They  were  never 
asked  to  take  on  so  much,”  Ahern 
noted,  adding  that  reporters  and  edi¬ 
tors  still  had  to  carry  out  many  of  their 
usual  responsibilities.  Bureau  staffers 
not  involved  in  the  project  helped  out 
indirectly,  without  knowing  it,  by 
picking  up  some  extra  work  that 
needed  to  be  done  while  others  were 
out  examining  files  or  conducting 


Associated  Press  national  writer  Fred  Bayles  (left)  and  AP  Southwest 
regional  reporter  Scott  McCartney  discuss  the  AP  investigative  project.  Bayles 
and  McCartney  wrote  the  main  national  stories  for  the  300-plus  story  project. 


interviews  for  the  investigation,  he 
added. 

Bayles  and  McCartney  later  took 
the  questionnaires  and  input  all  the 
information  from  2,200  files  into  a 
database  they  designed  from  which 
they  drew  national  statistics.  State 
information  was  relayed  back  to 
reporters  for  use  in  their  stories. 

“1  don't  think  there  were  any  sur¬ 
prises  along  the  way,  except  the  work 
it  took  to  punch  all  that  information 
into  the  database,”  Ahern  com¬ 
mented.  “No  one  else  in  the  country 
has  a  database  on  guardianship  that 
large.” 

While  the  investigation  turned  up  a 
number  of  states  where  the  guardian¬ 
ship  systems  work  very  well,  there 
are  many  avenues  open  to  abuse,  as  in 
some  cases  guardians  did  not  even 
know  if  their  elderly  wards  were  alive 
or  dead  and  others  took  advantage  of 
having  control  of  their  wards' 
finances. 

The  AP  found  that  “Only  16%  of 
the  files  contained  reports  on  the  con¬ 
dition  of  wards  after  guardianships 
were  granted.  In  48%  of  the  files, 
annual  accountings  of  money  were 
missing.” 

Ahern  pointed  to  a  quote  in  the 
series  from  Providence,  R.I.,  Probate 
Judge  Anthony  Sciarretta  as  symbolic 
of  the  frustration  some  feel  about  the 
system. 

“1  don't  know  where  the  wards  are, 
who's  caring  for  them,  what  they're 
doing,”  Sciarretta  said.  “I  have  no 
support  staff,  1  have  no  welfare  work¬ 
ers,  1  have  no  aides,  I  have  no  assis¬ 
tants  and  1  have  no  money.” 

“People  were  very  open  and  willing 
to  talk,”  Ahern  said.  “Guardianship 


is  something  that  has  not  been 
explored  by  the  press.  In  some  cases 
we  had  people  with  very  strong  opin¬ 
ions  they  wanted  to  express.  Many 
said  they  welcome  the  exploration  of 
guardianship. 

“One  surprise  was  that  guardian¬ 
ship  as  a  topic  has  not  received  much 
national  attention,”  he  continued.  “It 
could  be  something  taken  for  granted, 
it  could  be  that  people  don't  know 
about  it,  any  number  of  reasons.  In 
many  places  it's  not  a  visable  system. 
As  people  get  older,  it  will  have  a 
higher  profile.” 

One  of  the  national  stories  penned 
by  Bayles  and  McCartney  noted,  “As 
America  ages,  the  system  faces 
change.  Medical  advances  have  led  to 
longer  lives  —  and  more  cases  of 
incompetence.  As  social  services  are 
pushed  to  the  breaking  point,  many 
turn  to  guardianship.  The  AP  has 
even  found  petitions  for  guardianship 
in  AIDS  cases  filtering  into  probate 
court. 

“To  be  sure,  most  guardians  are 
honest  and  well-intentioned,”  they 
wrote.  “Many  judges  defend  the  pres¬ 
ent  system  as  humane  and  effective, 
arguing  that  guardianship  is  a  family 
business  and  not  in  need  of  outside 
supervision. 

“But  guardians  are  not  always 
family  members,”  Bayles  and 
McCartney  pointed  out,  noting  that 
“one-quarter  of  today's  guardians  are 
friends,  attorneys,  professional  guar¬ 
dians  or  government  agencies  with  no 
familial  relationship  to  their  wards.” 

One  AP  finding  in  the  same 
McCartney  and  Bayles  story  was  that 
“Elderly  in  guardianship  court  are 
(Continued  on  page  54) 
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NEWSPEOPLE  IN  THE  NEWS 


Titles  will  change  for  the  father  and 
son  team  heading  The  ColumhUm  in 
Vancouver,  Wash.,  on  Dec.  I. 

Don  C.4MPBELL,  64,  will  remain  as 
chief  executive  officer  and  become 
chairman  of  the  board  of  the  47,000- 
circulation  daily. 

Scott  Campbell,  3 1 ,  who  is  cur¬ 
rently  vice  president  and  circulation 
director,  assumes  the  titles  of 
publisher  and  president. 

The  senior  Campbell  said  the 
transition  is  designed  “to  continue 
independent  ownership  of  the  news¬ 
paper  into  the  next  generation.” 

The  Columbian,  previously  owned 
by  Don's  father,  Herbert  J.  Camp¬ 
bell,  has  been  published  in  Clark 
County  since  1890. 

*  *  * 

Neal  E.  Robbins,  former  United 
Press  International  correspondent  in 
Hong  Kong  and  India,  has  been 
appointed  assistant  professor  of  jour¬ 
nalism  at  Roosevelt  University  in 
Chicago. 

Robbins  also  has  served  as  an  edi¬ 
tor  on  UPTs  foreign  desk  in  Washing¬ 
ton  and  general  desk  in  Chicago.  He 
holds  a  master’s  degree  from  the 
Columbia  University  Graduate 
School  of  Journalism  and  a  bachelor's 
degree  in  Asian  studies  and  Chinese 
from  Washington  University,  St. 
Louis  and  also  did  graduate  work  in 
Chinese  literature  at  Taiwan  Univer¬ 
sity. 

*  *  * 

Ron  Sirak,  general  desk  day  super¬ 
visor  of  the  Associated  Press  in  New 
York,  has  been  appointed  assistant 
sports  editor.  He  oversees  the 
national  sports  enterprise  report  in  his 
new  post. 

Sirak  joined  AP  in  1980  on  the 
sports  staff  in  New  York  and  worked 
as  a  newsman  in  the  broadcast  depart¬ 
ment  prior  to  his  general  desk  posi¬ 
tion. 


Other  appointments  include:  Eva 
Parziale,  to  correspondent  in  charge 
of  the  Portland,  Maine,  bureau  from 
night  editor  in  Miami;  William  H. 
Stracener  Jr.,  to  correspondent  in 
charge  of  the  Springfield,  III.,  office 
from  newsman  in  the  Columbia,  S.C., 
bureau;  and  Robert  Wade,  to  news 
editor  for  New  Jersey,  based  in  New¬ 
ark,  from  news  editor  for  Tennessee. 
*  *  * 

Carl  R,  Gross  will  retire  as  senior 
vice  president  and  chief  administra¬ 
tive  officer  of  Cox  Enteprises,  Inc.,  at 
the  end  of  this  year.  Gross  will 
become  president  of  a  newly  created 
division,  Cox  Newsprint  Supply,  and 
retain  his  new  position,  which  is 
effective  immediately,  after  his  retire¬ 
ment. 

Gross  also  will  continue  as  a  direc¬ 
tor  of  Cox  Enterprises  and  will  coor¬ 
dinate  activities  of  the  James  M.  Cox 
Foundation. 

With  creation  of  Cox  Newsprint 
Supply,  Joseph  F.  Englert  transfers 
to  the  new  division  as  vice  president. 
He  currently  is  vice  president  and 
treasurer  of  Cox’s  newspaper  pub¬ 
lishing  division. 


Paul  Avars  has  assumed  the  posi¬ 
tion  of  general  manager  of  the  Monte¬ 
rey  (Calif.)  Herald,  moving  up  from 
assistant  general  manager. 

Albert  Cross,  who  previously 
held  the  titles  of  general  manager  and 
president  and  chief  executive  officer 
of  the  Monterey  Peninsula  Herald 
Co.,  retains  his  position  as  president 
and  ceo. 

Ayars  joined  the  Herald  in  July 
1986  as  assistant  to  the  president. 
Prior  to  California,  he  had  been  assis¬ 
tant  managing  editor  of  the  Pittsburgh 
Post-Gazettte,  which  along  with  the 
Herald,  is  owned  by  Blade  Communi¬ 
cations,  Inc.  Toledo. 

*  *  * 

The  San  Francisco  Chronicle  has 
promoted  three  editors  to  assistant 
managing  editors  and  named  a  new 
city  editor.  They  are: 

Jack  Breibart,  who  moved  from 
executive  news  editor  to  assistant 
managing  editor/news  with  primary 
responsibility  continuing  for  all  final 
editing  processes.  Breibart,  the 
senior  of  the  three,  also  is  coordinat¬ 
ing  editing  functions  for  all  depart¬ 
ments. 

Rosalie  Wright,  formerly  Sunday 
and  features  editor,  is  now  assistant 
managing  editor/features,  overseeing 
all  individual  features  and  operation 
of  all  feature  sections,  including  Sun¬ 
day  sections. 

Alan  Mutter,  who  moved  to  a 
position  newly  established  at  the 
Chronicle,  that  of  assistant  managing 
editor/metro,  previously  was  city  edi¬ 
tor.  He  oversees  all  hard  news  opera¬ 
tions  by  the  staff,  including  news 
efforts  that  cross  department  lines 
and  reporting  in  all  geographical 
areas. 

Dan  Rosenheim,  economics  editor 
at  the  newspaper  since  1985,  is  now 
city  editor. 
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The  board  of  directors  of  the 
American  Newspaper  Publishers 
Association  announced  promotion  of 
three  staff  executives  this  week. 

George  W.  Wilson,  president  of 
the  Concord  (N.H.)  Monitor  and 
chairman  of  the  board  of  directors  of 
ANPA,  continues  as  chief  executive 
officer  of  ANPA.  He  formerly  held 
the  title  of  chairman  and  president. 

Promoted  to  president  is  Jerry  W, 
Friedheim,  who  moves  up  from 
executive  vice  president.  He  has  been 
the  chief  operating  officer  for  1 2  years 
and  is  continuing  those  responsibili¬ 
ties. 

Thomas  C.  Fighter  is  now  execu¬ 
tive  vice  president.  Formerly  senior 
vice  president,  he  continues  his 
responsibilities  as  deputy  chief  oper¬ 
ating  officer  and  chief  financial  offi¬ 
cer. 

W.  Terry  Maguire  is  now  senior 
vice  president.  Formerly  vice  presi¬ 
dent/general  counsel,  Maguire  con¬ 
tinues  his  responsibilities  as  general 
counsel  and  chief  government  rela¬ 
tions  officer. 

Also  in  related  title  changes  at  the 
ANPA  Foundation,  Friedheim 
became  its  president.  He  was  execu¬ 
tive  vice  president.  Judith  D.  Hines 
now  has  that  title,  moving  from  vice 
president/director.  Fichter  continues 
as  treasurer  and  Maguire  as  general 
counsel  of  the  foundation. 

Charles  T.  Brumback,  president 
and  chief  executive  officer  of  Tribune 
Company,  Chicago,  continues  as 
chairman  of  the  foundation’s  board  of 
trustees.  He  formerly  held  the  title  of 
chairman  and  president. 

H*  *  * 

Jonathan  D.  Salant  has  been  pro¬ 
moted  from  state  capital  correspon¬ 
dent  to  Washington  correspondent 
for  both  the  Syracuse  (N.Y.)  Herald- 
Journal  and  the  Post-Standard. 

Kevin  Hyland  was  promoted  from 
Lifestyle  editor  to  assistant  city  edi¬ 
tor. 

Jay  P.  Goldman,  education  writer 
since  1978,  is  now  public  information 
officer  with  the  Council  of  Chief  State 
School  Officers  in  Washington,  D.C. 

*  *  * 

The  newly  named  executive  direc¬ 
tor  of  the  North  Carolina  Press  Asso¬ 
ciation  is  Teri  Saylor  of  Raleigh. 
She  is  responsible  for  the  day-to-day 
activities  of  the  association  and  its 
for-profit  subsidiary.  North  Carolina 
Press  Services. 

A  graduate  of  North  Carolina  State 
University,  Saylor  began  working 
with  the  associaton  in  1983  after  serv¬ 
ing  four  years  as  a  reporter-photogra¬ 
pher  with  the  Roanoke  Beacon ,  Ply m- 
outh,  N.C. 


Steven  B.  Rossi,  vice  president 
and  general  manager  of  AmeriGas, 
Inc.,  a  UGl  Corporation  division 
since  1980,  has  been  appointed  vice 
president  and  chief  financial  officer  of 
Philadelphia  Newspapers  Inc. 

Rossi,  38,  previously  was  control¬ 
ler  of  an  Amerigas  division  and  a  cor¬ 
porate  development  associate  with 
UGL  Earlier  in  his  career,  Rossi  was 
a  senior  associate  in  international 
finance  and  investor  relations  with  lU 
International  Corp.  and  a  manage¬ 
ment  analyst  with  Girard  Bank. 

He  is  a  graduate  of  Ursinus  College 
and  the  Wharton  Graduate  School, 
where  he  received  his  M.B.A.  in 
finance  and  accounting. 

*  *  * 

Richard  N.  Leiby  joined  the  St. 
Paul  Pioneer  Press  and  Dispatch  as 
features  editor.  He  moved  from  the 
Fort  Lauderdale  News! Sun-Sentinel, 
where  he  most  recently  was  associate 
editor  of  the  Sunday  magazine. 

*  *  * 

JONi  Watson  recently  was  named 
personnel  director  of  the  Modesto 
(Calif.)  Bee.  Watson  joined  the  staff 
last  December  as  personnel  adminis¬ 
trator. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Larry  C.  Skoch  has  been  named 
display  advertising  manager  of  The 
Daily  Oklahoman.  He  has  been  with 
the  newspaper  since  1971  in  advertis¬ 
ing  positions,  most  recently  as  display 
sales  manager. 

*  *  * 

Susan  Gabrielson  joined  the  Chi¬ 
cago  Sun-Times  as  circulation  mar¬ 
keting  manager.  She  was  marketing 
manager  at  IPM,  Inc.,  a  direct 
response  promotion  agency. 

*  *  * 

Steve  Bell,  assistant  metropolitan 
editor  of  the  Birmingham  Post-Her¬ 
ald  for  the  past  two  years,  has  been 
promoted  to  metropolitan  editor.  He 
succeeds  Bill  Gerdes,  who  left  the 
newspaper  to  become  media  director 
for  Baptist  Medical  Centers  of  Bir¬ 
mingham. 

Before  going  to  Birmingham  in 
1985,  Bell  was  a  reporter  for  the  Bay 
City  (Mich.)  Times  and  editor  of  a 
suburban  weekly. 


Guy  Gannett  Publishing  Company 
of  Portland,  Maine,  has  acquired 


Himteaata  Suburban  ^euiatratters,  3nt. 

(19  non-daily  newspapers 
in  the  Minneapolis/St.  Paul  area 
with  total  circulation  of 297,000) 

From  FNCO  Corporation 
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Lee  Ovks  &  Associates 
313-6464230 


EDITOR  &  PUBLISHER  for  September  19,  1987 


43 


OBITUARIES 


Harry  W.  Baehr,  70,  chief  edito¬ 
rial  writer  for  the  New  York  Herald 
Tribune  at  the  time  the  newspaper 
closed  in  1966,  died  Sept.  2  in  his 
Brooklyn  Heights  apartment,  appar¬ 
ently  of  a  heart  attack. 

He  began  at  the  Herald  Tribune  in 
1937  as  a  feature  writer  following 
publication  of  his  book,  “The  New 
York  Tribune  Since  the  Civil  War,” 
and  recently  had  started  working  on 
an  updated  version  of  the  Herald  Tri¬ 
bune's  history. 

Baehr  became  an  editorial  writer  in 
1940  and  head  of  the  department  in 
1956.  He  wrote  editorials  for  the  New 
York  World  Journal  Tribune  after  the 
Herald  Tribune  folded.  The  WJT 
closed  in  a  year  and  Baehr  then  wrote 
editorials  for  the  International  Herald 
Tribune,  telegraphing  them  to  the 
paper’s  Paris  office. 

*  *  * 

Jerry  Belcher,  57,  veteran  Los 
Angeles  Times  reporter  whose  career 
spanned  more  than  30  years,  died 
Sept.  5  of  pancreatic  cancer. 

A  former  reporter  for  several  Cali¬ 
fornia  newspapers  including  the  San 
Francisco  Examiner,  he  had  worked 
for  the  Times  since  1974. 

He  covered  the  kidnapping  of  Patri¬ 
cia  Hearst,  daughter  of  Examiner 
publisher  Randolph  Hearst,  while 
with  the  newspaper  and  co-authored  a 
book  about  the  kidnapping. 

*  *  * 

Victor  Bienstock,  79,  who  was  a 
reporter,  war  correspondent,  editor 
and  columnist  nearly  60  years,  died 
Aug.  28  at  his  Boca  Raton,  Fla.,  home 
of  a  heart  attack. 

He  worked  for  the  old  New  York 
World  and  the  New  York  Herald  Tri¬ 
bune  before  joining  the  Jewish  Tele¬ 
graph  Agency.  Bienstock  headed  the 
London  bureau  until  World  War  11 
began  and  then  Joined  the  Overseas 
News  Agency. 

Bienstock  returned  to  the  United 
States  in  1950,  rejoining  the  JTA  and 
serving  as  editor,  general  manager, 
and  vice  president  until  retirement  in 
1970.  He  continued  writing  weekly 
columns  until  the  day  before  his 
death. 

*  *  * 

Herman  Blackman,  65,  retired 
copy  editor  with  the  metropolitan 
desk  of  the  Washington  Post,  died 
Sept.  2  at  Holy  Cross  Hospital  after  a 
heart  attack.  He  had  retired  in  1982. 

He  was  an  editor  and  reporter  with 
newspapers  and  radio  stations  in 
West  Virginia  before  moving  to  the 
Washington  area  and  joining  the  Post 
in  1953  as  a  sports  department  copy 
editor. 


Blackman  later  was  a  sports 
reporter,  news  desk  makeup  editor, 
assistant  news  editor,  and  also 
worked  as  assistant  city  and  suburban 
editor.  During  World  War  II  Black¬ 
man  served  with  the  Army  in  Europe 
as  a  tank  commander. 

*  *  * 

Wilson  Miles  Cary,  76,  retired 
advertising  salesman  with  the  Army 
Times  Publishing  Co.,  Springfield, 
Va.,  died  Sept.  2. 

*  *  * 

Ned  Day,  42,  Las  Vegas  Review- 
Journal  columnist  and  a  news  anchor 
at  KLAS-tv,  died  Sept.  3  after  appar¬ 
ently  suffering  a  heart  attack  while 
swimming  in  Honolulu.  He  had  heart 
disease. 

Day  began  his  career  in  Las  Vegas 
with  the  late  Valley  Times  and  then 
moved  to  columnist  for  the  Review- 
Journal.  Recently  named  a  news 
anchor  for  KLAS-tv,  he  formerly  had 
been  the  station’s  managing  editor. 

Day  was  cited  several  times  by  the 
Nevada  Press  Association  for  best 
local  column  and  was  known  for  his 
commentary  on  a  range  of  targets, 
including  mob  figures.  His  car  was 
destroyed  by  fire  in  July  1986  in  what 
police  theorized  was  a  warning. 

*  *  * 

Sir  William  John  Haley,  86,  one 
of  Great  Britain’s  foremost  print  and 
broadcast  journalists,  died  Sept.  6  in 
Jersey,  the  Channel  Islands. 

Initially  he  was  a  contributor  to  The 
Manchester  Guardian's  subsidiary. 
The  Evening  News,  and  joined  the 
staff  in  1922.  While  still  in  his  20’s  he 
became  managing  editor  of  the  News 
and  a  member  of  the  board  of  direc¬ 
tors  of  The  Guardian.  In  1939-1943, 
he  was  joint  managing  director  of  both 
newspapers  and  then  moved  to  the 
British  Broadcasting  Corporation. 
There  he  was  editor  in  chief  for  a  year 
and  then  as  director  general  served 
until  1952,  when  he  joined  The  Times, 
spending  14  years  as  editor  and  one 
year  as  chairman  of  Times  Newspa¬ 
pers  Ltd. 

His  next  role  was  as  editor  in  chief 
of  Encyclopedia  Britannica  in  Chi¬ 
cago  from  1967  until  1969. 

He  was  a  former  director  of  Reuters 
and  of  Britian’s  domestic  news 
agency.  The  Press  Association. 

Sir  Willian  left  his  home  in  Jersey  at 
the  age  of  16  during  World  War  1  to 
become  a  radio  operator  on  a  tramp 
steamer  and  in  1922  went  to  work  as  a 
telephone  assistant  in  the  foreign 
news  department  of  The  Times. 
While  there,  he  married  Edith  Gib¬ 
bons,  the  foreign  editor’s  secretary. 
Lady  Haley  survives  her  husband. 


Joe  Looney  (age  not  disclosed), 
longtime  golf  writer  and  past  presi¬ 
dent  of  the  Golf  Writers  Association 
of  America,  died  in  Cambridge, 
Mass.,  on  Aug.  29  after  a  long  illness. 

He  covered  golf  for  the  Boston  Her¬ 
ald  for  40  years  and  after  retirement 
became  associated  with  the  Boston 
Globe,  especially  in  planning  the 
newspaper-sponsored  tournament  of 
Massachusetts  golf  club  champions. 

*  *  * 

Madelyn  McCoy,  56,  former 
executive  editor  of  Worrall  Publica¬ 
tions,  died  Sept.  3. 

She  began  with  Worrall  in  1979  as  a 
part-time  reporter  for  the  Glen  Ridge 
(N.J.)  Paper  and  from  there  was  pro¬ 
moted  to  editor  and  finally  to  execu¬ 
tive  editor. 

*  *  * 

Laurence  C.  McDavitt,  84, 
retired  Boston  Record- American 
photographer,  died  Sept.  7  after  a 
long  illness. 

*  *  * 

Robert  Talkin,  63,  a  former 
Rocky  Mountain  News,  Denver,  pho¬ 
tographer  and  a  past  president  of  the 
Colorado  Press  Photographers  Asso¬ 
ciation,  died  Sept.  4  at  Lutheran 
Medical  Center,  Denver. 

*  *  * 

Dick  Young,  69,  a  sportswriter, 
columnist  and  sports  editor  for  the 
New  York  Daily  News  for  45  years 
until  he  moved  his  column  to  the  New 
York  Post  in  1982,  died  Aug.  31  in 
Montefiore  Medical  Center,  New 
York  City.  He  had  been  admitted  to 
the  hospital  for  tests  in  the  cardiac 
care  unit  after  undergoing  intestinal 
surgery  earlier  in  the  summer. 

Young’s  controversial  move  to  the 
Post  made  headlines  and  prompted 
the  News  to  file  a  $1 .5-million  breach- 
of-contract  suit  which  was  subse¬ 
quently  dismissed.  His  sports  column 
was  syndicated  for  more  than  20 
years. 

Young  joined  the  Daily  News  as  a 
messenger  at  $18  a  week  and  broke 
into  the  sports  department  as  a  tabula¬ 
tor,  with  his  first  assignment  covering 
baseball  in  1943.  When  he  went  into 
semiretirement  with  the  Post  early 
this  year,  he  was  one  of  the  highest- 
paid  sportswriters  in  the  country  at 
over  $150,000  a  year. 

A  past  president  of  the  Baseball 
Writers  Association  of  America  and  a 
member  of  the  writers  wing  of  the 
Baseball  Hall  of  Fame  since  1978,  he 
received  the  James  J.  Walker  Award 
from  the  Boxing  Writers  Association 
of  America  last  February  for  long  and 
meritorious  service  to  boxing. 
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No  pictures  allowed. 

Not  of  civil  unrest.  Not  of  the  police. 

Not  in  South  Africa  after  the 
government’s  harsh  press  restrictions 
were  announced  in  June  1986. 

The  only  way  photographer 
David  Hirnley  of  Knight-Ridder’s 
Detroit  Free  Press  could  do  his  job 
was  to  risk  getting  arrested.  Hirnley 
was  detained,  searched,  interrogated 
and  released. 

Despite  the  ban,  'Hirnley,  based 
in  Johannesburg,  has  continued  to 
document  the  struggle.  The  imbalance 


of  power  between  South  Africa's  24 
million  blacks  and  4.8  million  whites. 
Living  under  apartheid.  In  a  land 
borrowing  time.  In  a  place  perpetually 
in  mourning  as  thousands  die  in 
Soweto,  Swaziland  and  Mamelodi. 

A  l6-page  collection  of  David 
Hirnley’s  photographs  was  published 
in  the  Detroit  Free  Press  last  Decem¬ 
ber.  It  won  the  Overseas  Press  Club 
Award  for  photographic  reporting 
abroad. 

He  feels  that  if  restrictions 
get  tighter,  those  photos  might 


m 


be  the  last  portrait  of  South  Africa  for 
years  to  come. 

In  South  Africa,  David  Hirnley  is 
one  of  18  staff  members  working  at 
15  Knight-Ridder  foreign  bureaus 
around  the  globe. 

He  has  traveled  for  more  than  a 
year  throughout  South  Africa,  photo¬ 
graphing  a  land  of  astonishing 
contrasts,  in  its  worst  time  of  strife. 
Few  newspapers  would  put  this 
kind  of  effort  into  a  story. 

But  the  Detroit  Free  Press  is 
a  Knight-Ridder  newspaper. 


KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 


Knight-Ridder.  winner  of  five  Pulitzer  Prizes  in  1987.  is  a  worldwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services  and  32  daily  newspapers. 


Ownership  changes 


Sun  Publishing  Corp.,  an  affiliate  of 
Media  News  Group,  has  sold  the 
Hobbs  (N.M.)  Daily  News-Sun,  with 
10,500  daily  and  12,200  Sunday  cir¬ 
culation,  to  Sherman  Newspapers  of 
Lake  Charles,  La. 

In  a  separate  transaction,  Glouces¬ 
ter  County  Times  Inc. ,  a  subsidiary  of 
Media  News  Group,  has  sold  the 
5,900  weekday  circulation  Blackfoot 
(Idaho)  Morning  News  to  American 
Publishing,  the  U.S.  subsidiary  of 
Hollinger  Inc. 

*  *  * 

Worrell  Enterprises  Inc.  of  Char¬ 
lottesville,  Va.,  has  purchased  the 
Monday-Thursday  Community  News¬ 
papers  of  southern  Florida  from  Whit¬ 
ney  Communications  of  New  York. 

Henry  Ansbacher  Inc.  represented 
Worrell. 

*  *  * 

The  Scranton  (Pa.)  Times  has 
acquired  the  Baltimore  City  Paper,  a 
weekly  tabloid  targeted  for  young 
adults,  from  Alan  Hirsch,  Russell 
Smith  and  Randall  Smith. 

Henry  Ansbacher  Inc.  represented 
City  Paper. 

*  *  * 

Lancaster  (Pa.)  Newspapers  Inc. 
has  acquired  the  1 1 ,400  weekly  circu¬ 
lation  Ephrata  (Pa.)  Review  from 
David  S.  Nagle.  The  agreement  pro¬ 
vides  for  payment  of  back  taxes,  con¬ 
struction  costs  and  other  bills 
incurred  by  the  financially  ailing 
weekly. 

*  *  * 

Dennis  Mannis  and  Bill  Bernard 
have  sold  the  Valley  Shopper  covering 
Calexico,  El  Centro  and  Brawley, 
Calif.,  to  Schurz  Communications’ 
Imperial  Valley  Press,  a  competing 
daily  in  El  Centro. 

Cribb  Media  Service  Inc.,  of  Town¬ 
send,  Mont.,  initiated  and  negotiated 
the  transaction. 

*  *  * 

The  weekly  Overton  (Texas)  Press 
has  been  sold  by  William  H.  Ellman  to 
Texas  Independent  Newspapers, 
headed  by  Howard  L.  Schramm. 

Associated  Texas  Newspapers  of 
Austin  helped  bring  about  the  sale. 

*  *  * 

The  biweekly  Stow  (Mass.)  Vil¬ 
lager  has  been  sold  by  co-publishers 
and  owners  Janet  S.  Hamlet  and  C. 
Catherine  Olohan  to  John  J.  Harvey 
of  Bentley  Publications,  Sudbury, 
Mass. 

L.  Barry  French  of  Assonet, 
Mass.,  was  the  broker. 


*  *  * 

Green  Banner  Publications  of 
Pekin,  Ind.,  headed  by  Robert  V. 
Green  and  his  son,  Joe  Green,  has 
acquired  the  Scott  County  Journal  and 
the  Austin  Chronicle,,  two  weeklies 
published  in  Scottsburg,  Ind.,  from 
David  and  Patty  Bartle. 

The  two  weeklies  have  6,000  com¬ 
bined  circulation. 

*  *  * 

Martha  Davis  has  sold  the  Eastern 
Weekly  in  Beaufort,  N.C.,  to  Ed 
Book,  Sue  Jones  Book  and  Dorrie 
Cessna. 


Singleton 

(Continued  from  page  18) 


sales,  according  to  March  31,  1987, 
figures.  However,  after  entering  a 
deal  with  a  local  cable  television  com¬ 
pany  to  offer  home  delivery  of  the 


The  sale  was  handled  by  Lind  & 
Williams  of  Goochland,  Va. 

*  *  * 

The  Bastrop  County  Times  in 
Smithville,  Texas,  has  been  sold  by 
Bill  Bishop  and  Julie  Ardery  to  Jack 
Fraser  and  J.R.  Appel. 

Fraser  and  Appel  have  owned  the 
competing  Bastrop  Advertiser  & 
County  News  since  1978,  but  said  the 
two  weeklies  will  continue  to  publish 
as  separate  entities. 

Associated  Texas  Newspapers  of 
Austin  was  the  broker  in  the  sale. 


Sunday  paper  at  half  the  cover  price 
to  cable  subscribers,  the  Post  gained 
65,000  Sunday  circulation  almost 
overnight  and  vaulted  into  the  Sunday 
lead  by  415,250  to  379,984. 

James  Barnhill,  currently  publisher 
of  MNG’s  Yakima  (Wash.)  Herald-Re¬ 
public,  was  named  publisher  of  the 
Denver  Post  succeeding  Richard  T. 
Schlossberg  III. 


Paper  adds  home  delivery 
of  same-day  stock  edition 


The  Glendale  (Calif.)  News-Press 
has  developed  a  home-delivered, 
same-day  stocks  edition. 

Publisher  Anthony  Allegretti  said 
the  American  Newspaper  Publishers 
Association  and  the  International  Cir¬ 
culation  Managers  Association  have 
told  him  they  believed  the  move  is 
unprecedented  in  the  U.S. 

The  stock  market  closings  are 
included  in  a  new  business  section 
launched  by  the  Ingersoll-owned 
daily. 

Executive  editor  Joseph  Farah  said 
the  moves  are  the  first  steps  in  a  major 
effort  to  expand  and  strengthen  the 
News-Press. 

“Glendale  is  a  very  business- 


Talking  newspaper  for  the  blind 


The  Record  of  Bergen  County, 
N.J.,  is  sponsoring  a  recorded  news¬ 
paper  for  the  blind,  featuring  such 
local  news  as  proposed  school 
referendums,  new  zoning  laws  and 
updates  on  local  politics.  As  the  paper 
noted,  while  blind  people  can  get 
national  and  international  news  by 
listening  to  the  radio,  until  now  they 
have  not  had  a  source  for  local  news. 


oriented  community  —  the  third 
largest  financial  center  in  California 
after  Los  Angeles  and  San  Fran¬ 
cisco,”  he  declared.  “That  fact 
needed  to  be  reflected  in  our  newspa¬ 
per.” 

Other  changes,  he  announced,  are  a 
second  daily  edition  for  morning  read¬ 
ers  and  a  design  shift  emphasizing  a 
more  balanced  approach  to  local  and 
national  news. 

Farah  noted  that  Glendale  is  now 
the  third  largest  city  in  Los  Angeles 
County  with  180,000  people,  but  said 
circulation  was  not  keeping  pace  with 
the  growth. 

“Frankly,  we  needed  to  do  some¬ 
thing  dramatic,”  he  explained. 


Each  week,  the  Talking  Newspaper 
will  send  out  30-minute  audiocassette 
tapes,  free  of  charge,  to  people  who 
want  to  receive  the  service. 

All  of  the  work  on  the  Talking 
Newspaper  is  done  by  volunteers 
who  meet  Sunday  evenings  at  the 
Record’s  office  in  Hackensack  to 
record,  duplicate  and  send  out  tapes. 
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i^ius^late 

presensitized  offset 
piates  are  prepunched 
for  you! 

This  gives  you  speed  and  con¬ 
venience  in  getting  to  press 
faster,  with  absolutely  no  chance 
of  punching  inaccuracies! 

Likewise,  Newsplate’s  factory- 
applied  coating  frees  you  of  the 
need  to  mix  chemicals  on  the 
spot.  This  eliminates  any  possi¬ 
ble  coating  inconsistencies,  and, 
not  incidentally,  does  away  with 


messy  roller  coaters  and 
punch/coaters. 

Thus  Newsplate  cuts  out  two 
time-consuming  steps  in 
makeready  from  package  to  ex¬ 
posure,  and  eliminates  two  pro¬ 
blems  as  well.  It  offers  you  the 
security  of  hassle-free  plate  pro¬ 
cessing,  backed  up  with  a  two 
year  shelf  life— for  dependable 
operation  today,  tomorrow,  next 
year  and  the  year  after! 

That’s  not  all.  Newsplate’s 
presensitized  coating  is  applied 
to  Hoechst’s  tough  elec¬ 
trochemical  grain:  a  powerful 
combination  that  offers  sharp 


dot  reproduction  for  clean,  clear 
images  and  pressruns  you  can 
count  on  of  250M-I-  impressions. 

Now  you’ve  got  a  lot  of  powerful 
reasons  to  put  Newsplate  in  your 
pressroom.  Call  us  for  more 
information. 

1-800-243-NEWS 


Hoechst  Celanese  Corporation 

RO.  Box  3700 
Somerville,  N.J.  08876 


A8615 


Hoechst  IB 


NEWS/TECH 


San  Francisco  newspapers  make  flexo  press  buy 

Joint  agency  will  acquire  22  new  and  reconditioned  units  from  PEC 


By  Mark  Fitzgerald 

Newspaper  flexography  got  its  sec¬ 
ond  big  push  in  as  many  weeks  with 
the  announcement  that  the  San  Fran¬ 
cisco  Newspaper  Agency  will  pur¬ 
chase  22  units  of  flexo  presses  — 
both  new  and  reconditioned  —  from 
Publishers  Equipment  Corp. 

The  announcement,  coming  on  the 
heels  of  a  similar  purchase  agreement 
by  the  Macon  (Ga.)  Telegraph  and 
News,  bolstered  arguments  by  flexo 
proponents  that  the  printing  technol¬ 
ogy  is  developing  far  faster  than 
newspaper  offset  did  at  a  similar  age. 

“We’re  overcoming  the  problems 
of  flexo  very  quickly.  I  think  flexo  is 
becoming  acceptable  at  a  rate  that  is 
three  times  the  rate  of  offset  print¬ 
ing.”  said  George  Derby,  Publishers 
Equipment  vice  president/marketing. 

Derby  also  said  the  Carrollton, 
Texas-based  manufacturer  will  soon 
announce  two  more  major  flexo  press 
sales. 

Under  the  San  Francisco  agree¬ 
ment,  PEC  will  provide  22  three-color 
flexo  units,  including  new  units  and 
remanufactured  Goss  Mark  li  letter- 
press  units. 

These  converted  letterpress  units 
are  virtually  new  presses  with  most 
internal  workings  ripped  out.  The 
housing,  side  frames  and  parts  of  the 
vertical  drive  remain  from  the  letter- 
press  structures,  Derby  observed. 

The  four  complete  press  lines 
include  all  PEC-manufactured  com¬ 
ponents  including  folders,  motor- 
drive,  digital  ink  pump  systems,  RTP 
systems  and  other  electronics,  Derby 
reported. 

Terms  of  the  purchase  agreement 
were  not  released. 

Jesse  L.  Knight  Jr.,  the  newspaper 


agency’s  vice  president  of  marketing, 
said  the  purchase  will  allow  the  first 
full-color  reproduction  by  the  news¬ 
papers  in  the  agency,  Hearst  Corp.’s 
San  Francisco  Examiner',  Chronicle 
Publishing’s  San  Francisco  Chroni¬ 
cle',  and  the  joint  Sunday  San  Fran¬ 
cisco  Examiner  &  Chronicle.  The 
papers  now  print  only  spot  color. 

Right  now  the  papers  are  produced 


on  offset  presses.  Three  of  the  four 
lines  are  Goss-manufactured  presses; 
the  other  is  eight  units  of  Hoe  Color- 
matic. 

The  flexo  presses  will  be  part  of  a 
new  65,000-square-foot  production 
plant  the  agency  hopes  to  have  on  line 
by  1989.  A  site  has  not  yet  been 
selected. 

Undercurrent  expansion  plans,  the 
Examiner’s  full  circulation  will  be 
printed  at  the  new  plant,  along  with 
portions  of  the  daily  Chronicle  and 
the  Sunday  Examiner  &  Chronicle. 

The  new  plant  will  be  linked  by 
microwave  or  fiber  optics  to  the 
existing  pre-press  facility  at  5th  and 
Mission  streets. 

“We’re  trying  to  increase  our 
capacity  as  much  as  quality,”  Knight 
said  in  a  telephone  interview. 

A  key  factor  in  San  Francisco 
papers’  adoption  of  flexo  was  the 
quality  of  color  now  possible  and  the 
elimination  of  rub-off,  the  agency 
announced  in  a  statement. 


For  its  part,  PEC  said  that  flexogra¬ 
phy  has  eliminated  the  most  serious 
problems  encountered  when  newspa¬ 
pers  first  tried  to  adopt  this  technol¬ 
ogy  that  has  been  used  by  the  packag¬ 
ing  industry  for  decades. 

“A  lot  of  questions  were  asked  at 
the  beginning  about  whether  flexo 
could  print  good  color.  Color  turned 
out  to  be  no  problem.  We’re  getting 


good  blacks  now,  and  plate  plugging, 
second  impression  set-off  —  all  of 
those  have  been  eliminated,”  Derby 
asserted. 

The  development  of  reliable  water- 
based  inks  has  pushed  flexo  even 
more,  Derby  noted. 

“It’s  not  only  [the  absence]  of  rub- 
off,  but  the  absence  of  the  environ¬ 
mental  aspects  that  make  flexo  attrac¬ 
tive,”  he  declared. 

“This  has  become  a  major  concern. 
I  would  hate  to  be  pushing  oil-based 
ink  through  my  presses  10  years  from 
now,  and  have  to  get  rid  of  the  stuff,” 
Derljy  added. 

Publishers  Equipment  itself  is  con¬ 
verting  to  flexo. 

“We  of  course  haven’t  abandoned 
offset,”  Derby  said.  “But  truly  the 
bulk  of  our  effort  now  is  in  flexo  con¬ 
version.” 

PEC  markets  Koenig  and  Bauer 
flexo  and  letterpress  equipment  and 
flexo  press  equipment  from  Wind- 
moeller  and  Hoelscher. 

Iris  sets  up 
distribution 
system  in  Europe 

Iris  Graphics  Inc.,  manufacturer  of 
electronic  color  proofing  systems, 
has  announced  an  agreement  with 
Electrographic  S.A.  of  Lausanne, 
Switzerland,  to  build  a  sales  and  dis¬ 
tribution  network  for  Iris  in  Western 
Europe. 


EDITORS:  HERE'S  A  HELPING  HAND! 

Ken  Bronson  and  Joe  Sullivan  have  compiled  "1001  NEWS  IDEAS"  to 
make  your  job  easier,  and  for  just  $25.  SATISFACTION  GUARANTEED. 
Get  your  copy  today! 

616  Jefferson  St.,  Topeka,  KS  66607 
or  call  1-800-777-1717  Ext.  157  NOW! 


AD  MANAGERS:  Why  wait  to  start  making  money? 

Our  new,  creative  promotions  are  unconditionally  guaranteed 
to  make  you  money.  WANT  TO  KNOW  HOW? 

Write  MEDIA  ADDITIONS,  P.O.  Box  458,  Independence,  MO 
^ _ 64051  or  call  KIM  SEXTON  (816)  254-8600 _ ^ 


“I  think  flexo  is  becoming  acceptable  at  a  rate  that 
is  three  times  the  rate  of  offset  printing,”  said  George 
Derby,  Publishers  Equipment  vice  president/ 
marketing. 
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Manufacturing  and  Engineering 
934  Marcon  Blvd. 

Allentown,  PA  18103 
Telephone  215-264-2460 
Facsimile  215-264-3325 


Headquarters  and  Sales 
1 1  Main  Street 
Southboro,  MA  01772 
Telephone  617-481-8562 
Facsimile  617-485-2060 


SINGLE  GRIPPER 
CONVEYOR  FOR  THE 
NEWSPAPER  MAILROOM... 
AT  AN  AFFORDABLE  PRICE. 

GMA  -  responding  to  the  needs  of 
the  newspaper  industry  -  introduces 
its  patented  NEWS-GRIP  Single 
Gripper  Conveyor  System.  NEWS- 
GRIP,  along  with  GMA’s  patented 
PRECISION  LAP  MAKER™,  answers 
the  problem  of  precise  pick-up  at 
the  press  folder  and  guarantees 
individual  product  control  through¬ 
out  the  mailroom.  All  at  a  price  that 
can  be  afforded  by  the  smallest  daily 
to  the  largest  metro  newspaper. 

NEWS-GRIPoffersgreater  flexibility 
than  standard  wire  or  belt  conveyors 
for  both  on-line  insertion  and  press 
delivery.  Also  the  modular  design 
offers  a  more  trouble-free  operation 
with  easier  maintenance. 

GMA  responds  to  the  needs  of  the 
newspaper  industry  as  also  shown 
by  the  strong  acceptance  of  its  new 
SLS-1 000  inserting  system.  Why  not 
join  the  growing  family  of  GMA 
users  and  increase  your  mailroom 
capabilities  today? 

NEWS-GRIP™  Single  Gripper 
Conveyor  offers: 

•  PRECISION  LAP  MAKER™  for 
precise  pick  up  at  press  folder. 

•  Individual  pick  up  and  transport 

•  Greater  flexibility  than  wire  or  belt 
conveyor 

•  Fast,  easier  maintenance 

•  Quiet  and  cleaner  operation 

•  An  affordable  price 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


GMA 


NEWS-GRIP™ -Single  Gripper  Conveyor - 
Another  Inn 


TECHNICAL  BRIEFS 


Seattle  Times 
installs  phone 
info  service 

The  Seattle  Times  has  installed  an 
INFO-Line  information  phone  ser¬ 
vice  free  to  the  public. 

By  dialing  a  number  on  any  touch- 
tone  telelphone,  readers  can  get  infor¬ 
mation  on  Dow  Jones  averages,  stock 
exchange  updates,  financial  rates, 
sports  results  and  local,  regional  and 
national  weather  reports. 

“We  view  INFO-Line  as  a  natural 
evolution  of  our  position  as  the  lead¬ 
ing  information  provider  in  the  area,” 
said  Carolyn  Kelly,  the  Times  mar¬ 
keting  services  and  new-business 
director,  who  initiated  the  program. 

“Our  intent  is  to  look  at  new  ways 
of  using  the  information  we’ve 
gathered  which,  for  a  variety  of  rea¬ 
sons,  cannot  be  included  in  the  news¬ 
paper.” 

Beginning  in  October,  INFO-Line 
will  be  supported  by  advertising  spon¬ 
sors,  who  can  run  a  15-second  mes¬ 
sage  as  lead-in  to  each  information 


category,  Kelly  said.  The  system  uses 
an  Audiotex  computer  system  with 
digitized  voice  recordings  stored  in 
hard  disks. 

Neasi-Weber 
licenses  ADMARC 
at  Oregon  paper 

Neasi-Weber  International  said  it 
has  licensed  its  advertising  software 
to  The  Oregonian  in  Portland,  Ore. 
The  newspaper  will  convert  its 
ADMARC  software  from  IBM  to 
UNIVAC  equipment. 

Nine  dailies  buy 
Layout-8000 

Software  Consulting  Services 
reported  that  nine  publishing  compa¬ 
nies  have  purchased  its  Layout-8000 
software  in  the  second  quarter  of 
1987. 

The  company  said  total  Layout 
8000  sales  are  running  200%  ahead  of 
last  year. 

Purchasers  of  Layout  8000  are  the 


One  vendor  for  everything  from  folder  to  true! 

QUIPP’s  Complete  Mailroom 


^i444444444444444« 


Think  Quipp  when  you  need  the  best  in  mailroom 
automation!  From  individual  components  to 
complete  systems,  you  can  count  on  Quipp’s 
state-of-the-art  technology  to  give  you 
superior  performance  at  affordable  prices. 


The  Quipp-Gripp,  our  innovative  new  single¬ 
gripper  conveyor,  continues  this  tradition.  Its 
advanced  design  makes  it  the  most  cost- 
effective  single-gripper  conveyor  available. 

Get  the  most  from  your  mailroom  with 
Quipp’s  advanced  engineering.  Call  us  today' 


quiPP 


SIMPLE  SOLUTIONS  TO  COMPLEX  PROBLEMS 

9270  N.W.  100th  St.  Miami,  FL  33178 
Tei:  305/884-5204 


Edmonton  Journal,  Alberta,  Canada; 
Evansville  (Ind.)  Printing  Corp.; 
Royal  Gazette,  Hamilton,  Bermuda; 
Hammond  (Ind.)  Times;  Kansas  City 
Star;  Keene  (N.H.)  Sentinel, 
Schenectady  (N.Y.)  Gazette',  How¬ 
ard  Publications,  Oceanside,  Calif.; 
and  Ziff  Davis  Publishing,  New  York. 

N.C.  daily  begins 
using  M.A.N.  Roland 
offset  color  press 

The  Asheville  (N.C.)  Citizen- 
Times  has  begun  production  using 
the  first  M.A.N-Roland  Colorman  75 
offset  press  in  this  country. 

The  press  is  part  of  an  $1 1 -million 
program  in  which  the  Citizen-Times 
constructed  a  40,000-square-foot  pro¬ 
duction  facility  on  nine  acres  in  a  sub¬ 
urb  of  the  city.  The  plant,  housing  the 
press,  mailroom,  platemaking  and 
warehousing,  is  linked  electronically 
to  the  downtown  office. 

Layman  to  head 
GATF  committee 

William  S.  Layman  has  been 
named  to  a  four-year  term  as  chair¬ 
man  of  the  GATF  Technical  Services 
Committee. 

Layman  is  the  manager  of  technical 
services  at  Western  Printing  Machin¬ 
ery  of  Schiller  Park,  Ill.  He  will  pre¬ 
side  over  annual  GATF  technical  ser¬ 
vices  meetings  held  in  conjunction 
with  Print  or  Graph  Expo  trade 
shows. 

GATF  also  said  it  has  distributed  a 
total  of  $225,264  over  the  past  five 
years  to  associations  cosponsoring  its 
seminars.  The  cosponsors  are  chiefly 
local  printing  organizations  and  the 
payments  are  incentives  based  on  the 
number  of  registrants  in  a  seminar. 

Laser  Friendly, 
Compugraphic 
sign  a  deal 

Compugraphic  Corp.’s  Font  Tech¬ 
nologies  division  has  signed  a  con¬ 
tract  with  Laser  Friendly  Inc.  of 
Toronto,  Canada,  to  incorporate 
Intellifont,  a  font  scaling  technology, 
into  The  Office  Publisher,  Laser 
Friendly’s  publishing  software. 

Laser  Friendly  will  offer  100  of  the 
1,700  Compugraphic  typefaces  that 
can  be  generated  from  its  software. 
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Protect  your 
pressroom  from  fire 

Let  Chemetron  sdiow  you  how  to  reduce  the  risk 


This  sequence  of  photos  shows  a  Chemetron  carbon  dioxide 
fire  suppression  system  at  work  protecting  a  press  line  in  a 
newspaper  printing  plant.  Within  minutes  of  the  end  of 
discharge,  production  can  resiune  because  there  is  no  mess, 
no  clean-up,  and  no  damage  to  equipment  by  carbon  dioxide. 
Imagine  the  problems  created  if  a  sprinkler  system  were  to 
activate  on  your  press  line. 


Multiple  hazards,  the  potential  for  serious  loss 

There  are  a  number  of  areas  in  printing  plants 
which  are  potential  sources  of  fire,  such  as  ink  and 
paper  storage  areas,  composing  rooms  and  the  bindery. 
But  perhaps  nowhere  else  in  the  printing  plant  is  the 
potential  for  fire  greater,  and  the  result  more  crippling, 
than  in  the  pressroom,  the  heart  of  the  newspaper 
operation. 

Immediate,  effective,  non-disruptive  protection 

Lengthy  shutdowns  can  spell  financial  disaster  for 
the  newspaper  industry.  That’s  why  pressroom 
equipment  requires  fire  protection  that  is  immediate, 
effective  and  causes  a  minimum  of  disruption. 

Chemetron  automatic  fire  protection  systems 
suppress  fires  without  the  need  for  enclosing  walls. 
Unlike  sprinkler  systems,  there  is  no  contamination  of 
ink,  printed  material,  press  rolls,  bearings,  electrical 
drives  or  controls.  This  means  downtime  is  held  to  a 
minimum.  Self-contained,  the  Chemetron  low  pressure 
carbon  dioxide  system  operates  even  during  a  power 
failure. 

Put  Chemetron  experience  to  work  for  you 

Protecting  printing  plants  is  our  specialty.  Over  the 
past  40  years,  Chemetron  has  put  in  service  between 
eight  and  ten  thousand  low  pressure  carbon  dioxide 
fire  protection  systems,  and  has  pioneered  many  other 
developments  in  fire  protection. 

Ask  about  Chemetron’s  new  microprocessor  based 
control  panel  and  how  you  can  use  it  to  reform  out  of 
date  technology  on  your  existing  carbon  dioxide  system. 

Free  video  demonstration 

Publishers,  Production  Managers,  Pressroom 
Supervisors:  Send  us  your  business  card 
and  we  will  give  you  a  copy  of_ 
our  videotape  on  fire 
protection  for  printing 
plants.  Leeirn  about 
efficient,  cost-effective 
solutions  to  fire  problems 
in  modern  printing  plants. 


CHEfflETROn 


Chemetron  Fire  Systems,  Inc. 
1000  Governors  Highway 
University  Park,  Illinois  60466 

A  Figgie  International  Company 


TM 

Telephone  1  800  323-4482 
In  Illinois  312  534-1000 
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APPLE  COMPUTER  INC.  announced  it  has  broadened 
the  capabilities  of  the  Apple  Macintosh  family  of  per¬ 
sonal  computers  with  the  introduction  of  HyperCard,  a 
personal  tool  that  lets  users  customize  and  create  new 
information  using  multiple  information  types  such  as  text, 
graphics,  video,  music,  voice  and  animation. 

Apple  also  expanded  Macintosh’s  communication  capa¬ 
bilities  with  the  introduction  of  four  desktop  products:  the 
Macintosh  II  EtherTalk  Interface  Card,  AppleShare  PC, 
Apple  File  Exchange  and  AppleFax  Modem  which  offer 
integration  into  other  computing  environments  and  allow 
alternate  systems  to  take  advantage  of  Macintosh  capabili¬ 
ties. 

*  *  * 

US  LYNX,  New  York,  N.Y.,  has  introduced  the  Lynx 
Laser  plain-paper  proofing  system,  configured  around  a 
600-dots-per-inch  high-resolution  laser  printer  developed 
by  Varityper. 

The  Lynx  Laser/VT  600  package  is  available  from  US 
Lynx  with  the  option  to  purchase  any  of  the  complete 
Bitstream  library  of  more  than  700  type  fonts,  plus  100 
Adobe  fonts  including  the  most  popular  ITC  and  Allied 
Linotype  faces. 

US  Lynx  also  announced  it  is  offering  the  VT600  model 
with  eight  resident  fonts  and  a  set  of  symbols,  a  package  of 
over  750  font  widths  and  set  sizes  and  system  utilities  and 
user  customization  modules. 

A  new  line  of  AT-based  InterMedia  media  conversion 
and  telecommunication  '■ystems  has  also  been  introduced 
by  US  Lynx. 

The  2000/ AT  was  designed  as  a  starter  system  for  the 
novice  disk  reader.  The  3000/ AT  is  a  professional  system 
with  the  capacity  to  handle  all  sizes  and  densities  of  disks. 
The  4000/AT  is  the  high-end  conversion  and  telecom¬ 
munication  system,  offering  complete  interactive  disk 
reading  and  writing  as  well  as  the  software  and  translation 
tables  to  handle  more  than  850  disk  and  magnetic  tape 
formats  plus  telecommunications. 

*  *  * 

TALL  TREE  SYSTEMS  of  Palo  Alto,  Calif.,  has  begun 
shipment  of  the  JSX  Adapter  Interface,  a  new  product  that 
allows  people  with  H-P  LaserJet  Series  II  and  Canon 
LBP8-II  laser  printers  to  take  advantage  of  the  increased 
laser  printing  quality  capability  offered  by  the  JLaser  fami¬ 
ly  of  products. 

*  *  * 

TOSHIBA  AMERICA’S  Information  Systems  Division, 
based  in  Irvine,  Calif.,  has  begun  shipping  its  new  TIOOO, 
the  smallest  and  lightest  full-featured  IBM-compatible 
portable  personal  computer  in  the  U .  S .  market .  The  T 1 000 
is  priced  at  $1,199. 

*  *  * 

BESTINFO  INC.,  Media,  Pa.,  introduced  a  high-end, 
PC-based  electronic  publishing  system  that  links  and  man¬ 
ages  the  document  production  process  within  corporate 
and  commercial  environments. 

The  new  Document  Management  System  features  a  new 
software  package  plus  four  major  workstations:  the  Writ¬ 
er’s  Workstation,  Editor’s  Workstation,  Illustrator’s 
Workstation  and  Production  Workstation. 

As  many  as  100  personal  computers  can  be  linked  with 
DMS  via  a  local-area  network. 

*  *  * 

DIGITAL  EQUIPMENT  CORP.,  Maynard,  Mass.,  has 


introduced  low-priced  color  non-impact  printers  for  use 
with  its  computers  and  other  systems.  The  serial-interface 
LJ250  companion  color  printer  and  the  parallel-interface 
LJ252  printer  are  both  desktop  companion  printers  that 
can  output  text  and  graphics  to  paper  or  transparencies. 
They  are  suited  for  use  with  video  terminals,  personal 
computers  and  workstations. 

Digital  also  introduced  its  lowest-priced  video  terminal 
in  its  VT300  family.  The  VT320  text  terminal,  which  re¬ 
places  the  VT220  units,  includes  all  the  features  of  its 
predecessor  plus  enhancements,  but  it  is  priced  30% 
lower. 

FUJI  PHOTO  FILM  USA,  INC.  of  Elmsford,  N.Y.,  has 
introduced  the  DL-400  Tele,  the  newest  of  its  top-of-the- 
line,  dual  lens  compact  35mm  cameras  in  its  line  of  DL 
drop-in  load  cameras. 

The  DL-400  Tele  provides  two  high-quality  Fujinon 
lenses  for  consistent  sharpness  and  excellent  color  rendi¬ 
tion  in  either  the  wide-angle  or  telephoto  mode  with  a 
one-touch  motorized  switchover  feature  to  change  focal 
lengths. 

*  *  * 

COLLIER-JACKSON’S  most  recent  release  for  the  CJ/ 
Circulation  system  features  improved  newspaper  press 
run  processing  for  identifying  and  reporting  zoned  pre¬ 
prints. 

This  information  is  reported  on  both  truck  manifests  and 
bundle  labels. 

Liability  processing  has  been  enhanced  to  allow  track¬ 
ing  by  a  specific  publication.  This  feature,  which  assists 
newspapers  that  monitor  revenue  by  publication,  can  be 
simply  activated  for  any  or  all  publications. 

*  *  * 

AGFA-GEVAERT’S  Graphic  Systems  Division  has 
introduced  a  high-speed,  high-contrast  orthochromatic 
paper  designed  for  phototypesetting  machines  using 
xenon  or  cathode  ray  tube  light  sources.  Gevaset  SP81RC 
is  designed  for  newspapers  and  high-volume  printing. 

*  *  * 

COMPUGRAPHIC  CORP.,  Wilmington,  Mass., 
announced  an  on-line  connection  from  Macintosh  and 
IBM  personal  computers  to  Compugraphic  phototypeset¬ 
ters  for  high-quality,  photographic  output  of  files  created 
using  a  PostScript  format. 

Called  CG  Script,  this  new  hardware  and  software  pack¬ 
age  accepts  PostScript  files  from  an  on-line  Macintosh  or 
IBM  PC  (or  compatible),  converts  the  PostScript  instruc¬ 
tions  into  Compugraphic  typesetter  language  commands 
and  outputs  the  files  to  a  Compugraphic  typesetter  or 
imagesetter. 

Compugraphic  also  announced  it  plans  to  provide 
Macintosh  and  IBM  PC  width  information  for  its  extensive 
type  library. 

*  *  * 

M.P.  GOODKIN  INC.,  Irvington,  N.J.,  introduced  its 
Daylight  Stat  Camera,  a  compact,  easy-to-operate  unit 
requiring  no  plumbing,  temperature  control  or  darkroom 
facilities.  The  Daylight  Stat  Camera  features  a  new  front- 
feed  diffusion  transfer  processor  to  simplify  production  of 
line,  halftone  and  reverse  stats  on  film  and  paper.  Other 
improvements  are  the  automatic  exposure  control  feature 
and  the  use  of  Rodenstock  lenses. 
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Here  comes  K-Flex 


Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger. 
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j  .  Kruger  Pulp  &  Paper  Sales  Inc. 
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New  York,  N.Y  10017 
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PtKDto  courtesy  of  Morter  Printing  Press  Co  Ifork.  PA  > 


We're  making  news  in  newsprint  techr|ology. 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  ffpm  your 
flexography  investment.  ^ 


V- 


k 

\ 


I 


Cox  Kennedy 

(Continued  from  page  15) 

as  general  manager  of  the  Atlanta 
Newspapers  from  1976  to  1979.  He 
readily  concedes  having  a  “bias 
toward  newspapers”  because  of  his 
work  background,  but  he  said  that 
Cox  will  be  seeking  to  grow  in  all 
areas  of  its  operations. 

“One  of  my  high  priorities,”  he 
said,  will  be  to  determine  how  to 
“balance”  the  company’s  growth. 

Yet  Cox  Enterprises  has  taken  spe¬ 
cial  steps  to  upgrade  its  newspaper 
operations. 

“In  the  last  decade,  we’ve  moder¬ 
nized  every  one  of  our  [newspaper] 
plants,”  Kennedy  remarked. 

In  addition,  Cox  has  moved  to 
strengthen  the  management  of  its 
newspaper  division.  David  Easterly, 
the  former  publisher  of  the  Atlanta 
Newspapers  whose  “leadership” 
Kennedy  credits  with  having 
reversed  their  circulation  slide  in  the 
early  1980s,  was  promoted  in  June 
1986  to  president  of  the  newspaper 
division. 

“Easterly  did  a  great  job  at  the 
Constitution  and  Journal.  I  have  all 

the  confidence  that  he  will  be  a  leader 
in  the  industry,”  Kennedy  said. 

Minor  Ward,  who  had  been  presi¬ 
dent  of  Atlanta  Newspapers,  joined 
Easterly  at  headquarters  in  the  post  of 
senior  vice  president  for  operations. 

And  Charles  Glover,  who  had  been 
the  newspaper  division  president, 
was  named  editor  in  chief  for  all  Cox 
newspapers  following  Easterly’s 
appointment. 

“He’ll  be  concentrating  full  time  on 
the  quality  of  the  news  product  we’re 
putting  out,”  Kennedy  said.  “We  are 
going  to  focus  continued  effort  on 
making  sure  we  just  don’t  look  at  the 
operating  results.” 

Kennedy  pointed  out  that  the  diver¬ 
sity  of  Cox’s  newspapers  gives  the 
company  experience  “on  both  sides” 
in  the  competition  between  metro  and 
suburban  papers. 

In  Atlanta,  the  Constitution  and 
Journal  are  being  challenged  to  the 
north  by  the  Marietta  Daily  Journal, 
which  also  publishes  a  string  of  29  free 
weeklies  with  430,000  circulation, 
and  the  Gwinnett  Daily  News, 
recently  acquired  by  the  New  York 
Times  Co. 

But  in  Arizona,  Cox’s  suburban 
Phoenix  newspapers,  the  Tempe 
Daily  News  and  Mesa  Tribune,  which 

also  publishes  the  520,000-circulation 
Arizona  Pennysaver,  compete  with 
the  Arizona  Republic  and  Phoenix 
Gazette. 

Kennedy  described  himself  as  an 
“avid  conservationist,”  and  said  that 
his  experience  as  publisher  in  Grand 
Junction  taught  him  the  need  to 
balance  his  interest  in  the  environ¬ 
ment  with  a  community’s  require¬ 
ment  for  economic  growth. 

His  experience  also  taught  him 
about  the  constant  potential  for  con¬ 
flict  of  interest  that  confronts  a 
publisher.  Kennedy  explained  that 
after  the  oil  shale  bust  in  the  early 
1980s  produced  an  economic  “cata¬ 
strophe”  in  Grand  Junction,  “I 
couldn’t  not  get  involved  [in  promot¬ 
ing  economic  development].  The  cri¬ 
sis  was  too  big.  But  it  was  a  dangerous 
situation.  You  could  end  up  trying  to 
bring  an  industry  to  the  area  that  your 
editors  say  you  shouldn’t  have.” 

Kennedy  continues  to  be  active  in 
conservation,  and  is  a  member  of  a 
number  of  organizations  dedicated  to 
wildlife  preservation. 

“I’m  interested  in  doing  more  than 
just  taking  dividends,”  he  said.  “I’m 
interested  in  the  condition  of  the 
world.  What  better  way  to  contribute 
than  the  media  business?” 

Atlanta  dailies 

(Continued  from  page  14) 

“increasingly  becoming  an  interna¬ 
tional  community”  with  international 
interests. 

“The  residents  of  our  home  town 
have  a  special  interest  in  Africa  and 
South  Africa,”  he  said,  remarking 
that  Atlanta  Mayor  Andrew  Young  is 
an  “unofficial  roving  ambassador  of 
the  U.S.”  to  Third  World  countries. 

An  element  of  parochialism,  on  the 
part  of  both  some  staff  members  and 
some  readers,  is  “part  of  what  caused 
the  static”  over  his  plans,  Kovach 
agreed,  but  he  also  stressed  that 
expanding  international  coverage  and 
improving  local  and  state  reporting 
“are  not  mutually  exclusive.” 

Kovach  also  believes  that  his  plans 
for  generic  beats  and  more  interna¬ 
tional  perspective  offer  a  way  for  the 
Constitution  and  Journal  to  appeal  to 
readers  in  both  Atlanta,  where  blacks 
hold  the  majority,  and  the  nearly  all- 

white  suburbs. 

“The  biggest  challenge  facing  any 
newspaper  is  to  figure  out  a  way  to 
cover  the  issues  of  an  urban 
community  —  one  that’s  63% 
black  —  and  make  them  compelling 
to  suburban  readers  as  well,  and  to 
write  about  suburban  issues  in  a  way 
that  makes  them  important  to  black 
readers  in  the  city,”  he  said. 

“I  don’t  think  black-white  differ¬ 
ences  are  insurmountable.  Hopefully, 
we  can  generate  a  sense  of  the  larger 
community  that’s  there.” 

AP  project 

(Continued  from  page  40) 

often  afforded  fewer  rights  than  crimi¬ 
nal  defendants.  In  44%  of  the  cases, 
the  proposed  ward  was  not  repre¬ 
sented  by  an  attorney.  Three  out  of  10 
files  contained  no  medical  evidence. 
Forty-nine  percent  of  the  wards  were 
not  present  at  their  hearings.  Twenty- 
five  percent  of  the  files  contained  no 
indication  hearings  had  been  held.” 

In  addition,  hearings  on  guardian¬ 
ship  petitions  are  often  rushed 
through  the  courts,  some  lasting  only 
minutes.  The  AP  found  that  some 
97%  of  petitions  for  guardianship 
were  approved. 

In  addition  to  the  main  stories,  the 

AP  moved  a  number  of  sidebars 
including  an  explanation  of  probate 
court,  a  glossary  of  terms,  how  guar¬ 
dianships  are  run  in  other  countries 
and  how  the  news  wire  put  together 
the  story. 

While  it  is  a  great  relief  to  “give 
birth  ”  to  the  series,  it  isn’t  over  yet, 
Ahern  noted,  as  legal  action  is  pend¬ 
ing  in  a  few  New  York  state  counties, 
where  files  —  considered  in  many 
states  to  be  public  record  —  had  not 
been  released  to  AP  reporters  as  E&P 
went  to  press. 

AP’s  legal  counsel.  New  York  City- 
based  Rogers  &  Wells,  has  taken 
action  there  and  during  the  course  of 
the  investigation  also  helped  the  AP 
gain  access  to  files  in  Delaware, 
North  Dakota  and  New  Mexico. 

“There  will  be  more  things  like  this 
[investigation],”  Ahern  said.  “They 

may  not  be  a  year  long,  but  1  have 
several  ideas  already.  We  strongly 
believe  in  hard-edged  news. 

“We  can  do  it,  we  did  it,  and  we’ll 
do  it  again,”  he  said. 

New  Sun.  tv  book 
debuts  in  Newsday 

TV  Plus,  a  new  weekly  television 
magazine  and  home  entertainment 
guide  recently  made  its  debut  in 
Newsday  and  New  York  Newsday. 

The  magazine-sized  book  includes 
a  directory  of  tv  listings,  reviews  of 
new  home  video  releases,  informa¬ 
tion  about  video  equipment,  capsules 
of  broadcast  and  cable  movies  and 
stories  about  children’s  programs,  as 
well  as  feature  columns  and  celebrity 
items. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technology  to  work  in  your  mailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togetherto  protect  youroriginal  invest¬ 
ment. 

Ferag’s  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  ImT^ur  mailroom. 


F'E'R'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


Presidential 

(Continued  from  page  17) 

correspondent  Charles  McDowell 
said. 

“The  print  press  ought  to  be  cover¬ 
ing  television’s  coverage  of  the 
image  .  .  .  because  what’s  happening 
is  really  the  perception  of  what’s  hap¬ 


pening,”  said  Christian  Science 
Monitor  editor  Katherine  W.  Fan¬ 
ning. 

Other  papers,  however,  are  also 
talking  about  setting  an  agenda  sepa¬ 
rate  from  tv’s. 

Chicago  Tribune’s  Squires,  for 
example,  said  his  paper  intends  to  use 
polls  of  Illinois  and  Indiana  readers  to 
find  what  issues  those  voters  are  con¬ 
cerned  about. 

“Then  by  the  time  the  remaining 


candidates  come  into  Illinois,  we 
won’t  let  them  set  the  agenda  —  we 
want  to  set  the  agenda  for  them,  based 
on  what  is  important  to  the  people  in 
the  region,”  Squires  declared. 

Even  that  can  have  its  drawbacks, 
UPl’s  Sussman  noted. 

“Setting  the  agenda  will  be  suc¬ 
cessful  only  if  several  candidates  pick 
up  on  that  agenda,”  he  said.  “If  they 
don’t,  you’ll  fall  right  back  into  the 
problem  of  repeating  stories.” 


Are  political  consultants  sacred  cows? 


By  Mark  Fitzgerald 

Covering  political  campaigns, 
reporters  have  fearlessly  asked  candi¬ 
dates  about  adultery,  organized  crime 
connections,  drunk  driving. 

There  are  no  more  sacred  cows, 
right? 

Wrong,  according  to  some  top 
political  reporters  and  editors. 

Media  consultants  by  and  large  get 
a  pass  from  even  the  most  aggressive 
campaign  reporters,  these  journalists 
said  at  a  seminar  sponsored  by  the 
American  Press  Institute. 

“There  has  been  a  thundering 
silence  among  these  courageous 
types  about  .  .  .  the  sweetheart  rela¬ 
tionship  between  media  consultants 
and  ourselves,”  Washington  Post 
columnist  David  S.  Broder  said. 

“When  it  comes  to  exposing  the 
evils  of  money  or  specal-interest 
groups”  the  press  does  a  good  job 
Broder  continued,  “but  we  all 
acknowledge  that  these  people  have 
become  the  real  power  brokers  now, 
[and]  we  aren’t  going  to  say  anything 
because  these  people  are  too  good  a 
source  and,  in  some  cases,  too  good 
friends.” 

Larry  Sabato.  associate  professor 
of  government  and  foreign  affairs  at 
Virginia  University,  said  his  research 
has  shown  that  consultants  get  very 
little  coverage  —  despite  their  impor¬ 
tant  role. 

“Very,  very  few  stories  ever 
appear  about  consultants,  and  when 
they  do  ...  by  and  large  they  are 
treated  awfully  well,”  he  said.  “1  can¬ 
not  remember  seeing  an  article  in  a 
major  newspaper  detailing  what  con¬ 
sultants  make  and  what  kind  of  profits 
they  make.” 

The  reason,  Sabato  declared,  is 
that  consultants  not  only  provide 
good  information  about  particular 
campaigns,  they  are  also  “permanent 
sources”  who  move  from  race  to 
race. 

They  are  sources,  political  report¬ 
ers  concede,  that  a  journalist  burns 


only  at  his  peril. 

Yet  there  is  a  growing  recognition 
that  these  media  advisers  should  be 
covered  as  diligently  as  reporters  cov¬ 
ered  the  once-powerful  county  and 
state  political  leaders.  Consultants 
are  “the  new  political  elite,”  Des 
Moines  Register  editor  idtnes  P.  Gan¬ 
non  asserted. 

“We  don’t  cover  these  people,” 
Richmond  (Va.)  Times-Dispatch 
Washington  correspondent  Charles 
McDowell  said.  “We’ve  given  the 
American  people  no  realistic  descrip¬ 
tion  of  how  they  do  things  and,  yet, 
they  have  become  comparable  to 
state  leaders.” 

Broder  is  even  more  outspoken 
about  their  role:  “1  put  it  to  you  that  in 
almost  every  case  the  relationship  of 
the  political  candidate  to  his  consul¬ 
tant  tells  you  more  about  the  candi¬ 
date  than  his  sex  life.  And  we  will 
write  about  the  one  —  but  not  the 


other.” 

Not  all  journalists  are  so  sure  that’s 
the  case,  however:  Chicago  Tribune 
editor  James  D.  Squires,  for  instance, 
cites  the  relatively  numerous  stories 
about  consultants  such  as  Mike 
Deaver,  John  Sears  and  Pat  Caddell. 

It  is  just  that  the  lead  political 
reporter  usually  does  not  do  the  story 
in  order  to  keep  the  consultant  as  a 
source,  he  said. 

Many  of  the  stories  amount  to 
“inside  baseball  stuff,”  Squires 
remarked. 

“Where  1  think  we  fall  down,” 
commented  Journal  and  Con¬ 

stitution  editor  Bill  Kovach,  “is 
when  [consultants]  come  into  the  gov¬ 
ernment.  We  damn  sure  don’t  know 
what’s  going  on  in  the  Reagan  admin¬ 
istration  when  that  whole  entourage  is 
in  there  all  day  shaping  the  lives  of 
you  and  me  every  day.” 


Minority  job  fair  slated  for  Boston 


Newspapers  and  wire  services 
from  throughout  the  country  will  send 
recruiters  to  a  job  fair  in  Boston  this 
winter  to  interview  minority  college 
students  and  graduates  interested  in 
jobs  with  newspapers. 

The  job  fair  and  conference,  spon¬ 
sored  by  the  American  Society  of 
Newspaper  Editors  and  the  American 
Newspaper  Publishers  Association, 
is  scheduled  for  Dec.  10-12. 

The  conference,  hosted  by  the 
Lawrence  Eagle-Tribune,  is  free  to 
minority  students  and  minority  pro¬ 
fessionals  who  are  seeking  jobs  on 
either  the  editorial  or  business  sides 
of  newspaper  publishing. 

Registration  forms  and  additional 
information  are  available  by  contact¬ 
ing  Daniel  J.  Warner,  conference 
chairman,  or  Joyce  Heeremans,  con¬ 
ference  coordinator,  at  the  Eagle-Tri¬ 


bune,  Box  100,  Lawrence,  Mass. 
01921;  telephone  (617)  685-1000. 

New  sites  set 
for  original 
Florida  meetings 

The  Association  of  Newspaper 
Classified  Advertising  Managers  and 
the  Association  of  Business 
Publishers,  both  of  whom  canceled 
meetings  in  Florida  in  protest  of  that 
state’s  5%  tax  on  advertising,  have 
announced  new  sites  for  their  1988 
meetings. 

ANCAM  will  meet  June  26-30  at 
the  Hyatt  Regency  Hotel  at  Hijton 
Head  Island,  S.C.  ABP  has  resched¬ 
uled  its  1988  spring  meeting  May  8-1 1 
to  the  Ritz-Carlton  Hotel  in  Laguna 
Niguel,  Calif. 
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Times  Mirror  board  supports  stock  pian 


The  Times  Mirror  board  of  direc¬ 
tors  has  approved  a  plan  to  increase 
the  number  of  authorized  common 
shares  of  the  company  and  create  two 
new  classes  of  stock  with  disparate 
voting  rights. 

The  proposed  amendment  to  Times 
Mirror’s  certificate  of  incorporation 
would  create  three  classes  of  common 


Pay  Day 

(Continued  from  page  19) 

products.  Consumers  also  have  an 
opportunity  to  win  a  supermarket 
shopping  spree  worth  up  to  $1,000. 

The  program  will  be  supported  by 
in-store  promotions,  as  well  as  Best 
Food  Day  advertising  in  the  Boston 
Globe,  Pittsfield  Berkshire  Eagle, 
Springfield  Union  and  News,  Wor¬ 
cester  Telegram  and  Gazette,  Hart¬ 
ford  Courant,  New  Haven  Register 
and  Journal-Courier,  Providence 
Journal-Bulletin  and  the  Portland 
Press  Herald  and  Express.  In  addi¬ 
tion,  local  market  radio  will  be  used  to 
promote  the  names  of  participating 
supermarkets  and  brands. 


stock.  The  first  class  would  include 
300  million  shares  designated  com¬ 
mon  stock.  An  additional  100  million 
shares  would  be  designated  Class  B 
common  stock,  and  150  million  shares 
would  be  designated  Class  C  common 
stock.  Presently,  the  company  has 
authorized  80  million  shares  of  one 
class  of  common  stock,  of  which  64.6 
million  shares  are  outstanding. 

Officers,  directors  and  affiliates 
now  hold  about  41.7%  of  the  out¬ 
standing  common  stock. 


Weekly  editor 

(Continued  from  page  20) 

operation  —  Evelyn  Douthit  is  assis¬ 
tant  editor  and  circulation  manager. 

Sterling  City,  located  in  west 
Texas,  has  a  population  of  about 
1 , 1 00  and  is  the  county  seat  of  Sterling 
County.  The  town’s  economy  is 
based  primarily  on  ranching  and  oil. 

Although  Douthit  has  published  the 
Sterling  City  paper  for  43  years,  he 
doesn’t  plan  to  retire  any  time  soon. 

“I’m  content  now  just  to  take  it  a 
little  bit  easier,”  he  said. 


Shop  talk 

(Continued  from  page  72) 

meant  to  establish  a  rigid  rule  which 
prescribes  actual  notice  whenever  a 
party  is  deprived  of  due  process  rights 
or  a  flexible  rule  that  notice  will  vary 
with  circumstances. 

In  any  case,  newspapers  could 
begin  to  educate  readers  about  the 
importance  of  public  notice  advertis¬ 
ing.  Education  also  can  mean  creating 
awareness  that  the  existence  of  this 
basic  form  of  notifying  citizens  of 
governmental  actions  is  threatened. 

Newspapers  can  consider  making 
public  notices  more  readable,  using 
better  headlines,  positioning  them 
where  readers  will  be  drawn  to  them. 

The  public  can  no  longer  rely  on 
legislators  to  look  after  their  First 
Amendment  and  14th  Amendment 
due  process  rights.  Nor  can  the  public 
rely  on  a  majority  of  the  U.S. 
Supreme  Court  to  overturn  infringe¬ 
ments  of  these  basic  rights. 

Newspapers,  citizens,  the  First  and 
14th  Amendments,  and  the  public 
notice  concept  are  all  endangered 
when  the  leading  Supreme  Court 
spokespersons  on  a  pro-press  subject 
are  readily  identifiable  as  among  the 
least  of  the  pro-press  advocates. 


IN  EDITORIAL  CARTOONS 


BERRY’S  WORLD"* _ By  Jim  Berry 

Berry’s  daily  and  Sunday  editorial  cartoons  are  the  most  popular  in  America. 
Outstanding  editorial  cartoons  are  just  part  of  the  NEA  Advantage. 

For  more  information  call  Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  416-821-0661. 
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They  compute  a  rare  syndication  route 

Computer  writers  Franklynn  Peterson  and  Judi  K-Turkel  returned 
to  self -syndication  after  voluntarily  leaving  a  big  syndicate 


By  David  Astor 

Some  columnists  self-syndicate 
until  they  hook  up  with  a  major  syndi¬ 
cate,  while  others  travel  the  reverse 
route.  But  few  have  taken  the  path  of 
“Business  Computer”  creators 
Franklynn  Peterson  and  Judi  K- 
Turkel,  who  self-syndicated,  moved 
to  a  big  feature  distributor,  and  then 
voluntarily  returned  to  self-syndica¬ 
tion. 

Peterson  and  K-Turkel  first 
approached  major  syndicates  with 
their  column  idea  in  1982.  But  all  the 
feature  distributors  turned  it  down, 
with  some  opting  instead  for  com¬ 
puter  columns  focusing  on  entertain¬ 
ment. 

So  the  columnists  began  self-syndi¬ 
cating  “The  Business  Computer"  in 
early  1983,  and  built  their  client  list  to 
about  35  papers  by  1985.  That  year. 
Tribune  Media  Services  offered  to 
syndicate  Peterson  and  K-Turkel, 
and  the  columnists  agreed.  But  they 
came  to  feel  —  among  other  things  — 
that  their  feature  wasn’t  being  pro¬ 
moted  enough,  and  the  writing  team 
departed  TMS  in  1986. 

Now  “The  Business  Computer” 
and  its  newer  companion  column  — 
“Frank  &  Judi  On  Computers”  —  are 
nearing  the  50-newspaper-client 
mark. 

Getting  the  initial  papers  for  “The 
Business  Computer”  took  a  lot  of 
work  back  in  1982.  Peterson  and  K- 
Turkel  approached  each  potential 
client  with  letters  containing  informa¬ 
tion  such  as  the  number  of  computer 
stores  in  the  paper’s  circulation  area. 
Then  they  followed  up  with  more  let¬ 
ters  and  phone  calls. 

Peterson  said  a  computer  column 
was  a  tough  sell  back  then  (and  still 
not  an  easy  one  now).  He  noted  that  a 
number  of  editors,  despite  working  at 
heavily  computerized  newspapers, 
erroneously  believe  that  only  a  rela¬ 
tively  small  percentage  of  their  read¬ 
ership  uses  computers  and  is  inter¬ 
ested  in  the  subject. 

But  the  columnists  did  interest  six 
papers  in  1982;  the  Boston  Globe, 
Indianapolis  Star,  Miami  Herald, 
Milwaukee  Journal,  Providence  Jour¬ 
nal,  and  Salt  Lake  City  Deseret 


K-Turkel  and  Peterson 


News.  The  Chicago  Sun-Times, 
Columbus  Dispatch,  and  Dallas 
Times  Herald  were  among  the  clients 
that  came  later.  And  current  subscrib¬ 
ers  also  include  business  weeklies, 
which  Peterson  said  are  getting  many 
of  the  computer  ad  dollars  that  gen¬ 
eral-interest  dailies  could  be  generat¬ 
ing. 

All  clients  are  sent  both  “The  Busi¬ 
ness  Computer”  and  “Frank  &  Judi 
On  Computers,”  which  each  run  once 
a  week.  There  is  some  overlap,  but 
the  first  column  basically  talks  about 
work-related  computer  use  while  the 
second  takes  a  more  general  look  at 
the  fast-changing  field.  Both  features 
use  a  lively  writing  style  not  always 
found  in  computer  columns. 

“The  Business  Computer”  often 
discusses  various  brands  of  hardware 
and  software  after  they  are  exten¬ 
sively  tested  in  the  columnists’  Wis¬ 
consin  office.  And  the  reviews  are 
occasionally  negative,  said  Peterson, 
who  noted  by  way  of  example  that 
IBM  is  not  always  thrilled  with  the 
way  its  equipment  gets  evaluated. 
Two  excerpts  from  a  product  roundup 
earlier  in  the  year  read  as  follows: 

Coverage  of  the  September  16  News¬ 
paper  Features  Council  meeting  in 
Denver  will  begin  in  next  week's  E&P. 


“Apple  lie:  Still  one  of  the  most 
luggable  full-featured  portables, 
unless  you  count  the  clunker-sized 
monitor  most  users  hook  onto  it.” 

“Panasonic  Business  Partner  286; 
So  much  high  performance  for  so  little 
money,  we  nominate  Panasonic  to  try 
balancing  our  national  debt!” 

The  two  columns  have  also  dis¬ 
cussed  subjects  such  as  the  way  some 
of  Oliver  North’s  memos  were 
retrieved,  whether  the  Reagan  admi¬ 
nistration’s  highly  computerized  Star 
Wars  plan  can  work  (Peterson  and  K- 
Turkel  were  skeptical),  computerized 
personal  monitoring  systems  for  old 
and  ill  people,  the  fallacy  of  the 
“paperless  office”  (computers  create 
plenty  of  paper  printouts),  the  much 
higher  rate  of  good  chips  manufac¬ 
tured  by  Japanese  plants  than  Ameri¬ 
can  ones,  computers  billed  as  U.S- 
made  when  they  have  foreign  parts, 
the  inadequacy  of  computer  manufac¬ 
turer  warranties  (which  led  to  legisla¬ 
tion  for  improvements  in  this  area), 
and  computer  literacy. 

“I’m  not  very  hot  on  computer  lit¬ 
eracy,”  declared  Peterson,  who  said 
it’s  a  phrase  used  by  advertisers  to 
make  parents  feel  guilty  if  they  don’t 
buy  computers  for  their  kids.  Peter¬ 
son  said  children  learning  computers 
at  age  10  will  find  their  knowledge 
out-of-date  when  they  reach  adult¬ 
hood  (“it’s  like  teaching  driver’s  ed 
on  a  Model  T”)  and  that  manufactur¬ 
ers  should  concentrate  on  making 
their  computers  simpler  to  use. 

“The  Business  Computer”  and 
“Frank  &  Judi  On  Computers”  also 
include  book  reviews  and  answers  to 
reader  questions.  The  q&a  section 
appears  about  once  a  month,  although 
Peterson  and  K-Turkel  respond  per¬ 
sonally  to  reader  queries  much  more 
often  than  that  (if  a  stamped,  self- 
addressed  envelope  is  included). 

Peterson  and  K-Turkel  not  only 
write  about  computers  but  try  to  be 
innovative  with  them  as  well.  When 
clients,  for  instance,  get  computer-to- 
computer  delivery  direct  from  Peter¬ 
son  and  K-Turkel,  the  columns  are 
automatically  copy  edited  during 
transmission  to  fit  each  paper’s  style. 

(Continued  on  page  60) 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April.  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ _ _ 

Nature  of  Business  _ _ 

Address _ Ste./Apt _ 

City _ State _ _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


. .  The  business  of  editorial  cartooning 
involves  sitting  on  the  fence  and  firing  in 
both  directions.  It  means  mustering  the 
best  draftsmanship  possible.  And  it  also 
helps  to  be  against  the  government . . 


When  the  New  York  Daily  News'  Paul  Rigby  takes  appeared  in  People  magazine,  the  New  York  Times, 
aim  and  fires,  issues  explode  from  the  White  House  to  Time  and  Newsweek. 

Buckingham  Palace.  Copley  cartoonists  are  a  big  draw  for  900  subscrib- 

This  patriarch  of  political  cartoonists  has  nabbed  ing  newspapers  in  the  U.S.  and  Canada.  To  draw 

awards,  as  well  as  readership,  from  Sydney  to  your  own  conclusions,  call  toll-free  800-445-4555* 

Manhattan.  In  fact,  he's  a  five-time  winner  of  for  a  free  sample  of  our  Editorial  Cartoon 

Australia's  prestigious  Walkley  Award.  package,  available  camera-ready  daily,  weekly 

His  cartoons,  plus  those  of  our  other  10  cartoon-  or  monthly. 
ists-Steve  Kelley,  Bruce  Beattie,  Clay  Bennett,  Scott  Get  the  package  that  ties  up  readership  and  reve- 
Willis,  Mike  Luckovich,  Gary  Markstein,  J.D.  Crowe,  nues.  The  one  with  the  draw  of  our  controversial 
Pat  Crowley,  Ken  Alexander  and  Bob  Englehart-  have  cartoonists. 


P.Q  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1618. 
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year  to  speak  with  editors,  reporters, 
advertisers,  community  groups,  and 
others.  The  Columbus  Dispatch  was 
the  first  to  take  advantage  of  this 
offer. 

Although  they  share  a  byline. 


Peterson  and  K-Turkel  each  have 
their  own  specialties.  “She  does  the 
nouns,  I  do  the  verbs,  and  we  fight 
over  the  adjectives,”  joked  Peterson. 

(Continued  on  next  page) 


(Continued  from  page  58) 

The  columnists  also  attempt  to  he 
innovative  in  other  areas.  For  exam¬ 
ple,  they  have  told  clients  that  they 
are  willing  to  fly  into  their  town  once  a 


Ranon  Lurie 


Political  cartoonist 
will  leave  UPS,  EPS 


Ranan  Lurie,  whose  political  car¬ 
toons  appear  in  about  400  papers  in 
over  50  countries,  has  decided  to 
leave  Universal  Press  Syndicate  and 
Editors  Press  Service  effective 
November  1. 

Lurie's  political  cartoons  will  then 
be  handled  by  Cartoonews  Interna¬ 
tional  (Cl),  a  syndicate  he  formed  ear¬ 
lier  this  year  that  already  distributes 
his  economic/business  cartoons  and 
caricatures  to  over  125  papers. 

Universal  has  syndicated  Lurie’s 
work  domestically  for  about  six 
years,  while  Editors  Press  had  han¬ 
dled  international  distribution  for 
about  14.  A  Cl  spokesperson  said 
Lurie  has  a  high  regard  for  both  com¬ 
panies,  but  thought  that  being  with  a 
smaller  firm  would  make  it  easier  to 
develop  and  distribute  more  innova¬ 
tive  cartoon  features.  One  new  offer¬ 
ing  will  be  “Lurie’  Week”  (see 
accompanying  story). 

There  is  a  possibility,  however,  that 
a  major  syndicate  will  purchase  the 


An  example  of  the  new  cartoon/caricature  package. 


Lurie’s  Week’  to  be  introduced 


one  or  two  caricatures  laid  out  in 
camera-ready  form.  There  will  be 
three  versions  of  the  package  —  one 
geared  toward  Eastern  U.S.  papers, 
one  aimed  at  Central  clients,  and  one 
for  Western  subscribers.  And 
“Lurie’s  Week”  will  occasionally  be 
customized  for  individual  papers. 

The  package  will  be  sent  out 
Wednesday  for  Sunday  use  (although 
a  client  could  run  it  any  day  it  wants). 

Lurie’s  current  political  cartoon 
clients  will  have  first  crack  at  buying 
“Lurie’s  Week.”  If  they  don’t  want  it, 
they  can  continue  running  Lurie’s 
work  one  cartoon  at  a  time.  Some 
papers,  such  as  the  San  Francisco  Ex¬ 
aminer,  have  already  carried  “Lurie’s 
Week”  on  a  test  basis. 

Cl  —  based  at  Trump  Tower,  721 
Fifth  Ave.,  Suite  53H,  New  York, 
N.Y.  10022  —  will  also  be  offering 
Lurie’s  political  caricatures  as  a  sepa¬ 
rate  feature  beginning  November  1 . 


Cartoonews  International  (Cl)  will 
be  distributing  a  weekly  package  of 
Ranan  R.  Lurie’s  work  starting 
November  1. 

“Lurie’s  Week”  will  be  comprised 
of  four  or  five  political  cartoons  and 


New  York  City-based  CL  Two  fea¬ 
ture  distributors  approached  Lurie  af¬ 
ter  finding  out  that  he  was  leaving 
Universal  and  Editors  Press,  accord¬ 
ing  to  the  spokesperson.  But  if  Cl  was 
sold,  it  would  still  be  a  separate  entity 
—  with  Lurie  possibly  serving  as 
chairman  of  the  board. 

Lurie  during  his  career  has  worked 
for  publications  such  as  U.S.  News  & 
World  Report,  Japan’s  Asahi  Shim- 
hun.  The  Times  of  London,  West  Ger¬ 
many’s  D/e  Welt,  Newsweek  Interna¬ 
tional,  and  Life. 


Syndication 
Associates,  Inc. 


Shoe’  a  decade  old 


provides 
FREE,  PROVEN 
REVENUE-GENERATING 
NEWSPAPER  FEATURES 

P.O.  Box  1000  Bixby.OK  74008-1000 
(918)  34-6532 


Schulz  ranks  fourth 


“Shoe”  by  Jeff  MacNelly  reached 
its  tenth  year  of  syndication  earlier 
this  month. 

The  comic  now  appears  in  almost 
1,000  newspapers  worldwide, 
according  to  Tribune  Media  Services, 
and  there  are  plans  for  an  animated 
“Shoe”  television  special. 

MacNelly  is  also  a  three-time  Pulit¬ 
zer  Prize-winning  editorial  cartoonist 
for  the  Chicago  Tribune  and  TMS. 


“Peanuts”  creator  Charles  M. 
Schulz  of  United  Feature  Syndicate 
earned  $55  million  in  1986  and  1987, 
according  to  a  Forbes  magazine 
report.  That  made  him  the  fourth 
highest-paid  entertainer  behind  Bill 
Cosby  ($84  million),  Sylvester  Stal¬ 
lone  ($74  million),  and  Bruce  Spring¬ 
steen  ($56  million). 


SPECIAL 


SERIES 
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(Continued  from  previous  page) 
Seriously,  Peterson  reported  that  he 
tends  to  write  the  columns  discussing 
the  technical  and  business  aspects  of 
computers  (with  K-Turkel  doing  the 
editing)  while  K-Turkel  writes  on 
such  matters  as  educational  applica¬ 
tions  of  computers  (with  Peterson 
doing  the  editing).  Pieces  addressing 
other  topics  might  be  written  by  either 
of  the  columnists. 

Peterson  and  K-Turkel  —  who  are 
two-time  winners  of  the  National 
Press  Club’s  Distinguished  Consumer 
Journalism  Award  —  also  have  staff 
people  and  college  interns  who  help 
with  writing,  researching,  and  open¬ 
ing  mail.  One  week,  Peterson  and  K- 
Turkel  received  60  pounds  of  press 
releases  from  computer  companies. 

When  it  comes  to  newspaper  cover¬ 
age  of  computer-related  matters,  said 
Peterson,  finding  “what  is  real”  from 
among  all  the  “gobbledygook”  in 
these  press  releases  requires  a 
reporter  or  columnist  who  covers  the 
field  full  time.  “It’s  a  highly  confus¬ 
ing,  highly  experimental  field,”  he 
added.  “There’s  so  much  going  on,  so 
many  changes.” 

Born  in  Wisconsin,  Peterson  stud¬ 
ied  sociology  at  the  University  of 
Wisconsin.  “I  went  there  to  look  at 
people,”  recalled  the  columnist, 
speaking  of  his  college  major.  “They 
showed  me  a  computer  and  told  me  to 
study  people  with  this!” 

Peterson  went  on  to  work  for  a 
French  computer  company  in  1961  — 
when  the  industry  was  relatively  new 
and  computers  were  quite  large  — 
and  later  started  a  free-lance  career 
that  saw  his  articles  published  in  For¬ 
tune,  McCall’s,  Sunday  newspaper 
magazines,  and  elsewhere.  He  met  K- 
Turkel,  who  was  pursuing  a  journal¬ 


ism  career  herself,  during  this  time. 

K-Turkel  (the  “K”  is  the  first  letter 
from  her  former  married  name  and 
Turkel  is  her  mother’s  maiden  name) 
is  a  New  York  City  native  who  stud¬ 
ied  English  at  Brooklyn  College. 

Peterson  and  K-Turkel  spend  much 
of  their  non-column  time  writing 
books  (22  in  all)  and  doing  computer 
consulting  —  some  of  it  free  of  charge 


for  religious  groups  and  other  organi¬ 
zations.  They  also  appear  on  televi¬ 
sion  shows  such  as  Today  and  radio 
programs  such  as  All  Things  Consid¬ 
ered,  and  give  seminars  and  lectures. 

The  columnists  —  based  at  P/K 
Associates,  4343  W.  Beltline  Hwy., 
Madison,  Wis.  53711-3860  —  also 
enjoy  playing  bridge,  skiing,  and 
traveling. 


HARRY  STEIN’S  HOME  FRONT 


A  Father’s  View 
of  Attempting  to  Raise 
Good  Kids  in  a  Crazy  World 

This  weekly  column,  debuting 
October  5,  provides  entertaining 
insights  for  fathers,  mothers  and 
others,  Harry  Stein,  Elsquire’s 
former  “Ethics”  columnist,  is 
also  the  author  of  three  books. 


For  more  information  call  Brad 
Bushell  at  1-800-221-4816  (in  New 
York,  212-692-3700).  United 
Media  Canada,  416-821-0661. 

UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

A  SCRIPPS  HOWARD  COMPANY 
AN  AFFILIATE  OF  UNITED  MEDIA 


McNaught  has  national/international  affairs  column 
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A  thrice-weekly  national/interna¬ 
tional  affairs  column  is  being  intro¬ 
duced  this  fall  by  McNaught  Syndi¬ 
cate. 

The  750-word  “On  the  Point”  is  by 
Harry  Blaney  and  Julia  Moore,  who 
have  written  for  the  Baltimore  Sun, 
Chicago  Tribune,  Christian  Science 
Monitor,  International  Herald  Trib¬ 
une,  Newsday,  Philadelphia 
Inquirer,  San  Francisco  Chronicle, 
Washington  Post,  and  numerous 
other  newspapers  and  professional 
journals.  The  Washington,  D.C- 
based  husband-and-wife  team  were 
recently  joint  Rusk  Fellows  and 
Research  Associates  at  Georgetown 
University’s  Institute  for  the  Study  of 
Diplomacy. 

An  American  diplomat  for  over  20 


years,  Blaney  worked  on  the  policy 
planning  staff  of  Secretaries  of  State 
Henry  Kissinger  and  Cyrus  Vance. 
The  author  of  Global  Challenges:  A 
World  at  Risk  has  a  B.A.  from  Alle¬ 
gheny  College  and  an  M.  A.  from  Yale 
University,  and  has  done  graduate 
work  at  Johns  Hopkins  University 
and  the  London  School  of  Economics 
and  Political  Science. 

Moore,  who  graduated  from 
Georgetown’s  School  of  Foreign  Ser¬ 
vice,  is  past  deputy  director  of  the 
Arms  Control  Association  —  a  non¬ 
partisan  national  security  organiza¬ 
tion  connected  with  the  Carnegie 
Endowment.  She  worked  at  the  State 
Department  for  over  10  years,  and 
also  served  at  NATO  headquarters  in 
Belgium. 


Harry  Blaney  and  Julia  Moore 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


COMPUTERS 


SHOW  BUSINESS 


ANNOUNCEMENTS 


"I  WORK  for  nothing,  forever,  after  you 
pay  what  we'll  call  an  employment  fee 
of  $2,495.  I’ll  file  your  stories  from 
your  front  end  systems  and  then  retrieve 
them  and/or  conduct  research...  All 
automatically,  in  seconds!  I’ll  improve 
your  bottom  line  and  product  or  return 
your  fee.  You  can  cost,  justify  me  in  a 
hurry!  Thats  how  fast!  Progressive  jour¬ 
nalists  should  write  for  the  facts  in  care 
of:  Kim  Sexton,  Stauffer  Gold,  PO  Box 
458,  Independence,  MO,  64051.  I’m 
from  Missouri  and  I’ll  show!" 


_ CHILDREN _ 

CHILDRENS  CHOICE—  popular 
column  for  kids.  Approximatley  600 
words  pre-screened,  original  illustra¬ 
tions,  interesting  topics,  fun  activities. 
4th  year.  Samples,  rates.  Box  486, 
Pownal,  VT  05261.  (802)  823-5276. 


_ GENERAL _ 

HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  ’’Pie  in  the  Sky.”  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572, 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  illustrated  graphic,  and 
column  (California  only).  Features 
carried  by  Miami  Herald,  Chicago  Sun- 
Times,  New  York  Daily  News,  San  Fran¬ 
cisco  Examiner,  San  Diego  Union  and 
many  others.  Call  or  write  Bradley 
Inman,  5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252, 


READERIPROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  1-800 
323-0227  (In  Illinois  312-345-7500) 


“LIVE  FROM  HOLLYWOOD”:  exciting, 
new  column  -  original,  behind-the- 
scenes,  fan-oriented  --  a  grabber! 
Twice-weekly:  $5.00.  At  these  prices 
why  settle  for  a  ho-hum  package  deal? 
Liven  up  your  entertainment  page.  Free 
sample.  L.A.  Features,  16137  Sher¬ 
man  Way,  Box  24,  Van  Nuys,  CA 
91406,  or  call  (818)  988-687(1. 


FEATURES  FOR  SALE 

BALTIC  LISTENING  POST 
U.S.  Foreign  Correspondent,  Latvian- 
speaker,  wants  to  sell  regular  features 
on  Baltic  States,  Soviet  affairs,  also 
Scandinavia,  business,  travel.  Based  in 
Stockholm.  Juris  Kaza,  Sorog,  73, 
S-163  41  Spanga,  Sweden.  Tel,  int.46 
8  750  9188. 


BOOKS  FOR  SALE 

THE  WRITER’S  NEW  BEST  FRIEND. 
A  Dictionary  of  Cliches,  Idioms  and 
Catch  Phrases.  Nearly  10,000  of  them, 
listed  by  Key  Word.  Perfect  for  feature 
headline  and  caption  writers.  If  your 
subject  is  rainfall,  look  up  “Rain,” 
“Water,”  “Wet”  and  you  get  dozens  of 
idea  starters  that  can  lead  to  eye¬ 
catching  copy.  An  indispensable  refer¬ 
ence.  $24.95  ppd.  to  Larkspur,  Unlim¬ 
ited,  2100  Lincoln  Park  W.,  Chicago,  IL 
60614.  (312)  472-2781. 


WEEKLY  COLUMN 

IF  YOU’D  like  to  add  a  little  zest  to  your 
editorial,  opinion,  or  feature  pages,  I 
offer  you  a  weekly  column  which  some¬ 
times  can  be  a  little  controversial,  but 
which  is  always  topical,  insightful, 
humorous,  and  well-written.  Just  $8  a 
column.  For  free  samples,  of  published 
work,  please  contact  David  J.  Glenn, 
140  Jaffray  St.,  Brooklyn,  NY  11235. 
(SASE  not  required,  but  would  be  very 
helpful.  Thank  you.) 


_ HEALTH _ 

“SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy.  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 

ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  Shoppers  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


NEWSPAPER  BROKERS 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Ne.vspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

NEAR  HILTON  HEAD  and  Savanah. 
Profitable  7  year  old  weekly  with  extras. 
Steady  income  growth,  much  more 
potential,  excellent  for  first  time  owner. 
Asking  $100,000,  will  finance. 
BI-MONTHLY  MAGAZINE.  Could  be 
published  any  where.  Asking  lx  gross 
$75,000,  will  finance. 

95  YEAR  OLD  weekly  plus  monthly 
publication  in  high  growth/income  area 
of  Carolina’s.  Asking  lx  gross  of 
$150,000,  will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356,  (803) 
457-3846. 


A  GREAT  STYLE  OF  LIFE  can  be  yours 
in  beautiful  Western  Colorado!  A  profit¬ 
able  biweekly  community  tabloid  in 
growing  area.  $32,500  includes  equip¬ 
ment.  Serious  inquiries  only.  VYrite 
George  Grgory,  416  Independent  Ave., 
#3,  Grand  Junction,  CO  81501. 


ESTABLISHED  NYC  weekly  needs 
partner— young,  aggressive 
salesperson/editor— take  over  in  2-3 
years.  Down  payment,  easy  pay  out.  Box 
2300,  Editor  &  Publisher. 


Call  212  675-4380 
CONGRATULATIONS  To... 

News  Media,  Inc.  (Mr.  John  Tompkins,  Pres.) 
on  the  purchase  of: 

The  Torrington  Telegram  — 

Ungle  Guide  WAFB  Sentinel  — 

Platte  County  Record  Times 
and  The  Wyoming  Government  Report 
from  Lindsey  Publishing 
(Mr.  and  Mrs.  Michael  Lindsey) 

We  are  proud  to  have  handled  the 
negotiations  for  this  sale. 

HICKS  MEDIA  SERVICE 
31  N.  Wyoming  Ave. 
Buffalo.  WY  82834  (307)  684-5750 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MIDWEST  WEEKLY  classifeid  with 
unique  second  picture  magazine 
included.  5  Macintosh  plusses  and 
laser  typesetter  in  place.  Also  darkroom 
equipment.  Free  distrbution  paper  with 
1,000  racks  in  place  for  30,000  weekly 
circulation.  Respond  to  PO  Box  12562, 
North  Kansas  City,  MO  64116. 


NEW  JERSEY  weekly  newspaper. 
Established  1899.  Gross  has  tripled 
over  last  six  years.  Ripe  for  expansion. 
Respond  to  Box  2317,  Editor  & 
Publisher. 


OHIO:  Shopper,  web  plant,  gross 
$1,550,000,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000.  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail — half  adult  carrier, 
growing  market.  $820,000  total  price, 
$275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $60,000,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier — 40  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $40,000,  solid 
market,  McIntosh  laser,  growth  poten¬ 
tial,  price  includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 

CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 


RARE  OPPORTUNITY.  6,000  paid 
circulation  Tennesee  county-seat  week¬ 
ly  with  TMC  product.  Press,  equipment 
and  real  estate  included.  National 
award  winning  owner  wants  to  retire. 
$650,000  price  reasonable  and  fair. 
Call  or  write:  Jim  Hall  Media  Service, 
408  Elm  Street,  Troy,  AL  36081  (205) 
566-7198. 


SOUTH  DAKOTA  weekly  shopper  gross¬ 
ing  $200,000  plus.  $45,000  down. 
WYOMING  farm  ranch  publication. 
Long  history  of  profit.  Priced  at 
$135,000. 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


STRONG  WEEKLY  in  strong  economy 
with  growth  potential.  Cosmopolitan 
community  in  pituresque  rural  moun¬ 
tain  valley  without  competition.  In 
Pacific  Northwest  for  under  $200,000. 
Other  West  Coast  listings.  Weeklies, 
shoppers,  specialty  publications  from 
$10(3,000  to  $4  million.  Dave  Gauger, 
Gauger  Media  Service,  PO  Box  643, 
Raymond,  WA  98577.  (206) 
942-2661. 


TEN  YEAR  old  weekly  newspaper. 
Southwestern  Ohio.  1(3,000  circula¬ 
tion.  Annual  revenue  $130,000.  Call 
(513)  877-2455  or  (513)  899-3297. 


WEB  OFFSET  printing  plant,  Texas 
metro  area,  doing  about  $1  million 
gross. 

THREE  SPECIALTY  trade  magazines, 
1986  gross  over  $700K,  $115K  net. 
ATN,  Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)476-3950. 


BEAUTIFUL  ARKANSAS  setting  for  Publisher 
exclusive  weekly  with  3, 1 50  paid  circu- 
lation  and  TMC  product  with  8,600  free  ■  ^  ■ 

circulation.  Nice  town  and  growing 
county.  $750,000.  $250,000  down 
and  owner-financing  available  to  quali¬ 
fied  buyer.  Also,  some  assumable 
debts.  Asset  sale.  (3all  or  write:  Jim  Hall 
Media  Services,  408  Elm  Street,  Troy,  Ebb 

AL  36081.  (205)  566-7198. 

EDITOR  &  PUBLISHER  for  September  19,  1987 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  WINE  COUNTRY  weekly 
grossing  over  $700,000  annually.  High 
growth  area.  High  quality  of  life.  Look¬ 
ing  for  buyer  or  managing  partner  with 
strong  sales,  marketing  background. 
FLORIDA  SHOPPER,  west  coast,  fast 
growth  area.  Grossing  $600,000. 
Asking  $500,000  cash  and  terms. 
SOUTHWEST  MISSOURI  weekly  and 
shopper.  $100,000  includes  the  build¬ 
ing.  Terms. 

NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings,  $600,000. 
Cash  and  terms. 

NORTH  ARKANSAS  weekly.  Beautiful 
rustic  area.  $110,000. 

NEW  MEXICO  exclusive  weekly  in  fine 
growth  area.  $250,000  includes  build¬ 
ings.  Terms. 

COLORADO  EXCLUSIVE  mountain 
weekly.  Remote  area  in  northern  part  of 
state.  Skiing  nearby.  $85,000,  attrac¬ 
tive  terms. 

WESTERN  COLORADO  weekly  in  area 
set  to  boom.  Great  area  for  outdoor 
sports,  including  skiing.  Grossing 
$120,000.  Without  real  estate. 
$110,000.  Profitable  operation. 
Terms. 

NORTHWESTERN  MONTANA  weekly. 
Near  Canadian  border.  No  printing. 
Priced  at  newspaper  gross  only, 
$110,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

James  C.  Sterling 
BOLITHO-STERLING 
NEWSPAPER  SERVICE 
PO  Box  492,  Bolivar,  MO  65613 


NEW  YORK  CITY  suburban  weekly 
15,000  paid  subs,  highly  respected. 
Easy  commute  from  Manhattan.  Gross 
$650,000.  Cash  or  terms. 

IOWA  DAILY  AND  WEEKLY,  total  gross 
$888,377.  Used  central  plant.  Real 
estate  included.  Terms. 

KANSAS  WEEKLIES,  includes  central 
plant  with  3-unit  Web  press.  Gross 
$640,000.  Terms,  reasonably  priced. 
IOWA  COUNTY  SEAT  exclusive  weekly, 
shopper,  gross  $515,000.  Price 
includes  part  of  central  plant.  County 
population  9,500. 

For  information  write: 

ROBERT  M.  80LITH0 
Bolitho-Sterling 
4210  Johnson  Dr.,100A 
Fairway,  KS  66205 


ZONE  2,  Quality  shopper  with  excellent 
management  systems  and  financial 
data.  30  percent  cash  flow  on  gross  of 
$600,000.  $850,000  selling  price 
includes,  new  building,  receivables  & 
equipment.  Cash  buyout  preferred. 
Send  inquiries  to  Box  2350,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium-sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Box  2316,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


150-1-  Top  Circulation  Ideas  of  1987! 
Same  day  mailing  service.  Full  money 
back  guarantee!  Send  $15  to:  Jack 
Einreinhof,  136  Yorkshire  Circle,  Lynch¬ 
burg,  VA  24502-2757. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  senrice.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 


CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
See  ad  under  circulation  Positions 
Wanted  classification. 

TOM  CHRISTIAN  (813)  931-3649 


IF  YOU  ARE  having  trouble  with  profits, 
I  can  show  you  how  to  double  your 
advertising  income  in  the  next  12 
months.  I  am  a  successful  publisher 
with  over  25  years  experience.  If  I  fail, 
you  pay  me  nothing.  Call  me  at  (617) 
934-2627.  I  will  review  your  potential 
over  the  phone.  Ask  for  Mr.  Hopkins. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


NEWSPRINT  FOR  SALE 


30  LB  CANARY  NEWSPRINT  25  1/2  " 
width  42  ”  diameter.  65,000  lbs. 
$470.00  per  ton.  Also  12  3/4  ”  canary, 
25  1/2  ”,  17  ”  pink.  (814)  456-0685. 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


COMPUTER  CONSULTANTS 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


INDUSTRY 

SERVICES 


CAMERA  &  DARKROOM 


Chemco  Marathon  Camera,  auto 

transport 

LogE  processor 

ONE  Corporation 

(404)  458-9351  Telex  700563 


PAKO  CR-1  CONTAINER  REPLENISH¬ 
MENT  SYSTEM,  125  volt.  Cost 
$1,995,  Make  offer.  All  reasonable 
offers  considered.  Bob  Roach,  The 
Seattle  P-l,  PO  Box  1909,  Seattle,  WA 
98111,  (206)  448-8173. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTER  SOFTWARE 

CROSFIELD  HASTECH  3  HS-2330 
CPU’s  6  magician  terminals. 

No  unreasonable  offer  will  be  refused. 
Call  today.  (813)  923-3635. 


EQUIPMENT  &  SUPPLIES 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
National  Super  A-250  plate  processor 
One  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


FOR  SALE:  Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Also  Quarterfolders,  Bunn 
Tyers,  and  Phillipsburg  Inserting 
Machines  for  envelope  inserting. 
Savings  in  the  thousands.  In  New  York 
telephone  (516)  645-5240.  Outside 
New  York  1-800-645-5240. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Kansa  320  inserter,  3  into  1  (double 
out) 

Signode  MA  strapper 
Quipp  stacker  mdl  SJlOO 
Muller-Martini  stacker  mdl  259 
ONE  Corporation 

(404)  458-9351  Telex  700563 


KIRK  RUDY  Labelling  Machine,  215 
Base,  211  labeling  head.  Recently 
rebuilt.  New  conveyer  and  new  Heavy 
Duty  Tyer.  Tom  Klaahsen,  3468  US 
Hwv  14-16  East,  Clearmont,  WY 
82835.  (307)  758-4436. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D"  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 


MULLER  MARTINI  Model  JGV  sattle 
sticher  with  4  stations.  Excellent  condi¬ 
tion.  Phone  Leo  Dorschner,  Daily  News, 
(507)  334-1853. 


MULLER  MARTINI 


TRADE-INS 

Muller  Martin 
used  equipment 

Model  ITM  A492I 

buarter  Foldinc 
achine 


MISCELLANEOUS 


25  KVA  LINE  VOLTAGE  REGULATOR, 
phase  3  D-D,  3  Y-D,  3  Y-Y.  Input  160v 
to  228v,  output  208v-120v.  Cost 
$1,133.  Make  offer.  All  reasonable 
offers  considered.  Bob  Roach,  The 
Seattle  P-l,  PO  Box  1909,  Seattle,  WA 
98111,  (206)  448-8173. 


4,000  TO  5,000  GREEN  CARRIER 
ROUTE  TUBES  like  new  with  inprinted 
logo  available  for  immediate  sale.  Best 
offer.  Call  Ed  Williams  at  (814) 
438-7666. 


PHOTOTYPESETTING 


BUY/SELL'BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


WANT  TO  BUY  CG  One  System  model 
490  with  or  without  terminal.  Call 
GRAPH-X  INC.  (215)  439-1942. 


3/U  Daily  King  II  Web-1977-KJ6  folder 
w/double  parallel,  3  cross  and  3  web 
perf-3  web  Acumeter  TCM  paster-web 
break  controls-King  M 1 5  sheeter.  (913) 
362-8888. 


COLOR  KING-  Good  operating  order.  5 
units  and  folder.  $69,000.  Price 
reduced  $1,000  a  week  until'sold.  Call 
Derek  Dunn-Rankin,  (813)  484-2611. 


COMPLETE  6  unit  Goss  Mark  one  press 
consisting  of 
6  RTP’s 

1  double  2-1  folder  22  3/4  cut  off 
6  units  82"  side  frames 
3  Half  Decks 
2  high  angle  bar  nest 
1  balloon 

Northeast  Incorporated 
(213)  256-4791 


CUSTOM  BILT  3  knife  trimmer  TK  350, 
for  color  King  Press  or  Goss  S/C  folder. . 
Call  Web  Specialties,  Inc.  (916) 
635-1610. 

GOSS  1500  series  folder  double 
nippers,  double  paralell.  No  drive,  call 
Web  Specialities,  Inc.  (916) 
635-1610. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit, 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


NEWS  KING  6  units.  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  September  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units.  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 

6  Unit  News  King  with  KJ6 

2  News  King  floor  position  add-on  units 
2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  ,  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  UOP  unit;  stacked  units;  four 
105  Count-O-Veyors 
6  Unit/l-folder  Goss  Suburban  S-1130 
Press;  4  floor  position;  2  stacked  -  (2 
1500  Series  units). 

4  Unit  Goss  Urbanite  II,  21  1/2"  cut¬ 
off,  3  pasters,  1985  vintage. 

10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 

2  Web  Leader  add-on  units,  mfg.  1978 
Community  splicers  manufactured  by 

AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050 _ Tlx  42362 

3/U  Daily  King  II  Web-1977-KJ6  folder 
w/double  parallel,  3  cross  and  3  web 
perf-3  web  Acumeter  TCM  paster-web 
break  controls-King  M 15  sheeter.  (913) 
362-8888. 


TWO  GOSS  METRO  7-UNIT  PRESSES 
S/N  3219  &  3220 

Each  consisting  of; 

7  -  Goss  Metro  units 
4  -  Goss  Metro  half  decks 
1  -  Single  3:2  folder.  23  9/16" 
cut-off  w/double  upper  formers 

7  -  Goss  digital  reels  (automatic) 

8  -  Westinghouse  75  HP  motors 
TWO  GOSS  MARK  II  PRESSES  S/N 
2367  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  Tl  units 
4  -  Goss  Mark  II  half  decks 
(Press  2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2 
folder  w/double  upper  formers 
23  9/16” 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers-  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  Vx”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2.  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PRESSES 


USED  EQUIPMENT 

6-1980  Community  SSC  units 
Available  November  1987 

Web  Leader  Press: 

1  Quad  unit  -  1977 
1  1/2,  1/4  and  Double  Digest  folder 
w/40  HP  motor 
5  Floor  units  -  1979 
1  Stacked  unit  w/floor  mtg.  components 
-1984 

1  Five  position  rollstand 

All  components  and  spares 

Atlas  Web  Leader  Press 
Less  than  2  years  old 

1  Folder  w/1/2,  1/4  and  double  parallel 

1  Folder  w/1/2,  1/4 

2  75  HP  drive  motor  and  controller 

1  Twinning  panel 

1 1  Mono  units  w/sidelay  &  circumferen¬ 
tial  on  both  sides 

2  Quad  units 

5  2-Position  rollstands  (42") 

16  Tidland  air  shafts 
2  2-Ton  electric  hoists 
All  connecting  parts 
1  year  warranty  offered 

4  Community  units  1964 
1  Community  folder 

1  Community  folder 
1  Goss  SC  folder 

Add  on  stacked  unit  for  Community  and 
Urbanite 

ALL  AVAILABLE  IMMEDIATELY 

CALL  FOR  INFO: 

DEV  INDUSTRIES,  INC. 

MICHAEL  A.  SCHWARTZ 
1-800-323-7683 


Goss  Metro,  4  units,  1  deck 
Urbanite,  10  units 
Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO'series  folder 
Sububan,  8  units.  Urbanite 
folder 

SC,  4  units,  1977 
SC,  3  units,  1972-75 
Community,  3  units.  1979 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


MAKE  YOUR  OLD  R.T.P’S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


'PORATED  HARRIS 

Telex  130326  Harris y-25  6  units  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 

-  Harris  V15-A  add  on  units, 

’’S  INTO  NEW  Harris  V-25  add  on  units 
i  to  simplified  Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

3  Goss  digital.  GOSS 

PRIES,  INC.  4  unit  community  SSC  21  1/2  inch 

791  cutoff 

_  5  unit  community  SSC  21  1/2  inch 

Spare  parts  for  cutoff 

Wood  presses  5  unit  community,  community  folder 
22  3/4  inch 

2  Goss  community  units  as  add  ons, 

3l  folder  as  is  or  rebuilt 

3/4".  king 

s  News  King  6  units  KJ-6  folder,  imma¬ 

culate  condition,  large  spare  parts 
MISCELLANEOUS 

r-22  3/4  cutoff  Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
ins  immediatley 

ns  Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available, 
lipment,  new  &  We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
ilder  copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
lat  you  need  and  financing  can  be  arranged, 
r  mailroom  All  Equipment  Guaranteed, 

e  and  erecting  MIRACLE  INDUSTRIES,  INC. 
fuipment  259  GREAT  HILL  RD.,  NAUGATUCK. 

PRIES,  INC.  CT  06770 

791  (203)  723-0928  Telex  140186 
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HELP 

WANTED 


_ ACADEMIC _ 

EASTERN  MICHIGAN  University  seeks 
an  Assistant  Professor  of  Journalism 
beginning  Fall  term  1988.  Significant 
print  experience  and  Master’s  degree 
required  (B.A.  or  M.A.  must  be  in  jour¬ 
nalism  or  mass  communications). 
Applicants  must  be  qualified  to  teach 
courses  in  reporting  and  editing  and 
may  develop  special  interest  courses. 
Tenure  track,  entry-level;  competitive 
salary.  Send  letter  of  intent  and 
complete  vitae  by  December  15,  1987 
to  Professor  Eleanor  S.  Wright,  Search 
Chairperson,  PO  Box  920,  Human 
Resources,  Eastern  Michigan  Universi¬ 
ty,  Ypsilanti,  Ml  48197;  (313) 
487-0147  or  (313)  487-4220.  Eastern 
Michigan  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


ADVERTISING 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  D.L.  Parvin,  Advertising  Mana¬ 
ger,  Editor  &  Publisher,  11  West  19 
Street,  New  York,  NY  10011. 


ADVERTISING  SALES 
Versatile  salesperson  needed  for  grow¬ 
ing  ad  staff  at  busy  trade  journal 
publishing  house.  Looking  for  a  self- 
motivated  individual  on  the  way  up. 
Must  be  free  to  travel  and  comfortable 
with  direct  sales  calls  and/or  phone 
work.  Willing  to  train  exceptional  person 
with  a  good  track  record  of  sales  perfor¬ 
mance  and  gains.  Better  than  competi¬ 
tive  pay,  very  desirable  location  in  Zone 
6.  Send  resume  and  salary  history  to 
Box  2329,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
opening  on  Zone  3  daily.  Right  person 
will  have  ample  opportunity  for 
advancement  to  publisher  of  other 
papers  in  our  growing  organization. 
Proven  management  a  must.  Send 
resumes  to  Box  2212,  Editor  and 
Publisher. 


ADVERTISING  MANAGEMENT 
OPPORTUNITY 

Excellent  opportunity  to  join  our  growing 
newspaper  company.  We’re  looking  for 
aggressive,  energetic,  enthusiastic  self 
starters.  People  who  will  provide  good 
leadership  and  who  are  willing  to  go  the 
extra  mile  to  acheive  results,  in  return  a 
competitive  compensation  and  benefits 
plus  unlimited  advancement  opportuni¬ 
ties.  Interested  canidates  should  send 
resume,  salary  requirements  and  cover 
letter  to  Box  2333,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Large  South  Florida  Jewish  weekly 
needs  a  leader  to  motivate  sales  staff  in 
tremendous  growth  market.  Unlimited 
career  potential.  Send  resume  and 
salary  history  tO: 

Ad  Director 

One  South  Ocean  Blvd. 

Suite  319 

Boca  Raton,  FL  33432 


CLASSIFIED  ADVERTISING 
EXECUTIVE 

Excellent  opportunity  for  top  classifed 
executive.  Growing  group  of  respected 
weekly  newspapers  on  Chicago’s 
affluent  North  Shore.  We  seek  a  highly- 
motivated,  get-it-done  person  with 
experience  ih  all  aspects  of  classified 
advertising.  Knowledge  of  North  Shore 
mareketplace  would  be  helpful.  Decent 
based  salary,  generous  incentive,  bene¬ 
fits  and  an  exciting  challenge!  Send 
confidential  letterto  Box  2353,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Columbian  newspaper,  a  47,000 
daily  in  Van  Couver,  Washington,  is 
interviewing  for  a  classifed  advertising 
manager  at  the  Western  Classified 
Manager  conference  in  Denver,  October 
4th,  5th,  and  6th. 

Join  a  team  of  dedicated  professionals. 
You’ll  have  the  freedom  to  use  your 
creative,  innovative,  proven  manage¬ 
ment  skills  to  produce  results  for  an 
organization  that  rewards  high  quality 
performance. 

$40,000-$45,000  to  start  plus  an 
excellent  benefit  package  including  4 
weeks  vacation. 

Live  in  the  sceneic  Northwest  just 
across  the  Columbia  river  from  Port¬ 
land,  Oregon.  60  miles  from  skiing  and 
90  miles  from  the  Pacific  ocean. 

To  apply  and  arrange  for  an  interview 
call  Ann  Michael,  Vice  President  of 
Human  Resources,  The  Columbian, 
(206)  694-3391  collect. 

Equal  Opportunity  Employer. 


ADVERTISING  MANAGER  with  strong 
semi-weekly.  Advancement  opportunity 
with  7  paper  weekly  group  for  sales 
person  with  management  desire.  Write: 
Hanes  Byerly,  1000  Armory  Dr.,  Frank¬ 
lin,  VA  23851. 


ASSISTANT  MANAGER-  growing  group 
of  Brooklyn  New  York  weekly  has 
outstanding  opportunity  for  experienced 
display  sales  pro  with  telemarketing 
experience  and  management  potential. 
6  month  salary  guaranteed  plus  liberal 
commission.  Resume  and  salary 
requirements  to  Box  2320,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
PHONE  ROOM  MANAGER 
for  large  weekly  shopper.  Must  have 
proven  track  record.  Send  resume, 
including  salary  history  to  Mr.  R.M. 
Black,  Publisher,  Dollar  Saver  Publica¬ 
tions,  37365  Centralmont  PL,  Freem- 
ont,  CA  94536. 


CLASSIFIED  PRO-  Rapidly  growing  NC 
daily  needs  someone  with  the  right 
combination  of  sales  savvy  and  admini¬ 
strative  know-how  to  join  6-person 
department.  You  will  help  us  restruc¬ 
ture  our  department  to  meet  future 
challenges.  Non-competitive  market 
with  unlimited  potential.  Send 
complete  resume  with  salary  history 
AND  requirements  to  Box  2344,  Editor 
&  Publisher. 


New  England  newspapers  need  repor¬ 
ters,  photographers,  advertising  and 
management  personnel.  Reach  them 
thru  the  New  England  Press  Associa¬ 
tion’s  low  cost  Placement  Sen/ice.  Write 
for  details  to  Nepa  Placement  Service 
360  Huntington  Ave.  Suite  280  HN, 
Boston,  MA  02115. 


PHILADELPHIA’S  most  successful 
BIK-owned  weekly  is  searching  for  qual¬ 
ified  AD  REPS.  Account  sales  experi¬ 
ence  a  must.  Send  resumes  to  Philadel¬ 
phia  New  Observer,  Attn:  Marketing 
Director,  511  N.  Broad  St.,  Suite  600, 
Philadelphia,  PA  19123. 


RETAIL  ADVERTISING  MANAGER  for 
50,000  daily  in  excellent  family 
community.  Money  magazine  rates  us 
as  16th  in  its  list  of  best  places  to  live. 
Opportunity  for  good  lineage  gains  with 
hands-on  management.  Prior  manage¬ 
ment  experience  required.  Salary  plus 
bonus.  Send  letter  and  resume  to  Gary 
Dalton,  Tribune-Democrat,  PO  Box 
340,  Johnstown,  PA  15907. 


TELEPHONE  ADVERTISING  SALES 
Immediate  full  time  opening  with  rapid¬ 
ly  expanding  Florida  newspaper.  Experi¬ 
ence  a  must.  Commission.  Excellent 
earning  potential.  Write  PO  Box  627, 
Talahassee,  FL  32302  or  call  Mr, 
Conner  (904)  576-8179  (no  collect). 


HELP  WANTED 


ADVERTISING 


RETAIL 

ADVERTISING 

MANAGER 

Only  the  best  and  brightest  need  apply. 
We’re  looking  for  the  one  who  can 
recognize  opportunities  and  implement 
solutions. 

The  Morning  News  Tribune  is  currently 
seeking  a  motivator,  qualified  in  direct 
mail  and  competitive  sales  with 
management  experience.  Individual  will 
be  responsible  for  overall  retail  advertis¬ 
ing  operations.  A  bachelor’s  degree  in 
advertising  or  related  area  and  progres¬ 
sively  responsible  advertising  experi¬ 
ence  required. 

Position  supervises  two  retail  sales 
managers,  establishes  standards  of 
performance  for  retail  salesperson, 
design  marketing  strategies  and 
prepares  and  tracks  annual  lineage, 
revenue  and  expense  budgets  for  retail 
advertising. 

We  offer  a  competitive  wage  and  benefit 
package  which  includes  company  paid 
medical,  dental,  retirement  plan  and 
matching  401  (K).  plan  to  employees. 
Send  resume  and  cover  letter  to  Human 
Resources,  The  Morning  News  Tribune, 
PO  Box  11000,  Tacoma,  WA  98411. 
Equal  Opportunity  Employer-minorities 
and  women  encouraged  to  apply. 


UNUSUAL  OPPORTUNITY 

Heading  the  advertising  department  of 
one  of  the  nations  leading  daily  news¬ 
papers  is  an  opportunity  that  does  not 
present  itself  vei^  often.  This  position  is 
responsible  for  the  planning,  directing, 
and  marketing  of  all  advertising  depart¬ 
ments,  as  well  as  senring  on  the  news¬ 
papers  senior  committee  of  manage¬ 
ment.  We  are  searching  for  a  hands-on, 
experienced  professional  with: 

•Strong  people-oriented  leadership 
skills 

•Good  planning  and  organizational 
abilities 

•A  proven  record  of  successful  manage¬ 
ment  on  a  medium  or  large  daily 
•Complete  knowledge  of  newspaper 
advertising  and  current  competitive 
trends 

You  will  be  working  with  an  experienced 
mid-management  team  and  staff.  If  you 
like  the  4-season  midwest  lifestyle  of 
Zone  5,  you’ll  find  the  best  quality  of 
life  in  this  area.  Superior  compensation 
package  in  a  most  satisfying  work  envi¬ 
ronment.  Your  resume  and  salary 
history  will  be  treated  with  strict  confi¬ 
dence.  Box  2340,  Editor  &  Publisher. 


VICE  PRESIDENT 
ADVERTISING  SALES 

We  are  searching  for  a  sales  profession¬ 
al  who  can  manage  a  pennysaver  sales 
staff  of  4  and  can  demonstrate  ability  to 
implement  and  achieve  marketing  and 
sales  goals. 

We  are  an  established,  privately  owned, 
media  company  in  Northern  N.Y.  with 
no  debt  and  excellent  cash  flow. 

Absentee  owner  says,  qualified  applic¬ 
ants  should  design  and  propose  their 
own  incentive  oriented  compensation  & 
benefits  program. 

This  is  an  opportunity  of  a  life  time. 
Don’t  delay!  Send  resumes  to  Thomas 
L.  Griffis,  191  North  Broad,  Norwich, 
NY  13815. 


ADMINISTRATIVE 


PUBLISHER  OPPORTUNITY 
Large  newspaper  group  has  key  opening 
in  ad  management  at  Zone  3  daily. 
Outstanding  opportunity  for  advance¬ 
ment  to  publisher  of  a  community  daily 
or  weekly.  Proven  management  skills  a 
must.  Send  resumes  to  Box  2311, 
Editor  and  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  TO  THE  PUBLISHER-  We 
are  part  of  a  highly  respected  newspap¬ 
er  group  and  located  in  an  historic  and 
politically  active  medium-sized  market. 
Publisher  needs  assistant  with  demon¬ 
strated  leadership  qualities  who  is 
capable  of  sophisticated  quantitative 
analysis.  Position  will  manage  special 
projects,  have  oversight  responsibilities 
ior  satellite  operations,  chair  several 
standing  committees,  participate  in 
labor  negotiations,  and  generally  repre¬ 
sent  the  publisher  as  directed.  Candi¬ 
date  should  have  a  minimum  of  7  years 
experience  of  newspaper  operations. 
Prefer  MBA  from  recognized  graduate 
school.  Salary  commensurate  with 
background.  Excellent  benefits. 
Outstanding  opportunity  to  learn  and 
demonstrate  capacity  for  general  mana- 
er  or  publisher  responsibility.  Box 
280,  Editor  and  Publisher. 

PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  to:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204. 


PUBLISHER 

The  Corona-Norco  Independent  is  an 
aggressive  community  newspaper  with  a 
bright  staff  meeting  the  challenges  of  a 
competitive  Southern  California  mark¬ 
et.  The  right  person  will  bring  proven 
leadership  abilities  for  continuing 
improvement  of  the  newspaper  and 
strengthening  the  market  share  in 
advertising  and  circulation.  Starting 
salary  $55,000  plus  profit  sharing.  Full 
benefit  package.  Please  write  about 
your  reputation  and  send  with  resume 
and  salary  history  to:  Publisher  Oppor¬ 
tunity,  Corona-Norco  Independent,  823 
S.  Main  St.,  Corona,  CA  91720.  (ionfi- 
dence  respected. _ 

ASSISTANT  TO  PUBLISHER 
Management  and  Sales  is  the  key. 
Leading  business  paper  publisher 
needs  a  second  right  hand.  Top  salary 
plus.  Write  Box  2328,  Editor  & 
Publisher. 


GENERAL  MANAGER/AD  DIRECTOR 
for  strong  weekly  paper  in  Central 
Texas.  Must  be  experienced  in  sales, 
production,  and  a  people  person. 
Outstanding  salary  and  benefits  pack¬ 
age  to  the  right  person.  Box  2346, 
Editor  &  Publisher. 


Great  career  opportunity: 

Newspaper  General  Manager 
We  seek  an  experienced,  profit- 
producing  General  Manager  with  a 
commitment  to  journalistic  integrity 
and  a  first-rate  editorial  product.  We’re 
looking  for  a  hands-on,  hard-nosed 
Chief  Operating  Officer  who  can  work 
harmoniously  with  and  get  the  most 
from  a  staff  of  200.  Attractive  major 
metropolitan  market.  (Zone  9)  Highly- 
respected.  well-accepted,  independent 
non-daily,  voluntary-pay  newspaper. 
The  right  candidate  must  be  able  to 
demonstrate  a  strong  record  of  increas¬ 
ing  revenues  from  Retail,  National,  and 
Classified  advertising  and  the  ability  to 
establish  a  dependable  circulation 
system.  Must  willingly  assume  a 
community  role  in  a  sophisticated 
setting  and  work  with  a  demanding, 
high-visibility  publisher/principal 
owner. 

The  executive  we’re  after  will  be  deci¬ 
sive,  both  tough  and  compassionate, 
honorable,  grovrth-oriented,  with  a  solid 
track  record.  No  bureaucrats  need 
apply. 

Generous  ~  but  not  outrageous  ~  initial 
salary  and  benefits,  plus  challenging 
incentive  opportunity.  Write  in  some 
detail  and  in  confidence  to  Box  2363, 
Editor  &  Publisher. 
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HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER'S  ASSISTANT 
Are  you  in  need  of  an  assistant  who  has 
an  extensive  background  in  promotion, 
budgeting,  and  computers?  Someone 
vvho  can  spot  a  problem  and  find  a  solu¬ 
tion.  A  person  who  can  deal  with  people 
problems.  If  you  need  an  assistant  with 
these  qualities,  Td  like  the  opportunity 
to  tell  you  about  myself.  Write  Box 
2291,  Editor  &  Publisher. 


MANAGING  EDITOR 

Lively  30,000  plus,  PM  daily  in  a  grow¬ 
ing  Zone  3  market  is  looking  for  a 
hands-on  editor  to  direct  a  young,  eager 
staff  in  producing  a  sophisticated 
product  that  goes  beyond  the  routine 
and  captures  the  interest  of  a  diverse 
readership.  Send  resume,  tearsheets 
and  salary  requirements  to  Box  2319, 
Editor  &  Publisher. 


ART/GRAPHICS 


GRAPHIC  DESIGNER 
We’re  looking  for  a  strong  illustrator 
with  a  thorough  working  knowledge  of 
typography,  color  and  layout  as  it 
relates  to  letterpress  printing.  Maps  and 
interesting  charts  a  must.  Computer 
skills  a  plus.  Have  IBM  compatible. 
Hope  to  have  Macintosh  soon.  Ability  to 
work  with  a  variety  of  newsroom  editors 
on  both  advance  and  daily  basis  in 
combining  words  and  visuals  to  commu¬ 
nicate,  not  just  attract  attention.  Will  be 
a  member  of  the  newsroom  team  and 
report  directly  to  the  Assi.stant  Manag¬ 
ing  Editor/Graphics.  Will  also  do  some 
in-paper  and  in-house  promotions. 
50,000  circulation  AM  daily  and 
Sunday  in  central  Illinois,  Please  send 
resume,  references  and  a  small 
sampling  of  your  work  to  Dana  Ewell, 
Herald  &  Review,  PO  Box  311,  Decatur, 
IL  62625  (photocopies,  tearsheets  and/ 
or  slides  will  suffice.) 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
40,000  O  daily  has  need  for  aggressive 
Assistant  Director  to  be  responsible  for 
5  DM’s  and  150  carriers  and  for  opera¬ 
tions.  Should  have  strong  C  J  back¬ 
ground.  Competitive  salary  &  good 
benefit  package  in  highly  desirable 
area.  Send  resume  with  salary  require¬ 
ments  to  Ken  Thompson-  Circulation 
Director,  Anderson  Independent-Mail, 
PO  Box  2507,  Anderson,  SC  29622. 


ASSISTANT  HOME  DELIVERY 
MANAGER 

100,000  plus  east  coast  daily  seeks  an 
aggressive  experienced  individual  to  be 
the  number  two  person  in  our  home 
delivery  operation.  Candidate  should 
have  home  delivery  experience,  be  sales 
oriented  and  know  how  to  develop 
people.  Send  resume  and  salary  history 
to:  Box  2356,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Zone  4,  metro  daily  is  in  need  of  a  circu¬ 
lation  sales  manager.  Experience  in  all 
phases  of  circulation  sales  and  promo¬ 
tion  required.  Send  resume  with  salary 
history  and  promo  samples  to:  Box 
2357,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Mid-sized  metro  (200,000  range)  seeks 
circulation  manager  strong  in  both  sales 
and  operations  who  will  be  able  to 
assume  total  responsibility  for  circula¬ 
tion  activities  in  short  time. 

We  prefer  college  educated  individual 
who  can  provide  a  level  of  sophistica¬ 
tion  that  our  stable  daily  and  strong 
Sunday  operation  deserves.  Must  be 
experienced  in  development  of  market¬ 
ing  strategies,  computer  applications 
and  delivery  operations  in  a  unionized 
environment.  Send  resume  to  Box 
2332,  Editor  &  Publisher.  We  are  an 
eqaul  opportunity  employer. 


HELP  WANTED 


CIRCULATION 


TITRCULATION  DIRECTOR 
Prestigious  award-winning  7  day 
Midwest  newspaper  in  the  20-25,000 
circulation  range  is  seeking  a  marketing 
oriented  circulation  director.  Candi¬ 
dates  will  have  an  impressive  record  of 
professional  accomplishment  plus  indi¬ 
vidual  leadership  abilities.  We  realize 
the  importance  of  circulation  develop¬ 
ment  and  retention  and  are  willing  to 
provide  the  budget  and  staff  required.  If 
you  feel  you  are  ready  to  meet  this  chal¬ 
lenge  please  apply  to  Box  2335,  Editor 
&  Publisher.  (All  replies  will  be  held  in 
strict  confidence.) 


CIRCULATION  MANAGER 
Circulation  manager  home  delivery  and 
single  copy  sales.  The  Las  Vegas  Sun  is 
now  accepting  applications  for  a  circu¬ 
lation  manager.  This  is  a  highly  visible 
position  within  a  growing  market. 
Successful  candidates  must  have  a 
proven  track  record  in  circulation 
management  and  must  have  strong 
people  skills.  Knowledge  of  ABC  report¬ 
ing  and  regulations  a  plus  but  not 
required.  A  collge  degree  is  mandatory. 
The  Sun  is  currently  undergoing  exten¬ 
sive  reorganization  and  a  tremendous 
future  awaits  that  special  finalist.  If 
you're  currently  employed  by  a  corpo¬ 
rate  giant  and  is  SICK  AND  TIRED  OF 
ALL  THE  RED  TAPE,  POOR  EMPLOYEE 
RELATIONS  AND  POOR  MANAGE¬ 
MENT  then  this  could  be  a  great  oppor¬ 
tunity  for  you.  Full  relocation  package 
available.  Send  resume  and  salary 
requirements  to  Mr.  Joseph  Rubino, 
Circulation  Director,  Las  Vegas  Sun, 
121  S.  Highland,  Las  Vegas,  NV 
88106-0121.  No  phone  inquiries 
please.  All  replies  held  in  strict  confi¬ 
dence.  We  are  an  equal  opportunity 
employer, 

CIRCULATION  MANAGER 
The  Princeton  Packet  Inc.,  publishing 
11  weekly  community  newspapers  and 
5  TMC's  will  soon  have  an  opening  for  a 
circulation  manager  to  be  headquar¬ 
tered  in  Princeton,  N.J.  with  publica¬ 
tions  covering  central  N.J.  The  success¬ 
ful  candidate  will  report  to  the  circula¬ 
tion  director  and  will  be  responsible  for 
working  with  U.S.  Post  Offices,  ABC 
and  CAC.  He/she  will  assist  in  circula¬ 
tion  payroll  preparation,  some  budget 
configuration,  vehicle  maintenance, 
etc.  and  put  special  emphasis  on  assist¬ 
ing  in  the  development  of  circulation 
sales  and  promotion.  Must  be  a  self 
starter  with  good  experience  and  track 
record  able  to  mix  field  and  desk  work 
while  working  well  with  people.  Send 
resume  and  salary  history  to  Edward  M. 
Kelley,  Circulation  Director,  The  Prince¬ 
ton  Packet  Inc.,  PO  Box  AF,  Princeton, 
NJ  08542. 

DATA  COMPUTER 
SYSTEMS  MANAGER 
The  Las  Vegas  Sun  is  currently  seeking 
an  experienced  professional  to  revamp 
and  improve  our  currrent  computer 
circulation  data  system.  The  Sun  offers 
a  competitive  salary  with  an  exciting 
and  growing  work  place,  A  proven  track 
record  in  communications  and  manage¬ 
ment  is  required  along  with  a  college 
degree.  Send  resume  and  salary 
requirements  to  Mr.  Joseph  Rubino, 
Circulation  Director,  Las  Vegas  Sun, 
121  S.  Highland,  Las  Vegas,  NV 
89106-0121.  No  phone  inquiries 
please.  All  replies  held  in  strict  confi¬ 
dence.  We  are  an  equal  opportunity 
employer.  Possible  full  relocation  pack¬ 
age  available. 

OUTSTANDING  OPPORTUNITY  for  a 
smart,  aggressive,  innovative  career- 
minded  circulator  or  current  number  2 
person  to  join  new  management  team  at 
medium  sized  Zone  5  daily.  Our  market 
and  company  are  worth  your  considera¬ 
tion.  Please  send  resume  in  utmost 
confidence  to  Box  2351,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  group  of 
growing  newspapers  in  Zone  2.  We  are  a 
1  paid  daily  and  3  weeklies  strong. 
Applicant  must  have  5  years  circulation 
experience  with  a  background  in  sales, 
promotion.  Junior  and  adult  carriers, 
subscriptions  and  single  copy  sales. 
The  successful  candidate  must  have 
supervisory  and  leadership  skills.  This 
position  reports  directly  to  the  general 
manager.  Salary,  bonus,  paid  vacation, 
benefits  included.  Send  resume  and 
cover  letter  with  salary  requirements  by 
Oct. 2  to  Box  2334,  Editor  &  Publisher. 


CIRCULATION  MANAGER  of  15,000 
Pacific  northwest  daily  retiring. 
Replacement  must  be  strong  with  motor 
routes.  Knowledge  of  ABC  and  EMM 
essential.  Excellent  fringe  benefits. 
Letter  and  resume  to  Box  2352,  Editor 
&  Publisher. 


SINGLE  COPY  SALES  MANAGER 
Growing  Zone  4  daily  and  Sunday  is 
seeking  an  experienced  professional  to 
manage  our  single  copy  operation. 
Qualified  applicants  must  have  5  plus 
years  of  circulation  management  exper¬ 
ience.  Preferably  complemented  with  a 
business  degree,  and  a  proven  track 
record  in  single  copy  management.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results  oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2354,  Editor  &  Publisher. 


THE  WILSON  DAILY  TIMES  in  Wilson, 
N.C.  is  seeking  a  circulation  director  to 
help  our  newspaper  grow.  Our  circula¬ 
tion  is  in  the  17,300  range.  Knowledge 
needed  of  postal  and  ABC  regulations, 
plus  experience  in  collections,  carrier 
recruitment,  promotions  and  contests, 
training  of  district  managers,  supervi¬ 
sion  of  motor  routes  and  compiling  of 
subscriber  and  non/subscriber  lists. 
Competitive  salary  and  fringes.  You 
must  be  able  to  manage  and  work  with 
people.  Send  resume  with  references 
to: 

Morgan  P.  Dickerman,  III 
The  Wilson  Daily  Times,  Inc. 

PO  Box  2447 
Wilson,  N.C.  27894-2447 


A  COPY  EDITOR  is  needed  by  the 
Bakersfield  Californian  an  82,000 
circulation  daily  newspaper.  Applicants 
should  have  at  least  3  years  daily  news¬ 
paper  copy  editing  experience  and 
should  work  well  with  writers;  demons¬ 
trate  sound  news  judgment,  grammar 
and  style  skills;  and  write  inviting  head¬ 
lines.  Layout  experience  helpful.  Please 
send  resume  and  work  samples  to  John 
Iki,  Copy  Desk  Chief,  The  Bakersfield 
Californian,  PO  Box  440,  Bakersfield, 
CA  93302. 


HELP  WANTED 


Art  Critic 
Editorial  Writer 
Assistant  Sports  Editor 
News  Syndicate  Salesperson 
An  Eastcoast  daily  needs  a  good 
number  2  for  sports  department,  a 
paper  in  the  Southwest  is  looking  for  an 
art  critic,  and  a  New  England  daily 
wants  an  editorial  writer  with  conserva¬ 
tive  views.  A  national  syndicate  needs  a 
salesperson  with  a  news  background, 
too.  JOB  BANK  has  openings  for  the 
above  positions.  If  you're  qualified, 
send  your  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077,  or  call  Director  Jennifer  Woes- 
tendiek  at  (609)  786-1910.  There  are 
no  referral  fees  if  you  qualify  for  these 
positions. 


ASSISTANT  CITY  EDITOR 
The  Indianapolis  News  has  expanded 
local  coverage  and  seeks  an  aggressive 
creative  editor  to  help  guide  a  strong, 
energetic  staff;  a  hands  on  editor  who 
can  relate  to  reporters  and  generate 
ideas.  Reporting  and  editing  experience 
a  must,  project  experience  helpful. 
Write  Craig  Hitchcock,  City  Editor, 

The  Indianapolis  News,  PO  Box  145, 
Indianapolis,  IN  46206. 

(Mark  envelope  "Personal") 


ASSISTANT  SPORTS  EDITOR 
Knight-Ridder  PM  in  Fort  Wayne  is  look¬ 
ing  for  a  creative  innovative  take  charge 
person.  A  chance  to  make  an  impact 
from  planning  to  production.  Strong 
editing,  layout  and  supervisory  skills. 
Great  opportunity  for  growth.  Apply  to 
Kerry  Hubartt,  Executive  Sports  Editor, 
The  News-Sentinel,  600  W.  Main  St., 
Fort  Wayne,  ID  46802.  An  equal  oppor¬ 
tunity  employer. 


AUTOMOTIVE  EDITOR  -  Major  consum¬ 
er  auto  publication  seeks  all-around 
editor/writer  for  staff  position.  Strong 
writing  ability  and  technical  expertise  a 
must.  Duties  include  road  test  and 
feature  writing  with  equal  emphasis  on 
tech  and  entertainment.  Southern  Cali¬ 
fornia  location.  Send  resume  with  salary 
history  and  writing  samples  to:  Box 
2307,  Editor  &  Publisher. 


BUSINESS  EDITOR/REPORTER 
Two  openings.  Chance  to  grow  with 
small  group.  Need  quality  person  with 
initiative.  $13,000  to  $20,000  to  start 
depending  on  experience.  Excellent 
benefits.  Write  Jim  Kroemer,  Editor, 
News-Sun,  PO  Box  39,  Kendallville,  IN 
46755, 


BUSINESS  WRITER  with  experience 
and  style  to  produce  spot  news  profiles 
and  analytical  pieces.  Send  a  cover 
letter,  resume,  names  and  numbers  of 
three  references  and  at  least  10  clips  to 
Karen  Brun  Mathis,  Business  Editor, 
The  Florida  Times  Union,  PO  Box  1949 
F,  Jacksonville,  FL  32231.  Please 
respond  by  Oct.  2. 


BUSINESS  EDITOR-  We’re  an  aggres¬ 
sive  and  growing  41,000  A.M.  looking 
for  a  business  editor  with  a  sharp  mind 
for  business,  a  creative  eye  for  design 
and  a  smooth  touch  with  a  2-person 
staff.  Reply  in  confidence  to  Sam 
Foscick,  York  Daily  Record,  1750 
Industrial  Hwy.,  York,  PA  17402. 


ASSISTANT  EDITOR.  Financial  wire 
service  looking  for  bright,  energetic 
person  for  our  Washington  Bureau. 

Strong  editing,  writing  skills  necessary, 

Washington,  wire  experience  preferred. 

Send  resume  and  clips  to  John  Carter, 

Washington  Bureau  Cheif,  Market  News 
Service,  Suite  552,  National  Press  ...uuoinai  ■ 

Building,  Washington,  DC  20045.  '  BUSINESS  WRITER 

ASSISTANT  LIVING  SECTION  EDITOR  Experienced  reporter  for  aggressive 
for  mid-sized  daily  on  Southeastern  Florida  business  weekly.  Send  resume, 
coast.  Primary  responsibilities  are  clips  to  Editor,  Jacksonville  Business 
production  oriented  editing,  layout  and  Journal,  1851  Executive  Center  Dr., 
page  design  but  some  writing  is  Jacksonville,  FL  32207. 

required.  Ideal  candidate  has  at  least  3  - — 

years  experience  in  editing  and  layout  COPY  EDITOR —  We’re  a  growing 
preferably  in  features;  some  experience  54,000  afternoon  daily  in  the  heart  of 
working  with  a  food  section,  a  flair  for  the  Rockies,  seeking  an  editor  skilled  at 


creative  colorful  page  design  and  an  improving  local  copy  and  designing 
ability  to  supervise  and  work  well  with  news  pages.  Send  resume,  references 
writers  and  copy  editors.  Send  resume,  snd  tearsheets  to  Brian  Mertz,  Assistant 
clips  and  design  samples  to  Mary  Managing  Editor,  Standard-Examiner, 
Mayle,  Living  Section  Editor,  PO  Box  Box  951,  Ogden,  UT  84402.  Phone 
1088,  Savannah,  GA  31402.  (801)  625-4212. 
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HELP  WANTED 


HELP  WANTED 
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COPY  EDITORS,  REPORTERS  Central 
Florida  daily  wants  strong  desk  editors 
able  to  motivate  reporters;  also  looking 
for  self  starter  reporters.  Send  resume, 
clips  to  Box  2355,  Editor  &  Publisher. 

COPY  EDITOR 

Join  a  group  of  good  humored,  hard 
driving  professionals  striving  to  make 
their  news  desk  the  West’s  best.  Editors 
work  different  desks  and  have  say  in 
content.  We  also  promote  off  news 
desk.  It  never  snows  here  and  we’ve  got 
every  sport  and  entertainment.  All  that 
plus  an  excellent  salary.  Resumes  and 
clips,  please.  Philip  Bookman,  Execu¬ 
tive  Editor,  The  Stockton  Record,  PO 
Box  900,  Stockton,  CA  95201. 

COPY/LAYOUT  EDITOR  for  our  expand- 
ing  business  news  section.  We  are  look¬ 
ing  for  sharp  copy  editing  and  inspired 
layout.  Business  editing  experience  a 
plus.  Please  send  a  cover  letter, 
resume,  names  and  numbers  of  three 
references,  and  examples  of  your  copy 
editing  and  layout  skills  to  Karen  Brun 
Mathis,  Business  Editor,  The  Florida 
Times  Union,  PO  Box  1949F,  Jackson- 


COPY  EDITORS:  We’re  a  family 
oriented  city  in  the  Midwest  with  first- 
class  schools,  affordable  housing, 
friendly  people,  one  of  the  best  park 
systems  around,  and  a  very  lively  arts 
community.  We’re  an  afternoon  daily, 
so  we  don’t  work  nights  or  Sunday’s. 
We’re  part  of  Knight-Ridder,  and  we’ve 
won  a  Pulitzer-Prize.  We’re  the  News- 
Sentinel  in  Fort  Wayne-a  good  place  for 
your  family  and  a  great  one  for  wu. 
Apply  to  B.  Gary  Peterson,  Copy  Desk 
Cheif,  The  News-Sentinel,  600  W.  Main 
St.,  Fort  Wayne,  ID  46802.  An  equal 
opportunity  employer. 

COPY  EDITOR  needed  by  Crain 
Communications  weekly  newspaper 
that  covers  the  rubber  industry.  Strong 
writing,  editing  and  news  judgment 
required.  Ideal  candidate  has  several 
years  of  daily  newspaper  experience. 
Send  letters  and  clips  to:  Editor, 
Rubber  &  Plastics  News,  1725  Merri- 
man  Rd.,  Suite  300,  Akron,  OH 
44313. _ 

FEATURES  EDITOR 


ville,  FL  32231.  Please  respond  by 
Oct.  2. _ 

EDITOR  for  expanding  weekly  group  in 
NYC  Borough.  Products  emphasize 
community  news,  solid  reporting. 
Responsibilities  include  staff  manage¬ 
ment,  story  assignment  and  supervi¬ 
sion,  layout,  community  relations.  Chal¬ 
lenging  role  requires  commitment  to 
excellence.  Prefer  outstanding  out-of- 
towner.  Starting  salary  $24-$30M 
depending  on  experience.  Send  cover 
letter  and  resume  to  Box  2341,  Editor& 
Publisher. _ 

EXPERIENCED  sports  desk  person. 
Wordsmith  with  sharp  headlines  and 
creative  layouts.  Sound  judgment  and 
supenrisory  skills  a  must.  Night  work. 
Resumes  to  Leo  Suarez,  Sports  Editor, 
The  Miami  News,  PO  Box  615,  Miami, 

FL  33152. _ 

COPY  EDITOR  for  15,000  Zone  3  daily 
universal  desk.  Strong  wordsmith  only. 
Sharp  recent  grad  considered.  Resume 
and  letter  tO:  Box  2360,  Editor  & 
Publisher. 


Creative?  Bursting  with 
unconventional  ideas?  If  you 
are,  and  have  solid  editing  and 
layout  skills,  let's  talk.  128,000 
M-F,  189,000  Saturday,  and 
260,000  Sunday  AM  in  upstate 
New  York  is  looking  for  you. 
Send  resume,  clips,  salary 
requirements  to; 

Joette  Riehle 
Managing  Editor 
Democrat  and  Chronicle 
55  Exchange  Blvd. 

Rochester,  NY  14614-2001 
(Equal  Opportunity  Employer) 

GAhNETT 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  senrice. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  fimes-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 


COPY  DESK  CHIEF—  Skilled  pro  to 
head  3-person  desk  for  Soundings,  the 
nations  boating  newspaper.  Work  in  a 
serious,  hard  news  atmosphere 
tempered  by  monthly  deadlines  in  warm 
atmosphere  of  friendly  staff  and  water¬ 
front  location.  There’s  plenty  to  do —  all 
of  it  related  to  recreational  boating— 
within  a  reasonably  paced  schedule. 
With  an  experienced  full-time  news 
staff  of  18  to  work  with,  this  is  the  envi¬ 
ronment  an  individual  can  find  satisfy¬ 
ing.  Send  a  resume  and  cover  letter  to 
Christine  Born,  Editorial  Director, 
Soundings,  Pratt  St.,  Essex,  CT  06426. 

COPY  EDITOR-  We  want  an  editor  who 
is  at  home  on  the  rim,  or  an  ambitious 
beginner  eager  to  learn  all  aspects  of  a 
universal  desk.  Up  to  $490. /wk.  Send 
resume  to  Phil  Klinedinst,  managing 
editor.  The  York  Dispatch,  PO  Box 
2807,  York,  PA  17405. 

COPY  EDITOR/LAYOUT 
Zone  5  100,000  daily  is  looking  for  a 
fastidious  grammarian  who  can  write 
snappy  headlines  and  produce  eye¬ 
catching  pages  under  the  crunch  of 
tight  deadlines.  This  job  is  not  for  the 
faint  of  heart.  Advancement  possible  for 
proven  editor.  Excellent  pay  and  benefit 
package.  Send  resume  and  work 
samples  to  Box  2338,  Editor  & 
Publisher. 


CITY  EDITOR 

The  Herald,  an  aggressive  26,000 
circulation  daily  in  the  beautiful  San 
Francisco  bay  area  is  seeking  a  city 
editor.  The  person  we  need  must  be 
able  to  lead  and  develop  a  talented 
reporting  staff  so  it  produces  a  thorough 
insightful  local  report.  We’re  looking  for 
someone  with  a  proven  track  record  and 
previous  management  experience. 

The  Herald  serves  a  growing  suburban 
area,  which  offers  a  variety  of  meaty 
community  issues.  The  subjects  range 
from  chronicling  explosive  residential 
and  commercial  growth  to  scruitinizing 
one  of  the  nation’s  two  nuclear  weapons 
laboratories.  Please  provide  a  resume 
and  a  cover  letter  explaining  your  philo¬ 
sophy  on  a  local  news  report,  how  you 
would  sharpen  the  reporter’s  writing 
and  reporting  skills,  and  why  you’re  the 
right  person  for  the  job.  Mail  to:  Tim 
Hunt,  Managing  Editor,  PO  Box  3000, 
Dublin,  CA  94568. 

COMPETITIVE  SUBURBAN  daily  seeks 
experienced  editors  to  handle  local  and 
wire  copy.  Resume  and  work  samples  to 
Editor,  Manchester  Herald,  PO  Box 
591,  Manchester,  CT  06040. 

COPY  EDITOR  tor  rim  of  respected 
Philadelphia  Jewish  weekly.  Immediate 
opening  full  time  day  side.  Jewish  back¬ 
ground  helpful.  (215)  893-5732. 


Better 

THfomes 

.A.  -JL  and  Gardens® 

Associate  Editor 

Home  Furnishings  And  Design 

BETTER  HOMES  AND  GARDENS'  seeks  outstanding 
journalist  to  plan,  write,  edit  and  supervise  produc¬ 
tion  of  material  for  the  areas  of  home  furnishings 
and  decorating  for  WINDOW  and  WALLS,  a  bi-an¬ 
nual  Special  Interest  Publication.  Will  also  produce 
major  articles  for  TRADITIONAL  HOME  as  assigned. 
Successful  candidate  will  have  college  degree  and 
minimum  of  3  years  solid  writing/editing  experience 
which  could  have  been  gained  with  magazines, 
books,  newspapers,  public  relations  and/or  advertis¬ 
ing  agencies.  Must  possess  excellent  communica¬ 
tion,  creative,  conceptual  and  organizational  skills 
as  well  as  demonstrated  interest  in  home  furnish¬ 
ings/interior  design  field.  Photographic  background 
helpful. 

Excellent  opportunity  to  work  with  highly  profes¬ 
sional  editorial  group.  Some  travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples,  and  cover  letter  with 

salary  history  and  requirements  in  confidence  to; 

Miss  Draper,  Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box  706,  Locust  at  17th 

Des  Moines,  lA  50336 

An  equal  opportunity  employer 


QMeredith 

I  CORPORATION 
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GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
2343,  Editor  &  Publisher. 

HARD  CHARGING  Knight-Ridder  daily 
on  Florida’s  Guif  Coast  has  an  opening 
for  an  assistant  city  editor.  Looking  for 
ambitious  person  with  fresh  ideas,  a 
flair  for  writing,  people  skills,  and  orga¬ 
nizational  and  supervisory  abilities.  5 
years  reporting  experience  preferred. 
Apply  to:  City  Editor,  Patrick  Blanchat, 
The  Bradenton  Herald,  PO  Box  921, 
Bradenton,  FL  34206.  An  equal  oppor¬ 
tunity  employer. 

EDITORIAL 

Writer/Copy  editor  for  the  Tri-State  Real 
Estate  Journal,  a  growing  trade  news¬ 
paper  serving  the  commercial  real- 
estate  industry.  We’re  looking  for  some¬ 
one  who  can  turn  seemingly  uninterest¬ 
ing  material  into  crisp,  readable  copy. 
Must  be  interested  in  real-estate  and 
newspaper  production,  including; 
generating  story  ideas,  reporting  and 
paste-up.  The  right  candidate  has  a 
journalism  degree  and  some  profession¬ 
al  experience.  Salary  negotiable. 
Resume,  letter  and  three  clips  tO: 
Editor,  375  Kings  Highway  N.,  PO  Box 
8588,  Cherry  Hill,  NJ  08002, 


I  Country  Home* 

Associate  Editor 

Furnishings  and  Design 

COUNTRY  HOME®  magazine  seeks  outstanding 
journalist  with  demonstrated  ability  as  an 
Interior  Designer  to  plan,  write,  edit,  and  super¬ 
vise  production  of  articles  covering  a  range  of 
subjects  within  the  country  design  context  as 
well  as  designing  interiors  for  photography. 
Successful  candidate  must  have  college  degree 
with  minimum  3  years'  magazine,  book  or  news¬ 
paper  writing  experience  with  working  knowl¬ 
edge  of  interior  design.  Must  also  have 
knowledge  of,  and  interest  in,  country  furnish¬ 
ings,  history,  Americana,  antiques  and  collect¬ 
ibles.  Should  possess  excellent  communication, 
creative,  conceptual  and  organizational  skills. 
Some  travel. 

Location:  Des  Moines,  Iowa 
Send  resume,  writing  samples,  and  cover  letter 
with  salary  history  and  requirements  m  confi¬ 
dence  to: 

Miss  Draper,  Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  707A,  Locust  at  17th 
Des  Moines,  lA  50336 
An  equal  opportunity  employer 

.•Meredith 

I  CORPORATION 


FEATURES  REPORTER 
Fast,  accurate  and  enthusiastic.  Live  in 
one  of  Florida’s  most  desirable  cities. 
Send  complete  information  publisher 
Naples  Daily  News.  PO  Box  7009, 
Naples,  FL  33940. 

LIFESTYLES-ENTERTAINMENT 

REPORTER 

The  Daily  Courier,  a  17,000  circulation 
daily  in  Southern  Oregon,  is  looking  for 
an  enterprising  reporter  to  write  lively 
features  for  our  daily  lifestyles  section 
and  weekly  entertainment  magazine. 
Send  resume,  clips  and  a  cover  letter 
describing  what  these  sections  should 
offer  readers  to;  Cathy  Noah,  Lifelines 
Editor,  Daily  Courier,  PO  Box  1468, 
Grants  Pass,  OR  97526.  Equal  oppor¬ 
tunity  employer. 

LIFESTYLE  REPORTER 
If  you  can  be  everywhere  at  once,  we 
want  you  here.  Major  Northeast  Metro 
looking  for  an  energetic  feature  reporter 
with  an  eye  for  trends  and  a  flair  for 
keeping  readers  on  top  of  them.  Stylish 
sense  of  humor,  competitive  spirit, 
intuitive  writing  skills  combined  with 
minimum  3  years  daily  newspaper 
experience  a  must.  EOE.  Resumes, 
clips  tO: 

Sonia  Turek 
Lifestyle  Editor 
Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 


ENERGETIC  EXPERIENCE  reporters/ 
researchers’  to  cover  Washington  for 
monthly  start-up.  Northeast  Interna¬ 
tional  Business.  Part  time  at  first.  Write 
Editor,  Northeast  International  Busi¬ 
ness,  350  Theodore  Fremd  Ave.,  PO 
Box  1122,  Rye,  NY  10580. 

EXECUTIVE  EDITOR 
Award-winning  Zone  2  paid  circulation 
weekly  group  (9  newspapers)  seeks 
editor  with  strong  management  skills  to 
take  over  our  editorial  division.  You  will 
have  total  responsibility  for  the  editorial 
product  plus  hands-on  editing  responsi¬ 
bility  for  largest  paper  in  group.  We  are 
looking  for  a  proven  veteran  with  experi¬ 
ence  in  all  aspects  of  editorial  including 
staff  training,  news  product  develop¬ 
ment,  organization,  design  and  coordi¬ 
nation  between  departments.  Send 
resume  including  salary  requirements 
to  Box  2362,  Editor  &  Publisher. 

MEDICAL  WRITER 

Knight-Ridder  paper  (115,000  daily) 
seeks  experienced  medical  writer.  We 
are  looking  for  someone  who  can  write 
gracefully  about  the  people  who  use  the 
medical  system  as  well  as  those  who  run 
it.  Our  city,  Lexington,  KY  is  a  regional 
medical  center,  so  the  beat  ranges  from 
coverage  of  research  to  the  problems  in 
providing  care  for  the  Appalachian  poor. 
Lexington  is  a  growing  university  city 
that  offers  a  pleasant  lifestyle.  Resume 
and  clips  to  David  Green,  City  Editor, 
Lexington  Herald-Leader,  Main  & 
Midland,  Lexington,  KY  40507. 

MOVIE  REVIEWER:  Palm  Beach  Post 
Arts  &  Entertainment  department  has 
an  opening  for  a  movie  reviewer  and 
reporter.  Applicants  should  have  a  news 
reporting  and  feature  writing  back¬ 
ground.  In  addition  to  writing  reviews, 
this  person  should  be  able  to  write 
profiles,  theme  stories  on  the  movie 
industry  and  columns  that  grow  out  of 
his  or  her  reporting.  Contact  Brian 
O’Conner,  Entertainment  Editor,  PO 
Box  24700,  West  Palm  Beach,  FL 
33416-4700. 

MUSIC  REPORTER/REVIEWER 
Southern  California  daily  with  a  circula¬ 
tion  of  85,000  is  looking  for  a  seasoned 
music  and  arts  reporter/critic  with  a 
minimum  of  three  years  daily  experi¬ 
ence.  Applicants  should  have  expertise 
in  the  areas  of  classical,  country,  rock 
and  jazz.  Experience  in  reviewing  theat¬ 
er  and  visual  arts  desirable.  2  hours 
from  Los  Angeles.  Send  resume  and 
clips  tO:  Kathryn  Frank,  Accent  Editor, 
Bakersfield  Californian,  PO  Box  440 
Bakersfield,  CA  93302. 

REPORTER 

Reporter  wanted  for  the  European  Stars 
&  Stripes,  a  three-edition,  140,000 
daily  for  the  American  forces  stationed 
in  Europe.  Must  have  at  least  a  years’ 
experience  on  a  metro  daily  in  the  U.S. 
and  three  years  of  other  related  experi¬ 
ence  or  a  degree.  We  are  looking  for 
sharp,  hard-working  newspaper  people 
on  their  way  up. 

Starting  salary  $22,458  P/A,  plus  tax- 
free  living  quarters  allowance  currently 
up  to  $10,500  P/A  (dep.  upon  marital 
status)  group  insurance  and  a  variety  of 
privelages  and  benefits  including  mili¬ 
tary  PX,  commensary,  etc.  Round-trip 
relocating  expenses  paid.  3-year  renew¬ 
able  service  aggreement  required. 

Mail  your  resume,  with  salary  history 
and  references  to  this  advertisement,  to 
European  Stars  &  Stripes,  252  7th 
Ave.,  Rm.  401,  New  York,  NY  10001. 
For  additional  information,  call  our  New 
York  office  (212)  620-3333  between  9 
AM  and  5:30  PM,  Mon.-Fri.  Ask  for  an 
application  form,  it  will  be  sent  to  you. 
Job  application  mailed  to  European 
Stars  &  Stripes,  Attn:  Civilian  Personnel 
Office,  APO,  New  York,  09211  with 
post  mark  23rd  of  September,  1987  or 
earlier  will  be  considered. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(3.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 

NEWS  COPY  DESK  CHEIF 
THE  STATE,  a  Knight-Ridder 
newspaper  in  one  of  the  fastest  growing 
markets  in  the  South,  has  an  opening  for 
news  copy  desk  chief.  We’re  looking  for 
a  dedicated,  proven  leader  to  motivate 
and  challenge  a  talented  staff  of  copy 
editors.  The  desk  chief  will  have  at  least 
5  years  of  related  experience,  a  devo¬ 
tion  to  detail,  proven  page  design  skills 
and  superior  editing  ability.  Send  intro¬ 
ductory  letter,  resume  and  your  5  best 
tear  sheets  to:  Gordon  Hirsch,  News 
Editor,  THE  STATE,  PO  Box  1333, 
Columbia,  SC  29202.  EOE. 

NEWS  EDITOR 

Top  notch  night  news  editor  needed  by 
20,000  circulation  sweepstakes 
winning  AM  paper  -  Enid  Morning 
News.  Send  resume,  work  samples, 
salary  requirements  to  PO  Box  312, 
Enid,  OK  73702. 

NEWS  EDITOR  for  one  of  Vermont’s 
oldest  and  fastest  growing  weeklies. 
Unique  working  and  living  environment. 
Broad  writing  and  editing  responsibili¬ 
ties.  Resume  ASAP  to:  Phillip  Camp, 
The  Vermont  Standard,  Box  88,  Wood- 
stock,  Vermont  05091. 

POLICE  REPORTER 
Do  you  write  spellbinding  police  stories? 
Do  you  detect  the  drama  behind  the 
police  blotter?  A  tough  but  tender  mid¬ 
size  daily  offers  an  opportunity  to  start 
as  nightside  police/court  reporter.  We 
seek  someone  tough  enough  to  dig  out 
hard  news,  but  tender  enough  to  write 
sensitive  “People"  stories.  Beat 
demands  knowledge  of  criminal/civil/ 
police  procedures.  Two  to  three  years 
experience  essential.  Send  resume  and 
clips  to  Terri  Kuhle,  Herald  &  Review, 
PO  Box  311,  Decatur,  I L  62525. 

REPORTERS-LAYOUT  EDITORS 
$50,000  a  year  plus! 
AMERICAS  MOST  EXCITING  SUPER¬ 
MARKET  TABLOID  wants  resumes  from 
talented,  enthusiastic,  dedicated  repor¬ 
ters  and  layout  editors.  We’re  looking 
for  people  with  flair,  flash  and  an 
endless  stream  of  creative  ideas.  We’d 
like  samples  of  your  writings,  layout,  and 
a  complete  resume.  We’re  looking  for 
nothing  less  than  the  best.  That’s  why 
we  will  pay  $50,000  a  year  plus  to 
start,  a  major  medical-dental  plan  and 
the  best  profit-sharing  in  the  business. 
Reply  to  desk  E,  Weekly  World  News, 
Lantana,  FL  33462. 

REPORTER 

Writer  with  experience  in  hard  news  and 
features  needed  for  fast-growing  month¬ 
ly  newspaper  on  professional  and 
hobbyist  woodworking.  Cover  furniture 
making,  cabinet  shops,  boat  building  in 
the  Mid-Atlantic  states  from  our  water¬ 
front  headquarters  in  Essex,  CT.  Busi¬ 
ness  reporting  experience  helpful. 
Competitive  salary  and  benefits.  Some 
travel  required.  Send  resume  and  best 
clips  to:  Ian  C.  Bowen  Editor,  Wood- 
shop  News,  Soundings  Publications 
Inc.,  Pratt  Street,  Essex,  CT  06426. 

REPORTER  OR  EDITOR/REPORTER 
Fast-growing  group  of  weeklies  on  Flori¬ 
da’s  Gulf  Coast  seeks  aggressive,  enter¬ 
prising,  hard-working  reporter  or  editor/ 
reporter  to  cover  dynamic  community. 
Experience  covering  any  of  the  following 
is  helpful:  government,  features, 
sports,  business,  lifestyle.  Contact: 
Stephen  Kent,  Pasco  Publishing  Inc., 
115  E.  Missouri  Ave.,  New  Port  Richey, 
FL  34652.  (813)  849-2223. 

MANAGING  EDITOR  for  San  Diego 
based  art  and  entertainment  alternative 
monthly.  Send  resume  and  salary 
requirement  to  Publisher,  PO  Box 
2506,  La  Jolla,  CA  92038. 
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REPORTER-  New  Hamphshire’s  largest 
newspaper,  The  New  Hamphire  Sunday 
news  is  seeking  a  reporter  with  4  years 
of  daily  news  experience,  proven  & 
investigative  ability,  a  polished  writing 
style  and  photographic  skills.  We  offer 
top  wages  ($625,000  per  35  hour 
week)  and  generous  benefits,  a  4-day 
schedule  and  challenging  assignments. 
Applicant  with  knowledge  of  New 
Hampshire  preferred.  Please  send 
resume,  clips  and  references  to  C. 
Perkins,  Managing  Editor,  The  Union 
Leader,  PO  Box  780,  Manchester,  NH 
03105. 


REPORTER  I 

The  Kennebeck  Journal,  Maine’s  capi¬ 
tal  city  newspaper,  is  seeking  reporter 
candidates.  This  entry  level  position  is 
an  excellent  opportunity  for  a  college 
graduate  looking  to  break  into  the  field. 
The  successful  candidate  will  be  a 
competent  typist;  accurate  with  facts 
and  have  the  ability  to  pay  close  atten¬ 
tion  to  detail;  work  well  under  pressure 
of  deadline;  possess  good  spelling  and 
grammatical  skills.  Must  be  self- 
motivated,  enthusiastic  and  well  organ¬ 
ized,  This  is  an  excellent  opportunity  to 
join  a  progressive  newspaper  which 
offers  a  competitive  salary  and  a  liberal 
employee  benefits  program.  To  apply, 
send  a  letter  of  application  and  resume 
to:  Personnel  Dept.,  Kennebeck  Jour¬ 
nal,  274  Western  Ave.,  Augusta,  ME 
04330.  Following  a  review  of  resumes, 
the  Personnel  Department  will  make 
interview  appointments  by  telephone. 

EEO 

Smoke  free  work  environment 
Division  of  Guy  Gannett  Publishing  Co. 


REPORTER-PHOTOGRAPHER  position 
available  immediately  on  twice-weekly 
in  beautiful  Yellowstone  Park  area. 
Send  clips  and  resume  to  Bruce  McCor¬ 
mack,  Cody  Enterprise,  Box  1090, 
Cody,  WY  82414, 


SOLID  NEWS  JUDGMENT  and  strong 
lay-out  abilities  are  needed  by  the 
Bakersfield  Californian  and  candidates 
for  the  night  wire  editor.  Duties  include 
selecting  and  editing  national,  interna¬ 
tional  and  regional  stories,  lay-out 
(including  front  page)  and  backing  up 
wire  editor.  Send  clips  and  resume  to 
Mike  Mcnamara,  Wire  Editor,  Bakers¬ 
field  Californian,  PO  Box  440,  Bakers¬ 
field,  CA  93302. 

THE  DAILY  JOURNAL,  long  established 
English  language  daily  in  Caracas  Vene¬ 
zuela,  is  seeking  candidates  for  imme¬ 
diate  openings.  Also  accepting  applica¬ 
tions  for  future  openings  as  we  begin 
our  annual  recruiting  program. 

-Copy  editors  strong  in  organization, 
working  with  reporters.  Layout  and 
headline  writing  experience.  Fluent  in 
Spanish  a  must.  VDT  experience. 
-Reporters  for  general  assignment 
beat.  Should  have  knowledge  of  busi¬ 
ness,  industry  and/or  petroleum.  Fluent 
Spanish  a  must. 

-Sports  editors  and  writers.  VDT  experi¬ 
ence  helpful  and  knowledge  of  Spanish. 
--Reporters  for  lifestyle  section 
(communities,  lifestyles,  art,  entertain¬ 
ment  and  feature  writing).  Fluent  Span¬ 
ish  required. 

We  are  a  7  day  a  week  tabloid  wih  our 
own  modern  plant.  Send  letter,  resume, 
clips  to  Nijel  Cumberbatch,  Managing 
Editor,  The  Daily  Journal,  c/o  Jet  Cargo 
International,  PO  Box  020010,  Miami, 
FL  33102-0010.' 

Phone  in  Caracas,  Venezuela 
562-1122  or  561-2317. 


REPORTER  WANTED  by  100,000  plus 
midwest  daily.  Prefer  minimum  3  years 
daily  newspaper  experience.  Resumes 
and  samples  to  Box  2342,  Editor  & 
Publisher.  Equal  opportunity  employer. 


REPORTER,  with  experience  or  entry- 
level,  wanted  by  Upstate  S.C,,  award¬ 
winning  semi-weekly  newspaper. 
Address  replies  with  complete  informa¬ 
tion  to  J.A.  Gallimore,  PO  Box  145, 
Seneca,  SC  29679.  No  phone  calls 
please. 


SOMEONE  WHO  CAN  WRITE 
Everything  from  brief  to  short  type 
features  to  the  longer  more  endearing 
stories  that  touch  peoples  lives.  Grow¬ 
ing  feature  section  in  Naples,  Florida, 
the  nations  fastest  growing  city,  has  an 
opening  for  an  enterprise  writer.  We 
want  stories  that  people  feel  compelled 
to  read.  Hard  news  experience 
preferred.  Apply  to  Mary  Lou  Simms, 
Features  Editor,  Naples  Daily  News,  PO 
Box  7009,  Naples,  FL  33940, 


SOUTHEAST  TRI-WEEKLY  seeks 
person  for  number  2  newsroom  slot. 
You’ll  cover  a  beat  but  will  also  be 
involved  in  layout  and  will  take  manag¬ 
ing  editor  slot  when  he’s  on  vacation. 
Reply  with  salary  requirements  to  Box 
2361,  Editor  &  Publisher. 


SPORTS  REPORTER 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  (circulation: 
125,000  daily,  193,000  Sunday)  in 
Kansas’  largest  city  is  seeking  an 
aggressive  reporter  to  cover  the  Big  8 
conference,  which  includes  Oklahoma, 
Nebraska,  Kansas  and  Kansas  state. 
The  reporter  will  be  skilled  at  producing 
hard-hitting  sports-issue  stories,  games 
stories  and  features.  The  Eagle-Beacon, 
which  won  a  first-place  award  in  APSE 
this  year,  is  screening  candidates  with 
at  least  3  years  of  sports  beat  reporting. 
Send  detailed  resume  and  3  references 
to  Sherry  Johnson,  Sports  Editor,  Wichi¬ 
ta  Eagle  Beacon,  PO  Box  820,  Wichita, 
KS  67201. 


STATE  CAPITAL  BEAT.  Excellent 
career  opportunity  for  experienced  jour¬ 
nalist.  1  person  bureau  most  of  the 
year.  Confidential  written  application 
only;  no  telephone  inquiries.  Nelder 
Dawson,  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexan¬ 
dria,  LA  71306. 


THE  DAILY  RECORD  a  growing  62,000 
circulation  morning  newspaper  in  a 
highly  competitive  market  is  seeking 
experienced  reporters  and  editors  to  fill 
a  number  of  positions. 

ASSISTANT  CITY  EDITORS  to  assign 
and  edit  local  stories  and  supervise 
reporters  in  day  to  day  suburban  news 
coverage  and  enterprise.  Applicants 
should  have  at  least  5  years  daily  news¬ 
paper  experience. 

ASSISTANT  SPORTS  EDITOR  to  coor¬ 
dinate  sports  copy  desk,  direct  produc¬ 
tion  of  daily  section  and  expanded 
Sunday  section.  Sound  layout  an  edit¬ 
ing  skills  required.  Equally  important  is 
the  ability  to  handle  a  large  staff.  This 
is  not  a  writing  job. 

BUSINESS  WRITER  to  fill  out  staff  of  3 
reporters  and  editor  in  coverage  of  area 
brimming  service  industries,  corporate 
headquarters  and  Fortune  500  compa¬ 
nies.  Business  reporting  experience 
preferred, 

COPY  EDITORS.  Applicants  must  have 
excellent  knowledge  of  grammar  and 
spelling,  write  headlines  that  sing  and 
be  adept  at  layout.  Pagination  experi¬ 
ence  helpful. 

REPORTERS  needed  to  cover  suburban 
municipal  beats.  We’re  looking  for 
aggressive  ambitious  reporters  who 
have  the  ability  to  see  beneath  the 
surface  and  who  can  report  enthusiasti¬ 
cally  on  all  aspects  of  community  life. 
We  are  looking  for  quality  in  re^rting 
and  editing.  Please  send  a  letter, 
resume,  salary  history,  and  samples  of 
your  best  work  to  Bill  Donnellon,  Execu¬ 
tive  Editor,  Daily  Record,  629  Parsip- 
pany  Rd.,  Parsippany,  NJ  07054. 


URGENT 

Reporters  needed  urgently  for  fledgling 
news/current  affairs  weekly  in  Canada. 
Some  breaking  news  stories  mainly 
backgrounders  and  analysis.  Reason¬ 
able  dollars  on  freelance  basis.  First 
issue  due  Septmenber  17,  so  I  have  no 
time  to  waste  on  resumes  or  letters.  I’m 
not  interested  in  what  you  have  done  - 
what  can  you  do  for  me?  Call  Zelig 
Rubenstein,  Seven  Days  Magazine 
(613)  233-3933,  collect  if  necessary. 

WASHINGTON  D.C.  One  dozen  repor¬ 
ters  needed  for  some  of  the  most  chal¬ 
lenging  assignments  in  the  nation’s 
capital.  Hard  work,  low  pay,  hard  daily 
news  background  required.  Apply  to 
Managing  Editor,  States  News  Service, 
1333  F  St.  NW,  Washington.  DC 
20004.  EOE. _ 

E&P 

CLASSIFIED 

A  news  center  in  its  own 
right. ..the  Classified 
Pages  of  EDITOR  & 
PUBLISHER,  where 
thousands  of  newspaper 
people  get  together 
every  week! 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey.  WA  98503. 


WRITER/COPY  EDITOR 
Writer  (copy  editor)  wanted  by  three- 
edition  14(J,000  daily  newspaper  for 
the  armed  forces  in  Europe.  The  Stars  & 
Stripes  wants  a  top-notch  copy  editor 
with  at  least  3  years  on  a  U.S.  daily.  We 
want  someone  who  knows  the  language 
and  is  not  afraid  to  edit  down  wire  and 
local  stories.  We  have  both  a  day  and 
night  universal  desk  setup.  We  are 
located  in  Darmstadt,  Germany. 
Starting  salary  is  $22,458  P/A,  plus 
tax-free  living  quarters  allowance 
currently  up  to  $10,500  P/A  (dep.  upon 
marital  status)  group  insurance  and  a 
variety  of  privelages  and  benefits 
including  military  PX,  commenasary, 
etc.  Round-trip  relocating  expenses 
paid.  3-year,  renewable  service  aggree- 
ment  required. 

Mail  your  resume,  with  salary  history 
and  references  to  this  advertisement,  to 
European  Stars  &  Stripes,  252  7th  Ave. 
Rm,  401,  New  York,  NY  10001.  For 
additional  information  call  our  New 
York  office,  (212)  620-3333  between  9 
AM-5:30  PM  Mon-Fri.  Ask  for  an  appli¬ 
cation  form,  it  will  be  sent  to  you.  Job 
applications  mailed  to  European  Stars 
&  Stripes,  Attn:  Civilian  Personnel 
Office,  APO,  New  York  09211,  with 
post  mark  23rd  of  September,  1987  or 
earlier  will  be  considered. 


MAGAZINE  EDITOR 

The  Voice  of  America,  the  international  broad¬ 
cast  service  of  the  United  States,  is  seeking  an 
editor  for  its  listener  magazine.  VOICE, 
published  with  a  4-color  cover,  28-pages,  6 
times  a  year,  is  the  leading  magazine  for  listen¬ 
ers  of  international  radio  broadcast. 

The  editor  writes,  edits,  and  publishes  the 
magazine  under  time  deadlines,  solicits  articles 
from  other  sources,  directs  the  work  of  a  writer 
and  an  editorial  assistant,  and  guides  a  layout 
artist.  6  years  of  experience  writing  and  editing 
for  the  printed  media,  preferably  magazine,  is 
required.  Knowledge  of  art  work,  photography 
and  typesetting/word  processing  equipment 
also  required.  A  relevant  degree  may  substitute 
for  some  of  the  required  experience.  Salary 
range:  $38,727.00  to  $50,346.00. 

The  position  is  located  in  VGA’s  Washington, 
D.C.  headquarters.  Security  clearance  required. 
For  further  information,  contact  Ed  Kulakows- 
ki  at  (202)  485-8144.  To  apply,  send  a  federal 
application  (SF-171)  to: 

VOICE  OF  AMERICA 
Office  of  Personnel 
Room  1543,  ATTN:  EK 
330  Independence  Ave.  SW 
Washington,  DC  20547 
U.S.  citizenship  required. 

VGA  is  a  part  of  the  United 
States  Information  Agency 
and  is  an  equal  opportunity 
employer. 
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HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  Foreman  needed 
for  7  day,  45,000  circulation  newspap¬ 
er  in  chart  area  2.  Need  aggressive, 
competent  craftsman  and  administrator 
to  take  full  charge  of  composing, 
camera  room,  and  scanner  operation. 
Send  full  resume  including  employment 
and  salary  history  first  letter.  To  Box 
2308,  Editor  &  Publisher.  All  replies 
held  in  strict  confidence. 


PRE-PRESS  MANAGER  to  head  cold 
type  advertising  and  news  production 
for  offset,  full  color  morning  newspaper. 
Modern  building  in  attractive  state  capi¬ 
tal  city.  Write  Human  Resources  coordi¬ 
nator,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  NO  58502 


PRESSROOM  MANAGER.  Fort  Worth 
Star  Telegram  (2-cycle  daily  260,000, 
Sunday  320,000)  previous  managerial 
experience  in  offset  pressroom 
necessary.  Must  have  excellent  organi¬ 
zational  skills  to  effectively  manage  for 
a  newspaper  committed  to  quality  and 
quantity  at  the  least  cost.  Send  resume 
with  cover  letter  to  Director  of  Press 
Operations,  PO  Box  1870,  Fort  Worth, 
TX  76101. _ 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 


ntOFESSIONALS  placing 
PROFESSIONALS  with 
PROFESSIONALS. 


CIRC,  ADV,  PROD 

WRITE  OR  CALL  TODAY! 

215-359-1234 

FAX  215-353-8120 


Fee  Paid 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square,  PA  19073 


HELP  WANTED 


PRODUCTION 


MAINTANENCE  MANAGER 
Pioneer  Press  in  Wilmette  is  looking  for 
a  highly  qualified  individual  to  manage 
our  maintanence  department  company 
wide.  This  challenging  position  requires 
someone  with  5-7  years  managerial 
experience  in  the  maintanence  field. 
Qualified  candidate  should  have  exten¬ 
sive  knowledge  of  printing  presses  and 
bindery  machinist  skills.  We  offer  a 
competitive  salary  and  extensive  bene¬ 
fits  package.  We  are  a  non-smoking 
environment.  Please  send  resume  to 
Human  Resources,  Pioneer  Press, 
1232  Central  Ave.,  Wilmette,  IL  60091 
EOE  M/F. 


EXPERIENCED  PRODUCTION 
MANAGER 

needed  for  central  production  plant, 
publishing  6  daily  newspapers  plus 
commercial  printing.  Must  be  exper¬ 
ienced  in  all  phases  of  production  from 
computer  room  to  off-set  press  room. 
Reply  to:  Randy  Chandler,  Dallas/Fort 
Worth  Suburban  Newspapers,  1000 
Ave.  H  East,  Arlington,  TX 
76011.(817)  640-  0146. _ 


PRODUCTION  MANAGER 
San  Juan,  Puerto  Rico,  12  year  old 
publishing  company.  Three  publica¬ 
tions.  English  tabloid  business  weekly, 
42,500  circulation  averaging  80  pages 
with  color.  Spanish  female  lifestyle 
monthly  magazine,  full  color,  averaging 
168  pages,  55,000  circulation.  News¬ 
letter  English,  4  pages,  bi-weekly,  800 
circulation.  New  book  planned  for 
1988. 

Minimum  5  years  experience  required 
with  complete  ability  to  supervise  12 
persons  in  typesetting,  paste-up,  photo¬ 
graphy,  dark  room,  stripping,  advertis¬ 
ing  artists,  and  have  a  full  and  thorough 
knowledge  of  color  quality,  separations 
and  working  with  printers  in  states. 
Must  be  a  very  highly  organized,  discip¬ 
lined,  top  quality  conscious  leader  that 
knows  how  to  control  a  budget. 

Great  opportunity  with  good  compensa¬ 
tion  for  the  right  person  looking  to  be 
part  of  a  very  successful  growing 
publishing  company.  Send  resume, 
books  and  salary  requirements  tO: 
PUBLISHER 
CARIBBEAN  BUSINESS 
PO  Box  6253  Loiza  Station 
San  Juan,  PuecJo  Rico  00914 


THE  INDUSTRY’S 
MEETING  PLACE 


HELP  WANTED 


PRESSROOM 


PRESS  PERSON 

Leading  New  Jersey  AM  newspaper  has 
openings  on  the  night  shift  for  exper¬ 
ienced  presspersons. 

We  are  looking  for  press  people  who 
have  a  minimum  of  three  (3)  years 
experience  on  web  offset  and/or  letter- 
press  presses.  Will  be  required  to  oper¬ 
ate  all  phases  of  press  equipment  in¬ 
clud¬ 
ing  color  related  duties.  Must  be  quality 
conscious.  Starting  salary  for  five  (5) 
shifts  $700.  Excellent  benefits  includ¬ 
ing  5  weeks  vacation  after  one  year 
employment. 

Qualified  candidates  should  send 
resume  to: 

Star  Ledger 
Star  Ledger  Plaza 
Newark,  New  Jersey  07101 
c/o  Mr.  Jacobs 
NO  PHONE  CALLS 


PRESS/CAMERA  SUPERVISOR-We 
have  a  fine  air  dry  web  offset  plant  that 
produces  commercial  printing.  Fast 
growth  has  created  control  problems. 
We  need  a  person  with  total  knowledge 
of  a  working  commercial  plant,  can  run 
the  equipment  when  necessary,  is 
demanding  on  a  clean  environment,  can 
work  with  people  in  a  team  manner,  a 
stickler  tor  preventive  maintenance, 
can  train  and  delegate,  and  can  do  all  of 
this  with  a  high  moral  factor.  Will 
answer  to  the  GM  and  Prod.  Mgr.  Salary 
determined  by  experience.  Bonuses  and 
fine  fringe  benefits.  If  you  are  standing 
still,  want  a  challenge,  want  to  grow 
with  us,  work  best  under  pressure,  send 
resume,  references,  etc.  to  SID,  Box 
220,  Ft.  Jennings,  Ohio  45844. 

PRESSROOM  SUPERINTENDENT 
Nevada’s  largest,  fastest  growing  all  day 
newspaper  has  an  immediate  opening 
for  a  pressroom  superintendent.  Must 
have  experience  in  management  and  on 
Goss  metro  press  and  be  color  quality 
conscious.  The  RJ  has  18  units  of  Goss 
metro  presses.  We  offer  an  excellent 
benefit  package,  salary  commensurate 
with  experience.  Call  Bill  Pullen, 
Production  Manager,  (702)  383-0445, 
Las  Vegas  Review  Journal.  An  equal 
opportunity  employer. 


GOSS  COMMUNITY  pressmen  needed 
for  Zone  5  commercial  operation.  Six 
years  experience  including  supervisory 
time  required.  Willing  to  work  nights. 
Competitive  wages.  Send  resume  with 
requirements  to  Box  2315,  Editor  & 
Publisher, 


ONE  OF  INDIANA’S  fastest  growing 
web  printing  operations  seeks  exper¬ 
ienced,  quality-conscious  press  opera¬ 
tor  to  run  8-unit  Goss  Community. 
Starting  wage  commensurate  with 
experience.  Second-,  third-  and  split- 
shifts  available.  Full  benefits.  Send 
resume  to  General  Manager,  The  Post  & 
Mail,  PO  Box  128,  Columbia  City,  IN 
46725. 


PUBLIC  RELATIONS 


VICE  PRESIDENT/PUBLIC  RELATIONS 
wanted  for  a  New  York  City  firm.  Applic¬ 
ant  must  have  M.A./M.B.A.  or  J.[j.  in 
public  affairs  or  law  or  business.  Also 
required  2  years  experience  as  vice 
president/public  relations  or  3  years 
experience  as  accounts  supervisor  and 
or  account  executive  in  public  relations. 
The  2/3  years  experience  must  be 
corporate  public  relations.  Of  those,  1 
must  be  international.  Also  required 
Lotus  1-2-3  and  word  star-like  software. 
Mon-Fri,  Sam  to  7pm,  $44,000  salary. 
Applicants  must  have  proper  authoriza¬ 
tion  to  work  in  U.S.  Send  resume/letter 
in  duplicate  to  RG  #33,  Room  501, 
One  Main  St.,  Brooklyn,  NY  11201. 


HELP  WANTED 


MARKETING 


MARKETING/PROMOTION  position, 
reporting  directly  to  publisher.  Experi¬ 
ence  in  advertising  sales,  interpreting, 
presenting  market  research  required. 
Salary  range  up  to  high  $30’s  depending 
on  experience.  Reply  to  Dean  A.  Krenz, 
Publisher,  Sioux  City  Journal,  PO  Box 
118,  Sioux  City,  lA  51102. _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


MARKETING  RESEARCH 

RESEARCH  COORDINATOR 
Pioneer  Press  limited  partnership  is 
looking  for  a  research  coordinator. 
Knowledge  of  research  and  statistical 
analysis  with  an  ability  to  prepare  a  vari¬ 
ety  of  research  and  marketing  reports. 
Must  have  minimum  of  2  years  experi¬ 
ence  in  research.  BS  marketing/ 
research  or  similar  field.  Knowledge  of 
framework  computer  system:  ability  to 
work  with  various  other  systems.  We 
offer  a  competitive  salary  and  benefits 
package.  We  are  a  non-smoking  envi¬ 
ronment.  Please  send  resume  to  Human 
Resources,  Pioneer  Press,  1232  Centr¬ 
al  Ave.,  Wilmette,  IL  60091  EOE  M/F, 


_ LIBRARY _ 

CHIEF  LIBRARIAN 

Northern  California  newspaper  seeks  a 
full  time  chief  librarian.  Experience 
with  computer  search  and  retrieval 
system  and  experienced  as  a  daily 
newspaper  chief  librarian  (or  industrial/ 
governmental  equivalent)  required. 
Master’s  degree  in  library  science,  a 
journalism  degree,  or  professional  equi¬ 
valent  required.  Deadline  to  applly  is 
Friday,  October  9,  1987.  Send  resume 
including  references  to  Personnel 
Dept.,  The  Modesto  Bee,  PO  Box  3928, 
Modesto,  CA  95352. 


Newspaper  People 
Trust 


Classified 

Advertising. 


PRODUCTION  SYSTEMS 
MANAGER 

Immediate  opening  for  a  person  strong  in  systems  applica¬ 
tions/software  and  in  dealing  with  people.  As  head  of  our 
Technical  Services  Department,  this  position  reports  to  the 
Production  Director  and  is  responsible  for  production 
equipment  which  includes  Hastech  News  Pro  and  Ad  Pro, 
new  Atex  news  and  classified  systems,  and  new  Monotype 
Lasercomp  Typesetters. 

Our  85,000  daiiy  and  USA  TODAY  printing  operation  offers 
excelient  saiary,  benefits,  and  growth  potential.  Close,  but 
not  too  close  to  Los  Angeles.  Great  weather  with  ocean 
beaches,  mountains,  desert,  etc.  aii  nearby. 

Prefer  degree  and  minimum  of  two  years  systems/ 
managerial  experience.  Send  resume  to  Personnel  Direc¬ 
tor,  The  Sun,  399  N.  “D”  Street,  San  Bernardino,  CA  92401. 
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HELP  WANTED 


HEAD  LIBRARIAN 

Immediate  opening  for  head  librarian 
for  The  Bakersfield  Californian,  85,000 
daily  in  lower  San  Joaquin.  Newspaper 
Library  experience  a  must.  Supervise 
staff  of  1-2  clerks.  Must  have  excellent 
typing,  indexing,  abstracting,  research 
and  filing  skills.  Successful  candidate 
should  be  willing  to  work  hard  to  keep 
fairly  new  library  running  smoothly. 
Send  resume  tO:  Dawn  Hall  c/o  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302.  No  Phone  Calls 
Please. 


MAILROOM  FOREMAN-Zone  2  Large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system,  1472 
P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MAILROOM  SUPERINTENDANT 
Zone  6  large  metropolitan  newspaper 
seeking  an  experienced  mailroom 
manager.  Excellent  opportunity  for 
career  growth  and  fringe  benefits. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment, 
including  state-of-the-art  computerized 
packaging  and  distribution  equipment 
and  procedures.  Ability  to  evaluate, 
recommend  and  implement  changes  to 
improve  current  operation.  Send 
resume  to  Box  2339,  Editor  & 
Publisher. 


MAILROOM  SUPERINTENDANT 
Strong  management  skills  in  a  publish¬ 
ing  production  environment  needed  for 
this  7  day  operation:  2  daily  newspap¬ 
ers.  50,000  plus  daily  circulation,  3 
TMC  products,  Harris  1472  on-line 
insertion.  Competitive  salary  and  bene¬ 
fit  package.  Call  or  send  resume  to 
Jennifer  Ruddy,  Human  Resource  Coor¬ 
dinator,  Southern  Connecticut  News¬ 
papers  Inc.,  PO  Box  9307,  Stamford, 
CT  06904.  (203)  964-2472. 


MAILROOM  MANAGER 
The  Patriot  Ledger  (Quincy,  Mass.), 
Massachusetts’  leading  evening  daily 
newspaper  is  seeking  a  mailroom  mana¬ 
ger  with  experience  on  automated 
inserting  equipment.  We  have  recently 
installed  2  lines  of  GMA  SLSIOOO 
inserting  equipment.  Hall  Monitor, 
Monitor  HT  stackers  and  other  related 
equipment.  The  successful  applicant 
should  have  experience  managing 
people  and  systems.  We  offer  a  compe¬ 
titive  salary  and  benefit  package. 
Please  send  your  resume  in  confidence 
or  call  us  at: 

THE  PATRIOT  LEDGER 
Human  Resources  Dept 
PO  Box  251 
Quincy,  MA  02269 
(617)  786-7250 
An  equal  opportunity  employer 

PEOPLE  ORIENTED-  machine  know¬ 
ledge  -  good  communication  skills, 
excellent  opportunity.  Send  resume  to 
Box  2358,  Editor  &  Publisher. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


MACHINE  OPERATOR 
Experience  in  supervisory  quality- 
minded  people.  Excellent  opportunity 
for  the  right  people.  Apply  Box  2345, 
Editor  &  Publisher. 


EXECUTIVE  SALES  REPRESENTATIVE 
Universal  Press  Syndicate 
National  leader  in  newspaper  syndica¬ 
tion  is  seeking  a  sales  person  for  the 
Southeast.  If  you  are  not  intimidated  by 
high  standards  and  are  willing  to  travel, 
we  can  offer  a  career  with  unlimited 
growth  potential.  The  position  includes 
salary  plus  commission,  complete 
expenses,  company  car,  and  excellent 
company  paid  benefits. 

For  consideration,  write  or  call: 

Robert  Duffy,  Vice-President/Sales 
Universal  Press  Syndicate 
4900  Main  Street 
Kansas  City,  MO  64112 
(816)  932-6600 


PHOTOGRAPHER 


PHOTOGRAPHER  for  a  North  Central 
Illinois  daily.  Ideal  candidate  will  have 
strong  black  and  white  skills  as  well  as 
color  experience.  Will  also  write  cut 
lines.  Send  resume  and  portfolio  to 
Joyce  McCullough,  News  Tribune,  426 
Second  St.,  La  Salle,  IL  61301. 


PROMOTION 


TWO  WRITERS  SHY  OF  A  LOAD 
Our  reputation  for  quality  comes  with  a 
price.  Writers  who  work  here  get  job 
offers.  Sometimes  they  accept.  So  our 
promotion  department  needs  a  copy 
writer  and  an  AV  script  writer.  Copy 
writer—  demonstrate  you  have  impecc¬ 
able  language  to  do  imaginative  and 
'  creative  work  that  sells.  In  return,  you’ll 
get  to  do  it  all —  TV,  radio,  print,  special 
events —  in  a  booming  and  impressive 
Southern  market.  If  you  are  our  script 
writer  you  have  written  stunning  shows 
but  still  aren’t  satisfied;  you  enthusias¬ 
tically  sell  ideas  to  clients;  you  work 
easily  with  creative  and  technical 
people;  you  approach  each  assignment 
with  zeal.  If  you  have  what  we  need, 
then  send  resume,  samples  and  salary 
needs  to  The  Charlotte  Observer,  PO 
Box  32188,  Charlotte,  NC  28202.  An 
equal  opportunity  employer  M/F. 


MANAGER-TYPESETTING 
Aggressive  downtown  Chicago-based 
publishing  company.  Seek  experienced 
individual  to  manage  high  volume 
multi-publication  typesetting/camera 
department.  Proven  experience  in  sche¬ 
duling,  management  and  hands-on 
working  knowledge  of  all  composing 
room  functions  a  must.  Salary  negoti¬ 
able,  All  resumes  will  be  kept  strictly 
confidential.  Please  send  resume  and 
cover  letter  to  Bob  Scott,  Crain  Commu¬ 
nications  Inc.,  740  Rush  St.,  Chicago, 
IL  60611.  No  phone  calls  please.  EOE 
M/F/H/V. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
Successful  publisher  seeking  career 
opportunity  with  individual  or  group. 
Proven  record  in  management.  Experi¬ 
ence  in  advertising,  circulation,  produc¬ 
tion  and  TMC  and  free  shoppers.  Now 
publisher  of  daily  and  free  shopper. 
Consider  any  Zone.  Box  2229,  Editor  & 
Publisher. 


POSITIONS  WANTED 


ADVERTISING 


AD  DIRECTOR,  Sales.  20  years  experi¬ 
ence.  Design,  layout.  Top  Producer. 
Zones  8,  9.  Ask  for  J,  (303)  484-0501. 


MID-CAREER  editorial  writer/editor 
seeks  to  relocate.  Excellent  references. 
Major  daily,  supervisory  and  university 
teaching  experience.  Box  2359,  Editor 
&  Publisher. 


CIRCULATION 


CIRCULATION  SYSTEM  CONSULTANT 
I  am  a  former  Circulation  Director  with 
installation,  user-training,  support,  and 
analysis  experience  with  over  100 
newspapers  in  the  USA  and  UK  -  from 
8,000  to  800,000  circulation.  My 
sen/ices  include  software  requirements 
analysis,  product  evaluation,  installa¬ 
tion  and  conversion  consulting,  and 
project  management  assistance. 

My  specialty  includes  conversion  and 
system  management  consulting  for 
Collier-Jackson  software.  I  can  help  you 
fully  utilize  your  system  as  a  manage¬ 
ment  tool  for  increasing  revenue  and 
cutting  costs. 

Short  and  long  term 
contracts  available.  T  OM  CHRISTIAN, 
3202  Colwell  Ave.,  #202 
Tampa,  FL  33614 

(813)  931-3649 


CIRCULATION/MARKETING 

DIRECTOR 

Professional  seeking  greater  opportuni¬ 
ty.  Individual  possesses  creative  imagi¬ 
nation,  poise,  personal  strengths. 
Ability  to  provide  leadership  and  direc¬ 
tion  in  motivating  others. 

Experience  includes  AM/PM  Dailies, 
Weeklies,  TMC,  Home  Delivery,  Single 
Copy,  Marketing/Promotion 
Management. 

Any  market  considered.  Reply  Box 
2348,  Editor  &  Publisher. 


SMALL  DAILY,  circulation  manager 
available.  Experience  with  4,000  daily, 
8,000  daily,  12,000  daily,  (^ene  Sprin¬ 
ger,  Box  651,  Williston,  ND 
58802-0651.  Phone  (701)  572-31 19. 


EDITORIAL 


CONSERVATIVE  EDITORIAL  writer 
seeks  spot  on  metro,  any  zone.  Award- 
winner.  Good  researcher.  Box  2349, 
Editor  &  Publisher. 


FEATURES  EDITOR  wants  to  produce 
strong  local  section  on  paper  that’s  wild 
about  graphics.  Good  organizational 
skills,  able  to  inspire  others.  Midwest 
preferred.  Will  consider  Zones  1-4.  Box 
2347,  Editor  &  Publisher. _ 

Editor  &  Publisher 
11  West  19th  Street,  New 
York  NY  10011 


POSITIONS  WANTED 


FEMALE  SPORTS 
WRITER/COLUMNIST 
With  ten  plus  years  daily  experience 
covering  preps,  college,  pro’s  and  inter¬ 
national  events  seeks  position  with 
daily.  Covered  variety  of  sports  from 
football  to  ice  hockey  to  weight  lifting. 
Write  to  Box  2310,  Editor  &  Publisher. 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 


PUBLISHER/GENERAL  MANAGER 
Aggressive  publisher  with  well  rounded 
newspaper  background  seeks  new  chal¬ 
lenge  with  daily  newspaper  in  Zones  7,8 
or  9.  Last  6  years  publisher  of  16,0(30 
circulation  in  competitive  market.  Box 
2323,  Editor  and  Publisher. 


SEASONED  COPY  Chief/managing 
editor  of  mid-size  dailies  looking  to 
apply.  25  years  experience  as  sharp 
page  designer  and  eagle-eye  copy 
editor.  Will  relocate.  Reply  to  Box 
2298,  Editor  &  Publisher. 


SEASONED  COPY-managing  editor  with 
law  degree  seeks  $20,000-$35,000  in 
midwest.  Ran  business  weekly,  bureau 
through  hurricane.  (203)  469-2701. 


SIX-TIME  award-winning  editorial 
cartoonist  seeks  staff  position  with 
daily.  R.  White,  Box  125,  New  Suffolk, 
NY  11956. 


U.S.  FREELANCE  journalist,  48,  living 
in  Lima,  Peru  seeks  full  time  position  in 
Latin  America.  Strong  background  in 
editing,  religion  and  business  reporting. 
Fluent  in  Spanish.  Mark  Day,  Apartado 
Postal  18-1437,  Lima,  Peru.  Ph. 
44-30-96.  or  (713)  668-0505. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  with  imagination 
and  energy,  coupled  with  layout, 
advertising,  editing  and  distribution 
experience  on  weekly  and  family  owned 
monthly  publication,  is  seeking  chal¬ 
lenging  work  on  a  Zone  7,  8,  or  9  daily. 
J-degree  to  boot.  I  know  the  business. 
R.  Jonathan  Rehg,  7610  N.  Sunset  Dr., 
St.  Louis,  MO  63121.  (314) 
382-4762. 

_ PRESSROOM _ 

“PRESS  FOREMAN  with  15  years 
hands  on  experience  on  Goss  Single  and 
Double  width  Offset  press  operation. 
Including  Plate  and  Camera  operation. 
Quality,  cost  and  newsprint  waste 
concious.  Looking  for  challenging  posi¬ 
tion.”  Box  2322,  Editor  and  Publisher. 
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SHOP  TALK  AT  THIRTY 


Newspapers,  public  notice  ads  and  the  Supreme  Court 


By  Don  Sneed 

The  staid  world  of  public  notice 
advertising  —  most  often  buried 
deep  within  a  newspaper  and  set  in 
small  type  —  is  under  attack. 

From  the  U.S.  Supreme  Court  to 
small  school  districts,  calls  frequently 
are  heard  to  do  away  with  these 
legally  mandated  ads  that  critics 
argue  are  too  expensive,  too  difficult 
to  read,  ineffective  as  notices. 

Despite  the  criticism,  public 
notices  have  defenders.  Two  of  the 
most  unlikely  are  William  Rehnquist, 
chief  justice  of  the  U.S.  Supreme 
Court,  and  Sandra  Day  O’Connor,  an 
associate  Justice  of  the  High  Court. 

While  several  state  legislatures 
have  busied  themselves  with  laws 
that  would  eliminate  or  reduce  public 
notice  requirements,  the  U.S. 
Supreme  Court  has  consistently 
shown  that  it  is  no  friend  to  public 
notice  advertising.  No  friend,  that  is, 
until  Rehnquist,  O’Connor  and  Asso¬ 
ciate  Justice  Lewis  Powell  Joined  in  a 
dissent  to  a  1983  case  that  bolsters  the 
public  notice  concept  —  a  notion  that 
predates  radio,  television,  and  direct 
mail  service. 

(Sneed  is  an  associate  professor  of 
Journalism  at  San  Diego  State  Univer¬ 
sity.) 
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Why  is  it  important  that  public 
notice  advertising  survive?  It  is  cer¬ 
tainly  not  Just  because  legal  ads  raise 
revenue  for  newspaper  publishers. 
True,  tax  dollars  pay  for  public 
notices  that  appear  in  newspapers. 
More  importantly,  the  U.S.  Constitu¬ 
tion  guarantees  that  government  will 
not  deprive  citizens  of  life,  liberty,  or 
property  without  notice. 


In  any  case, 

newspapers  could  begin 
to  educate  readers 
about  the  importance  of 
public  notice 
advertising. 


Thus,  the  14th  Amendment’s  due 
process  clause  and  the  First  Amend¬ 
ment’s  free  press  clause  work  in  tan¬ 
dem,  ensuring  that  government  will 
not  take  things  from  citizens  unsus¬ 
pectingly.  That  basic  right  is  taken  for 
granted  all  too  often  by  many  Ameri¬ 
cans. 

In  the  meantime,  enter  Rehnquist 
and  O’Connor.  Certainly,  a  bad 
assumption  could  be  that  both  Jus¬ 
tices  would  prefer  the  demise  of  pub¬ 
lic  notices  —  a  position  in  keeping 
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with  that  of  some  legislators  who 
would  like  nothing  better  than  to  keep 
the  public  in  the  dark  by  stifling  the 
release  of  information. 

Fortunately,  O’Connor  authored  a 
dissent  that  gives  a  ringing  endorse¬ 
ment  to  public  notice  advertising. 
Unfortunately,  however,  O’Connor’s 
opinion  is  a  dissent.  The  majority  rul¬ 
ing  bears  ominous  news  for  newspa¬ 
pers  since  it  continues  the  Supreme 
Court’s  assault  on  public  notice 
advertising. 

The  case  involved  an  Indiana  stat¬ 
ute  that  required  the  county  auditor  to 
post  notice  in  the  county  courthouse 
of  the  sale  of  property  for  nonpay¬ 
ment  of  taxes  and  to  publish  notice 
once  each  week  for  three  consecutive 
weeks.  The  court  ruled  that  notice  by 
publication  is  not  reasonably  calcu¬ 
lated  to  inform  interested  parties  who 
can  be  notified  by  “more  effective 
means”  such  as  personal  service  or 
mailed  notice. 

The  opinion  also  cited  a  previous 
case  that  took  a  whack  at  public 
notice  advertising. 

The  court  said,  “Chance  alone 
brings  to  the  attention  of  even  a  local 
resident  an  advertisement  in  small 
type  inserted  in  the  back  pages  of  a 
newspaper  and,  if  he  makes  his  home 
outside  the  area  of  the  newspaper’s 
normal  circulation,  the  odds  that  the 
information  will  never  reach  him  are 
large  indeed.” 

Finally,  the  Court  added  that  per¬ 
sonal  service  or  mailed  notice  is 
required  as  long  as  the  party’s  identity 
and  address  are  reasonably  ascertain¬ 
able.  However,  the  Court  did  not 
specify  to  what  lengths  government 
should  go  in  an  effort  to  identify  a 
person  and  locate  an  address. 

That  ruling,  while  it  may  not  sound 
the  death  knell  for  public  notice  ads, 
provides  ammunition  for  forces  that 
want  to  do  away  with  legal  advertising 
in  newspapers. 

On  the  other  hand,  O’Connor  wrote 
that  “it  shouldn’t  be  for  the  court  to 
prescribe  what  form  of  service  that 
the  state  should  adopt.” 

Instead,  she  wrote  that  the  decision 
should  be  left  to  the  states,  and  courts 
should  intercede  only  if  the  form 
adopted  infringes  on  due  process 
rights. 

The  decision  has  caused  headaches 
in  lower  courts  that  have  struggled 
with  deciding  whether  the  Court 
(Continued  on  page  57) 
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ONE  VOICE  IN  AMERICA 


In  America,  dreams  can  become  reality. 

One  citizen  had  a  dream,  and  on  Sept.  16, 60 
million  schoolchildren  responded  by  taking 
the  Pledge  of  Allegiance  in  one  voice,  led  by 
the  President  of  the  United  States,  to  com¬ 
memorate  the  Constitution’s  bicentennial. 

The  citizen  was  Jean  Otto,  editorial  page 

t  editor  of  the  Rocky  Mountain 
News  in  Denver,  who  said  she 
wanted  to  ‘  ‘point  out  to  a  new 
generation  of  citizens  that  un¬ 
less  they  know  about,  under- 
I  stand,  appreciate  and  protect 
I  the  freedoms  guaranteed  by 
K  the  Constitution,  they  might 
not  be  able  to  keep  them  into  the  future.'  ’ 
Described  by  her  editor  as  "forceful  and 


relentless  as  a  locomotive  charging  down¬ 
grade,’  ’  Jean  proposed  her  idea  to  various 
groups.  The  American  Newspaper  Publishers 
Association  and  the  National  Bicentennial 
Commission  spearheaded  efforts  to  make  the 
event  happen. 

Ultimately,  the  pledge  was  part  of  an  entire 
program  educating  schoolchildren  about 
what  citizenship  means. 

It  takes  only  one  citizen  or  one  voice  to 
make  a  difference.  Scripps  Howard  salutes 
Jean  Otto  for  bringing  the  Constitution  to  life 
for  60  minion  children . . .  and  for  all  of  us. 

^  SCRIPPS  HOWARD 
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